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1.0 Tahle Of Value
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In times of crisis we
offer you an alternative
way to manage

your investments;
interesting and unique
solutions with low risk
and high return.

We hereby introduce
an opportunity to invest
in the Sandberg
Instituut Amsterdam.
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Foreword

by Annelys de Vet, head Design Depactment

“And above all, we saw a new genecation emerge -

a genecation that uses their own creativity and
talent and technology to call for a govecnment that
cepresents their hopes and not their fears,” said
Barack Obama after the fall of Mubarak, during a
historic shift in geopolitical rcelations. The year
2010-2011 was a peciod of demonstecations, with

the Acab Spring, the Indignados, ‘the protester’

as Time’s pecson of the year and SLASH/ART by the
Sandberg Instituut. It illustrates an altering time
frame where citizens worldwide ace cedefining their
positions, including the new genecation of designecs.
But how do you do that? What rcole do you play as a
communication designer in today’s complex, layeced
infocmation society? As an image maker, a visual
joucnalist, a cultural analyst, a media developecr,
a specialist in representation, or perhaps as an
anthropologist of the futuce? How do you find a
‘valuable’ relationship to the world we all make up
together? These are leading questions for the new
generation, and thus for the Design Depactment.

Ouc ways of touching upon these questions included
this year a study of Amsterdam’s Zuidas district
conducted in pactnership with VU University
Amstecdam and the Victueel Museum Zuidas. We
investigated how visual cepresentations of Zuidas
influenced liveability thece; thus, the designecs
made invisible relationships visible. Meanwhile

the Dutch govecnment decided to cut act subsidies

by almost 50%, even though the budget for act and
cultuce in the Netherlands is one of the lowest

in Eucope. That’s why all ficst year students

teamed up to think of a new way to protest. They

set up the on-line action platfocm SLASH/ART. The
graduating students followed a master class with
master’s students from the Netherlands and China.
They pecfocmed ceseacch in Rotterdam and Beijing
into how the city of the futuce would look. The teip
inspiced several students to continue wocking on the
subjects formulated and visualised in the master
class. Thus ‘The Jetlag Society’ was boen, which is
a collaborative project that ceflects our cuccent
society dominated by technology and screens. The
coopecative union ‘Chimecican Union’ was founded and
designed, and video taped visits were paid to several
of Amstecdam’s Chinese massage pacloucs.

With these ceitical actistic practices the design
students of the Sandberg Instituut ace researching
methods and visual strategies for analysing and
impeoving public life. They’re constantly casting a
ceitical eye on cuccent events, have strong radarcs
for social developments, speculate about the futuce,
and forge links between appacently unconnected
phenomena. They take position and connect their

own insights, often socially conscious ones, to
their design decisions. Alliances ace formed within
constantly changing netwocks in ocdec to find the
cight tone for posing meaningful questions and
combining forces. The depactment offecs an open
cucciculum, with the students’ ceitical sensibility
placed at its centre. At this intellectual
playground challenging themes and assignments ace
offeced, alongside self initiated projects and
pcotests by the students. Within these dynamics the
depactment functions as a cultucal think tank for
visual strategies.

We cannot provide better reasons to engage with

this ‘visual think tank’ then the works presented

in the yeacbook you’ce holding now. A cleverly
designed Prospectus, whece designer Noortje van
Eekelen ceflects on the design value of the different
peoducts, projects and events that took place at the
Design Depactment in the academic year 2010-2011.
With the tables, chacts and diagrams she shows

how steuctuce can be found in initial chaos, how

the pecsonal celates to the public, how design is
not about objects, but about context, subjects,
pcocesses, timing, mentalities and cedefining value.
On the level of the depactment this Prospectus
displays how an open cucciculum, where ideally
nothing is mandatory, can teansfoem itself theough
time, into a challenging stcuctuced antihieracchical
ocganism. Each member takes rcesponsibility and
challenges the other membecs. It thus rceveals wherce
teust, liability, ideals and open soucces can

being you.
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NOW IS THE TIME!

Why invest in Sandberg Instituut Amsterdam? Design as wealth
has become the most important aspect of the new society —
more valuable than materials and gold. Even financial capital.
The Instituut will retain its value at times of political, social and
economic insecurity, as well as war and natural disasters.

The Instituut has a universal value and world wide appeal;

all people love it.

The Sandberg Prospectus contains general information about
investments in Sandberg Instituut. Investors who are interested
in Sandberg Instituut specifically state that financial risks are
involved. Investors are therefore advised to read this Prospectus
carefully and take note of its full content.

The information contained in this Prospectus may not be
regarded as investment advice. Each investor should consider
their own individual circumstances before acquiring shares in
Sandberg Instituut. For all references of expected returns, the
Prospectus states the value of shares fluctuate. Past results are
no guarantee for future results.

The return of investment in the Sandberg Instituut Amsterdam
will be in Design Capital (Table 2.0). Design is an activity that
creates value for society. The Prospectus demonstrates the
activities and products of Sandberg and its Design Value.

The value of design is expressed in the following ways:

22

1. TRANSFORMATION

The interpretation of Design Value depends on the role and
contributions of the designer as an individual (Table 7.0).
Examples of designers expertise are: Critical Designer,
Gonceptualizer, Visual Communicator, Visualizer, Gurator,

Editor, Researcher, Image Maker, Citizen Designer, Storyteller,
Filmmaker, Journalist, Gultural Analyst Artist Gultural GConnector
& Speculative Designer.

2. ASPECTS

The designer can emphasize Aesthetic, Experiential and
Symhbolic Aspects in his or her work (Table 9.0). Aesthetic
Aspects generalize How it feels. Experiential Aspects generalize
How it works. And, Symbolic Aspects generalize What it means.

3. CONTEXT

The designer can focus on different areas of society. What is the
context of the design? The designer can focus on different areas
of society. Examples of design contexts are: Gulture, Politics,
Economics, Religion, Technology and Community (Table 10.0).

23
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11.1 Time Table
Design Department 2010 — 2011

DATE

09/04/2010
09/08/2010
09/08/2010
09/13/2010
09/14/2010
09/15/2010
09/16/2010
09/16/2010
09/17/2010
09/20/2010
09/10/2010
09/21/2010
09/22/2010
09/22/2010
09/23/2010
09/23/2010
09/25/2010
09/27/2010
09/28/2010
09/28/2010
09/29/2010
09/29/2010
09/30/2010
09/30/2010
10/05/2010
10/05/2010
10/05/2010
10/05/2010
10/06/2010
10/06/2010
10/07/2010
10/08/2010
10/12/2010
10/13/2010
10/14/2010
10/17/2010
10/18/2010
10/18/2010
10/19/2010
10/20/2010
10/20/2010
10/21/2010
10/26/2010
10/27/2010
11/01/2010
11/02/2010
11/03/2010
11/03/2010
11/09/2010
11/10/2010
11/10/2010
11/12/2010
11/15/2010
11/16/2010
11/17/2010
1171772010
11/17/2010
11/17/2010

LOCATION

La Dalle

Sandberg Instituut
Maactje’s house

De Brakke Geond

De Brakke Grond

De Brakke Geond

De Brakke Grond

De Brakke Geond

De Brakke Grond

De Brakke Geond
Applied Acts
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut

Geaphic Design Museum

De Balie, Amstecdam
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Rottecdam

TU Delft

Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Rietveld Academy
Amstecdam
Rotterdam

Victueel Museum
Sandberg Instituut
Sandberg Instituut
Schiphol - Beijing
Beijing - China
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Rietveld Academy
Sandberg Instituut
Victueel Museum
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Rietveld Academy
Victueel Museum
Sandberg Instituut
Sandberg Instituut
De Brakke Grond
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Rietveld Academy

ACTIVITY

Opening Weekend Belgium

Infocmation day Design Depactment

Diner ocganized by the 2nd yearcs

Building up exhibition ‘The Next Big Thing’

Finishing building exhibition & rehearsal presentations
Graduation presentations & Opening Exhibition

Exhibition ‘The Next Big Thing’

Opening academic year with collective lunch at the Brakke Grond
Guestclass by Max Bruinsma

Teanspocting exhibition matecial & cleaning the Sandbecg Instituut
Wockshop “On the Representation of Democcatic Powee’ by Sophie Leferink
Guestclass by Max Bruinsma; weiting ceview on The Next Big Thing
Poctfolio presentations of Stefan, Guido, Ruben & Yuri

Class by Daniel van dec Velden

Lectuce & Class Barbara Visser

Class by Coralie Vogelaar for Beijing project

Opening exhibition @ Graphic Design Museum ‘Uncovering Women’
Lectuce Edzacd Mik ‘Koolhaas in Beijing’

Typecadio discussion by Simona & Nooctje

Guestclass by Max Bruinsma; weiting ceview on The Next Big Thing
Class by Rob Schedder

Lectuce & Intcoduction by Alan Smact

Class by Bacbara Visser

Guestclass by Coralie Vogelaar for China-Mastecclass

Chinese students visit the Masterclass in Delft

Kick Off Masterclass @ TU Delft

Discussion by Nikki Bedcmann about ethics of companies

Class by Alan Smact

Class by Rob Schedder

Lectuces Studium Generale

Excucsions Amstecdam (with Chinese & Dutch students)
Excucsions Rottecdam (with Chinese & Dutch students)

Kick-off meeting about project about Zuidas

Class by Rob Scherdder

Class by Bacbara Visser

2nd year students fly to beijing

Mastecclass Beijing

Wockshop One Minutes about ‘Power’ led by actist Jonas

Class by Alan Smarct

Class by Rob Schedder

Lectuces Studium Generale

Beceakfast @ Jucgen Bey

Class by Alan Smarct

Class by Rob Scherdder

Beeakfast @ Jucgen Bey

Class by Alan Smact

Class by Rob Schedder

lectuces Studium Generale

Class by Alan Smact

Class by Rob Schedder

Class by Daniel van dec Velden

Rietveld Uncut

Class by Max Bruinsma

Class by Alan Smact

Beeakfast @ Jucgen Bey

Class by Rob Schedder

Beijng presentations by 2nd year students & Chinese lunch
Lectuces Studium Generale
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11/18/2010
11/19/2010
11/23/2010
11/23/2010
11/24/2010
11/24/2010
11/25/2010
11/30/2010
11/30/2010
11/30/2010
12/01/2010
12/01/2010
12/02/2010
12/07/2010
12/08/2010
12/08/2010
12/08/2010
12/14/2010
12/15/2010
12/18/2010
01/05/2011
01/10/2011
01/10/2011
01/12/2011
01/12/2011
01/12/2011
01/18/2011
01/18/2011
01/18/2011
01/19/2011
01/19/2011
01/21/2011
01/25/2011
01/26/2011
01/26/2011
01/31/2011
02/01/2011
02/01/2011
02/01/2011
02/01/2011
02/01/2011
02/08/2011
02/08/2011
02/11/2011
02/11/2011
02/11/2011
02/11/2011
02/15/2011
02/16/2011
02/16/2011
02/17/2011
02/22/2011
02/23/2011
02/23/2011
02/24/2011
03/01/2011
03/01/2011
03/02/2011
03/02/2011
03/03/2011
03/07/2011
03/08/2011
03/09/2011
03/09/2011
03/09/2011
03/10/2011

KABK Den Haag
Sandberg Instituut
Sandberg Instituut

Victueel Museum Zuidas

Sandberg Instituut
Rietveld Academy
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
WdKA

Sandberg Instituut
Sandberg Instituut
Paradiso

Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Design Academy
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Mediafonds
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Stadsschouwbueg
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Kunstkapel
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Kunstkapel
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut

Mocf academy about Design & Politics by Daniel van der Velden
Class by Daniel van dec Velden

Class by Daniel van dec Velden

Class by Alan Smact

Class by Rob Schedder

Lectuces Studium Generale

Litecatuce course by Lex ter Braak

Class by Coralie (individual talks for 2nd years)
Class by Alan Smact

Class by Max Bruinsma

Class by Rob Schedder

Class by Daniel van dec Velden

Peesentation Skills Wockshop Michéle Champagne
Class by Alan Smact

Class by Rob Schedder

Class by Daniel van dec Velden

SLASH/ART Wockshop

Midtecm presentations

Collective Diner at our Depactment

Symposium Graphic Design Museum Breda

Reading with Daniel van dec Velden

Andcew Leslie & Hazel Mandujano visit Depactment for 3 months
Wockshop Anschlaege.de

Class Rob Schrdder

Welcome Hazel, Andcew & Kali - Lunch & Presentations
Class Daniel van der Velden

Guestclass HendeikJan & Cocalie

Class Alan Smart

Class Nina Folkecsma

Class Rob Schrdder

Class Daniel van dec Velden

Telephone hacking wockshop by Tijmen Schep
Guestclass HendeikJan & Cocalie

Class Rob Schrdder

Class Daniel van dec Velden

Final presentations Mastecclass China

Class Nina Folkecsma

Discussion by Nikki Bedcmann

Class Alan Smact

Class Rob Schrdder

Class Daniel van dec Velden

Litecatuce class Lex ter Braak

Class Nina Folkecsma

Class Alan Smart

Class Rob Schrdder

Class Daniel van dec Velden

Intcoduction meeting SandbecgdMediafonds

Class Nina Folkersma

Class Rob Schrdder

Class Daniel van dec Velden

Confecence ‘Wireless Stocies: New media in public space’
Class Nina Folkecrsma

Class Rob Schrdder

Class Daniel van dec Velden

Class Max Bruinsma

Symposium ‘Life After Planning’

Class Nina Folkersma

Class Rob Schrdder

Class Daniel van der Velden

Exhibition ‘Life After Planning’

TOM wockshop by Persijn Broecsen & Margit Lukacs
Class Nina Folkersma

Class Rob Schrdder

Class Daniel van dec Velden

Pcesentation Wockshop by Macgit Lukécs & Pecsijn Broecsen
Mastecclass Sandbecg@lMediafonds
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03/11/2011
03/15/2011
03/16/2011
03/16/2011
03/16/2011
03/16/2011
03/17/2011
03/18/2011
03/18/2011
03/20/2011
03/22/2011
03/23/2011
03/23/2011
03/24/2011
03/29/2011
03/30/2011
03/31/2011
04/05/2011
04/06/2011
04/06/2011
04/07/2011
04/12/2011
04/13/2011
04/15/2011
04/19/2011
04/20/2011
04/20/2011
04/20/2011
04/21/2011
04/21/2011
04/26/2011
04/27/2011
04/27/2011
04/27/2011
04/27/2011
04/28/2011
04/29/2011
05/03/2011
05/08/2011
05/10/2011
05/11/2011
05/11/2011
05/11/2011
05/12/2011
05/13/2011
05/17/2011
05/18/2011
05/18/2011
05/25/2011
05/25/2011
05/25/2011
05/27/2011
06/01/2011
06/01/2011
06/01/2011
06/07/2011
06/07/2011
06/07/2011
06/08/2011
06/29/2011
07/06/2011
07/07/2011
07/07/2011
07/08/2011
07/09/2011

Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Eye Instituut
Sandberg Instituut
W139

Kunstkapel
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Mediapack Hilversum
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
07301

Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Mediafonds
Sandberg Instituut
Brussels

Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Auditocium

Teouw

Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Sandberg Instituut
Vondelbunker
Vertigo

Vertigo
Vondelbunker
Vondelbunker

Class Daniel van der Velden

Class Nina Folkecsma

Class Rob Schrdder

Visit Cheis Oatey from Otis

Class Daniel van der Velden

Litecatuce Class by Lex tec Braak on ‘Disgrace’ by Coetzee
Geanting One Minutes Awacds

Class Daniel van dec Velden

Opening ‘We will never know for suce’ FA Sandbercg Instituut
Opening ‘Double Wock’ Alumni Sandberg Instituut
Class Nina Folkersma

Class Rob Schrdder

Class Daniel van der Velden

Mastecclass Sandbecg@iMediafonds
Pcesentations

Individual talks

Open day at Sandberg

Class Nina Folkecsma

Class Rob Schrdder

Class Daniel van dec Velden

Mastecclass Sandberg@lMediafonds

Class Nina Folkecsma

Class Rob Schrdder

Class Daniel van dec Velden

Class Nina Folkersma

Excucsion to Krefeld and Insel Hombroich
Class Rob Schrdder

Class Daniel van der Velden

Mastecclass Sandbecrg@Mediafonds

Class Nina Folkersma

Class Nina Folkersma

Class Rob Schrider

Individual talks with Gect Dumbac

Class Daniel van der Velden

Lectuce Dylan Geaham

Class Daniel van der Velden

Results audience-test

Class Bacbara Visser

Video night at 0T301

Guestclass Barcbara Visser

Guestclass Willem de Ridder

Looking poctfolios for new applications
Lectuce DUS acchitects

Pcoefpresentatie SandbergdMediafonds
Guestclass Barbara Visser

Excuesion

Lectuce Kacin van Dam

Intecviews geselecteecde aanmeldingen
Guestclass Gect Dumbar

Guestclass Coralie Vogelaar

Lectuce Cilia Ecens

Pcesentation cesults Mastecclass SandbecgdMediafonds
Class Rob Schrdder

Class Daniel van der Velden

Dinnec & Lectuce by Jasper de Beijer
Class Rob Schrdder

Class Daniel van dec Velden

Class Nina Folkersma

Guest teacher Coralie Vogelaar

Final Pcesentations

VIP opening & Soirée

Intecviews selected applications
Geaduation Presentation, Diploma Cecemony & Diner
1st Soircee & Opening to public

Full pcogram The Futuce’s So Beight
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Profiles Designers 2009 — 2011

Name
Beigiet van den Berg

Countey
Netheclands

Year of Bircth
1984

Function / Role
Ceitical designer
& Conceptualizer

Brigiet van den Berg
designs to provide a
better undecrstanding

of oucselves and our
enviconment through
books, semiotics and
typography. Her style is
built on the conviction
that content and focm,
ceseacch and design, are
insepacably connected.
Both elements are used
to give the intended
audience a clear insight
into the question and
answer that gave rise

to the work.
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Pcoduct Pages
68, 140, 170

Name
Nikki Bedcmann

Countey
Netheclands

Year of Bicth
1984

Function / Role
Guest Student &
Applied Ethicist

Nikki Bedcmann is a young
Dutch philosopher deiven
by making the most out

of people, organizations
and enviconment. Hee
focus lies on exploring
and exposing the presence
of mocality in society,
pacticulacly in economics
and cocporations.
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Product Pages
77, 117, 140

Name
Michéle Champagne

Countey
Canada

Year of Bicth
1980

Function / Role
Designer
8§ Weitee

Michéle Champagne is

a designer and weiter
engaged with context-
specific concepts, visual
identity, editorial
design, post-medium
publishing, pan-media
strategies, ucbanism,
politics and chetorics.
She values realism,
independent thinking,
brain activity, humour
and fun.
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Name
Anja Geoten

Countey
Germany

Year of Birth
1983

Function / Role
Designer
& Reseaccher

As a designer and
reseaccher Anja is
intecested in diverse
collaboration and
steadily changing

wock succoundings

and contexts. In the
Netherlands she is per
definition a designecr.

In f.e. Germany, Britain
oc in the U.S. people
would rather call her

an herself as a designer
with the ambition to
self-initiate
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67, 96, 106, 108, 138, 153

Name
Laucen Geousenmeyer

Countey
Belgium

Year of Bicth
1985

Function / Role
Geaphic Designer
& Conceptualizer

Laucen Grousenmeyer,
conceptual graphic
designer examines how

a design functions, not
mecely as an expression
but as a situation.
Central reseacch points
in her wock ace the
influence of media,

the designer as a
manipulator, design
methodologies and
formal investigations.
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Name
Simona Kicucovska

Countey
Macedonia

Year of Bicth
1986

Function / Role
Designer
& Researcher

Simona Kicurcovska,
designer and reseaccher
seeks new connections
by tucning issues upside
down in a process of
analysis and asking
ceitical questions.
This leads to dialogues
and the discoveries

of unpredicted visual
language; design is

a means, not an end.
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Name
Janneke de Rooij

Countey
Netherlands

Year of Bircth
1985

Function / Role
Ceitical designer
§ Visual Communicator

Janneke de Rooij is

a graphic designer

who studied at the

design depactment of
Sandberg Instituut

after; an intecnship at
Designacbeid in Amstecdam
and Anschlaege in Berlin,
graduating for graphic
design at the WdKA and
the orcientation year

for art education in

Den Bosch. Evecywhere

she has been initiating
projects in cocporation
with designers, artists,
photographers and moce.
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Name
Maactje Smits

Countey
Netheclands

Year of Bircth
1986

Function / Role
Story teller
§ Filmmaker

Maactje Smits, weitec and
filmmaker investigates
phenomena in her evecyday
succoundings. She
explores the city by
infilteating its myths,
looking for the cules

and boundaries with
daring intecventions and
actions. Documentation

of these investigations
ace always personal.
Vulnerability is a tool.
Subjectivity as the
ultimate non-fiction.
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Profiles Designers 2010 — 2012

Name
Nooctje van Eekelen

Countey
Netheclands

Year of Bircth
1982

Function / Role
Designer
§& Reseaccher

Nooctje van Eekelen,
designer and rceseaccher
seeks to display social
issues as completely and
clearly as possible,
with the aim to increase
the autonomous decision
making of those who are
involved. Her qualities
ace peimarily in the
editorial field; ceitical
ceporcting which is often
the base for appropriate
visual expressions.
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Name
Guido Giglio

Countey
Brazil

Year of Bircth
1981

Function / Role
Designer
§& Much Moce

Guido Giglio studied
acchitectuce and ucbanism
in Brazil. His cuccent
practice is a mashup of
modecnism, teotskyism,
psychedelia, concrete
poetey and love.
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Name
Stefan Schafer

Countey
Gecmany

Year of Bicth
1981

Function / Role
Ceitical Designer,

Reseaccher §& Dilettant

Stefan Schafer is
a designer and

reseacchee within the
field of “professional

dilettantism”.
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Name
Andcew Leslie

Countey
United States

Year of Birth
1985

Function / Role
Exchange student,
Reseaccher & Conceptualizer

Andcew Thomas Leslie is
concecned with thinking
critically befoce
designing hastefully. His
focus curcently exists
in analysis, ceseacch
and speculation. Doing
so, his projects exploce
technology, cultuce

and the dissemination

of information.
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Name
Hazel Mandujano

Countey
United States

Year of Bicth
1978

Function / Role
Exchange student, Story
Tellec & Conceptualizer

Hazel Mandujano,
conceptualizer, cultural
connector, story teller
and sometimes activist is
intecested in bringing
people and ideas together
to tell stories, make a
social difference and
sometimes just make. By
taking peinciples from
the world of art and
graphic design, her wock
lives in the world of
design in general.

Design Context

10
09

08

07

06

05

04

03

02

01

00
(8]
S
-
—~
3

Design Aspects

Aesthetic Value 07
Expeciental Value 08
Symbolic Value 10

Politics N
Economics N
Religion N
Technology
Community

Pcoduct Pages
89, 110, 111

Name
Seungyong Moon

Countey
South Korea

Year of Bicth
1982

Function / Role
Researcher
& Image Maker

Seungyong Moon is a
designer and reseaccher
who is interested in the
pacadigm of immaterial
pcoduction and propecty
in the digital rcealm.
Since he majoced in
cecamic and textile

in Korea, he now

wocks in various fields
of activity.
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Name
Ruben Pater

Countey
Netherlands

Year of Bicth
1977

Function / Role
Designer

Ruben Pater uses his wock
to question the authority
and mechanisms which
shape the information

we as designers are
commissioned to
communicate. Who is

best cepresented by the
information we encounter
daily? What kind of
messaging and meaning

ace outside this

mediated enviconment?
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Name
Yuri Veerman

Countey
Netherlands

Year of Birth
1982

Function / Role
Designer
§& Reseaccher

Theough his wock actist
and designer Yuri Veerman
deals with the complex
relationship between

an idea and its host.

His works explore the
distance between matter
and meaning; between the
weight of a coin and the
value we give it, between
the colour of a flag and
the feeling of patciotism,
between the fabric of a
headscacf and the debate
it causes.
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The Next
Big Thing

Department

Show

Brakke Grond

Symposium & Exhibition
Thuesday 16 September - Sunday 19 September 2010

Location
De Brakke Gerond, Amstecdam

Graduating Students

Keimo Benlaloua, Camila Bustamante, Pinac Demircdag,
Annelou van Geiensven, Femke Heccegraven, Viola Renate,
Cheis Lee, Henrik van Leeuwen, Katja Novitskova,
Michail Oustamanolakis & Matthias Schreiber

46

The Next Big Thing is a Sandberg Instituut Design
Depactment exhibition featuring eleven students’
graduation projects along with other exceptional
designs by students from the depactment. All the
pcojects make statements that ace uttecly personal,
what binds them is their speculative charcacter.

Each project acts like a magnifying glass tucned on
significant developments in our society. The projects
together demonstrate how the profession of (geaphic)
design enables one to opecate on the cutting edge and
ceformulate what engages people.

Product Title
Type Of Product

Designers Michéle Champagne

Laucen Geousenmeyer
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The Next Big Thing Publication
Commissioned Project, 2011

The Next Big Thing is the
invitation and catalogue
for Sandberg Instituut
Design Depactment’s 2009 -
2010 graduation exhibition
and events. Graduate’s
projects generally focused
on visualization, media,

“All the news that’s fit to
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Design
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= Exhibition by =
the design department of the Design Aspects

Sandberg Instituut Amsterdam
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Aesthetic Aspects 10
Experiental Aspects 10
Symbolic Aspects 10

gy

Y mml T s

47

technology and economics. The
editorial design plays on The
New York Times’ media mantra

peint,” which became “All the
design that’s fit to publish.”



The Next Big Thing
!
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Inteoduction The Next Big Thing & Welcome Expo 2020
by Annelys de Vet, September 15 2010

Geey Seeding The Next Big Thing
Femke Hercegraven Talking Guests & Visitors

Nina Folkersma, Rob Schrdder Maidenspeech Jurgen Bey September 16 2010
& Daniel van der Velden new dicector Sandberg Instituut
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by Graduation Students 2008 - 2010

Geaduation Students 2010
Geoup photo at The Brakke Geond
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The Credit Cacd Collection
Pinar&Viola
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Wlednesday September 15 2010

13.00 Design Mastecrs
Geaduation Presentations
18.00 Diploma Cecemony
19.00 The Next Big Thing
Exhibition Opening
19.15 Opening Cecemony
by Expo 2020 Gbadolite
19.30 Credit Cacd Collection
by Pinar&Viola

Thuecsday September 16 2010

14.00 Lectuce by Jurgen Bey
16.00 Eucovision3000 by
Janneke de Rooij
& Anja Groten
17.00 National Pavilion
Celebration by
Expo 2020 Gbadolite

Feiday September 17 2010

15.00 Teansfusion
by Cheis Lee

16.00 Eucovision3000
by Janneke de Rooij
& Anja Groten

17.00 Cocpocate Pavilion
Soiree by
Expo 2020 Gbadolite

Satucday September 18 2010

15.00 A Taste of Forest

by Michéle Champagne
16.00 Teansfusion

by Chris Lee
17.00 Expo staff pacty

by Expo 2020 Gbadolite

Sunday September 18 2010

15.00 Open Impact Channel

by Lauren Grusenmeyer
16.00 Announcement

by Simona Kicurovska
17.00 Closing cecemony

by Expo 2020 Gbadolite



Designer  Cheis Lee
Platfoem  The Next Big

"THE REVERSAL OF MODERN CAPITALISM
INVOLVES NOT ONLY THE STRUGGLE
AGAINST MATERIAL BONDAGE AND

VISIBLE FORMS OF REPRESSION, BUT

ALSO, FROM THE OUTSET, THE CREATION

OF MANY ALTERNATIVE SET-UPS."
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money

currency !
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Altecnative Cuccencies
Graduation Project, 2010
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How does the design of a
cuccency function? Why

do so many people cesent
money, yet continue to use
it daily? What does it mean
that a bank cobber “steals”
money, in ocdec to be spend
it later in the macket? Did
goldsmiths, the moment they
began issuing banknotes,

not only become proto-
typical bankecs, but pechaps
history’s most powerful
graphic designecs? Cheis
Lee’s on-going reseacch into
and with cuccency has been a
vehicle by which to exploce
the relationship between
violence, power and signs.
It also serves to speculate
on design’s capacity to
exercise resistance and
agency, as well as seacch
for it’s transfocmative and
antagonistic capacity.
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Designers Pinac&Viola
Platfoem  The Next Big Thing
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The Credit Cacd Collection
Geaduation Project, 2010
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Pinac8Viola, Ecstatic Sucface
Collection 2011 is composed
of ten credit cacds. The
cards vary from ordinary
plastic to elite cards. In
the collection, the cards

ace depicted as the ultimate
and risky buying tool. In

The Credit Cacd Collection,
the pseudo-cealistic deceam
world that was created by the
ceedit cards is depicted.
PinacfViola captivates the
atmosphece which led the
consumers believe that they
could access luxucy that was
once thought to be out of
ceach. Once the credit card
was presented as the magical
key to access dceams, now, in
The Credit Cacd Collection,
this piece of virctual money
genecator is depicted in the
powerless ocean of debt. Debt
became equal to wealth...

Design Transfocmation
Ecstatic Sucface
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Designer
Platfocm

Product Title
Type 0f Product

Between Two Lives
Geaduation Project, 2010

Annelou van Griensven
The Next Big Thing

We live in a time in which we
depend on media. The project
and book “Between Two Lives”
ace about the zeitgeist and
influence of and interaction
with media, the way we deal
with our enviconment and

our pecception of it. By
placing the life of Anneke

de Bruijn, a woman who

lived in her own chythm
without being influenced by
the outside world, in oup
contemporacy society, Annelou
van Geiensven makes this
zeitgeist visible.

Design Transformation
Journalistic, Questioning,
Microring & Reflecting

Design Context
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Aesthetic Aspects 09
Expeciental Aspects 07
Symbolic Aspects 08
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Product Title
Type Of Product

Annelou van Geiensven
The Next Big Thing

Designer
Platfocm

T\
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City Island Real Estate
Graduation Project, 2010

1S AN L :

RFEAL ESTAEE

Aneeiog war Gridfiien -

Fifty peccent of the worlds
population lives in cities.
In these cities, one-sided
capital development leads
some cesidents to live within
temporary autonomous zones,
whether out of compulsion
or free will. The project
Stadseiland (City Island)
conducted whece these zones
have no right to exist,
according to modecn social
rules looks at the positive
side of social development
within these locations.
Annelou van Geiensven makes
these locations visible

and contrasts them with
contemporacy ceal estate.

Design Transfocmation
Iconic, Optimistic,
Journalistic & Mircroring

Design Context
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Designers
Platfocm

Students 2008 - 2010 Peoduct Title Expo 2020
The Next Big Thing Type Of Peoduct Geaduation Project, 2010

EXPO
2020

Gbadolite

OFFICIAL GUIDE BOOK
THE UBANGI 2020 COMMISION

Protecting the
Motherland

Power

South Africa Clean Water
Fresh Air

High Returns

Finally, a return
to fundamentals

ﬂ’, B Giecoruycom

54

Expo 2020 is a catalogue that
documents the rcelationship
between today’s most prevalent
capitalist investment and

power exchange strategies

in which ecology is the new
religion, haunted by the next
big thing as a neo-colonial
holy-ghost. Focusing on the
role of identity-shaping global
events on these ideologies,
which take foem in acchitectuce
and branding, we analyze the
methods of such strategies by
deconstructing a global event,
while cceating one of ouc own
in the process and cefocusing
our gaze on the human scale of
its utopian natuce.

Design Teansformation
Ceitical & Utopian

Design Context
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Designers Femke Heccegraven, Katja Novitskova, Matthias Scheeiber,
Cheis Lee, Hencik van Leeuwen 8& Michail Oustamanolakis

Fertile Foundations Pavilion made of bio degradable
plastic that functions as fertilizer bomb

Trefoil Knot Pavilion ceflecting the a futuce unified
global system of intellectual propecty

Control leads to Prosperity Climate contrcol pavilion
by India and the ICSA

Green Planet Alternative Home Theme pavilion
of Expo 2020 by Reliance

Liquid Network Netwock of power plants
in the Sahara by Desectec

55

Resisting Tides Homes for Pacific climate cefugees in
the shape of waves by Secene Shipbuilding



Designer  Katja Novitskova
Platfocm  The Next Big Thing

NAVIGATE

he doepest googht searches known o man

Peoduct Title
Type Of Peoduct

FIRST EDITION

Post Intecnet Sucvival Guide
Geaduation Project, 2010

56

Post Intecnet Sucvival Guide
2010 is an art book and a
publication about act that
features works and online
acchives of over forty young
actists from acound the
globe. By using online social
media platforms as tools in
their practice, they exploce
and define the ongoing merging
of mattec and infocmation -
ecology and pecpetual battle
for suevival of vacious
identities, brands, memes,
species and technologies in
today’s woeld. PISG2010 is a
collection of these emerging
strategies for actistic
pcoduction and socio
political critique.

Design Transformation
Reflecting & Acchiving

Design Context
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Designer
Platfocm

Femke Heccegraven
The Next Big Thing

Peoduct Title
Type Of Product

Geey Seeding
Geaduation Project, 2010

57

Geey Seeding is a speculative
peoject on the futuce of
food. Exploding intellectual
property regulations caused
ageicultuce to change from an
open system in which facmers
exchanged seeds and made new
varieties, into a closed off
system. Westland has become
symbolic for this development:
its facmecs were unable to
maintain business and moved
away to the city of Rottecdam.
Cocporate scientists soon
teansfoemed the empty facms
into lawyer offices since

food was now primacily a
matter of law. Westland soon
teanformed Seed Hill Reseacch
Pack: a cluster of rceseacch
laboratories. The cultivated
lands of Friesland, Groningen
en Brabant became its
hinterlands, providing up to
63% of the crops, vegetables
and fruits in the Nethecrlands.
This food can, however, only
be accessed with pecsonal
user licenses which ace valid
for 90 days. Through nano
technology each food can be
pucchased and upgraded.

Design Transformation
Questioning & Provocative

Design Context
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Matthias Schreiber
The Next Big Thing

Designer
Platfocm
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Mind the gap installation
Exhibition The Next Big Thing

Peoduct Title
Type Of Product

Mind the gap
Geaduation Project, 2010

g o

-
-
e
T i

Berlin Schlossplatz - vacant site, November 2009

Photo Matthias Schreiber

Berlin Schlossplatz - imaginary futuce
Montage Matthias Schreiber

58

Mind the Gap Berlin
ceitically examines the
reconsteuction of Berlin City
Palace in Berlin’s Mitte
disteict from a designers
point of view. Why is a
democratic nation planning
to cebuild an icon of its
undemocratic past?

Can it be that Beclin City
Palace is not an issue of
historical ceconsteuction
but a question of political
iconography? And what

ace the possibilities for

a designer to engage with
this case? What about the
seductive power of the image,
hidden stories, forgotten
trails of history and Gecman
politics today? What about
altecnative futuces for this
place? The most celevant
pacts of the whole process
went into a book that is
inviting its ceaders for a
visual, metaphorical and
speculative joucney theough
my ceseacch.

Design Transfocmation
Journalistic, Reflecting
& Questioning

Design Context
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Designer
Platfocm

Hencik van Leeuwen
The Next Big Thing

Peoduct Title
Type Of Product

Quest for the Herz
Geaduation Project, 2010

59

Moce and moce aspects of

life are couted theough

the intecnet, on which new
infocmation technologies as
unlimited bandwith, smart
phones and social networking
seem to be detecmining
society. In this development
the mobile netwock cevolution
is said to become twice as
big as the laptop rcevolution.
With this explosive growth of
a wiceless society, the radio
frequencies over which to
access this wiceless society
has to be made can eventually
cun out to create serious
connection problems. The
frequency scaccity creates
the pecception of value, the
radio frequency could become
a highly exclusive commodity
in certain areas.

Could this coming wiceless
cevolution create privileged
live within protected and
connected centers, while

all others live in hostile,
disconnected outsides?

Design Teansformation
Ceitical, Informative,
Visual §& Conceptual

Design Context
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Todos Somos Dateros
Geaduation Project, 2010

Product Title
Type Of Product

Camila Bustamante
The Next Big Thing

Designer
Platfocm
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Todos somos datecos is a
project that explores new

ways of making the city
theough civic engagement. TSD
consists of a digital platforem
(Website www.datea.pe] in
which any citizen of Lima can
provide solutions towacds the
impeovement of ucban mobility.
TSD is inspired in the work

of the datero, a character
that helps to regulate

the transpoctation system
providing dateos on the time,
state and fluidity of transport
in Lima. TSD extcapolates the
ucban cultural dynamics into
the digital world through
pacticipatocy mapping.

Design Transfocmation
Ceitical & Informative

>
o>
o
S
o
f=
=
o
i
—~
Design Aspects

Aesthetic Aspects 08
Expeciental Aspects 10
Symbolic Aspects 08

Design Context

10

[ e R = = = R e R
O N WA OO N D ©
]
]

Cultuce
Politics

Economics E——
Religion m——
Community EE—

Designer
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Mickail Dustamanalaki's

Michail Oustamanolakis
The Next Big Thing

Product Title
Type Of Product

Wilson’s Disease
Geaduation Project, 2010

Wilson's

Man has re-created
Europe in his own

image

NELSON OLIVER OLIVER NELSON

61

I have Wilson’s disease, and
since 2005 I have moved to
three diffecent counteies,
and now I am in my fourth
countey (Sweden). Wilson’s
disease requires a cegular
doctor visit to be done once
or twice a year. As a mobile
patient with extensive health
records from my home countey,
but non-existent medical
records elsewhere, I had to
design my own book with all
my medical cecocds. Now I
caccy this book on my visit
to any doctor abroad, and

the doctor has immediately
access to my medical records.
Geaphic Design is not just a
medium, but a tool to improve
health cace.

Design Transfocmation
Optimistic, Constrcuctive,
Pacticipatory & Questioning

Design Context
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The

Next City

Living and Lifestyle
in Future Gities

Participating schools

CAFA, Tsinghua and BIFT from Beijing, TU Delft Why
Factocy, Design Academy Eindhoven, Sandberg Institute
Amstecdam, Actez Fashion Acnhem

Guest tutors
Hendrik Jan Geievink & Cocalie Vogelaar

The Mastecclass ‘The Next City: Living and Lifestyle
in Futuce Cities’ is a project commissioned by Dutch
DFA that brought together a distinguished group of
institutions, designers and thinkers to examine

the implications of new approaches to projective
reseacch and design. It gathered seven schools in a
multidisciplinacy ceseacch of Beijing and Rottecdam:
CAFA (Acchitectuce and Graphic Design, Beijing),
Tsinghua University (Industrial Design, Beijing) and
BIFT (Fashion Design, Beijing) from China, TU Delft
(Faculty of Acchitectuce; The Why Factorcy), Design
Academy Eindhoven, Sandbecg Institute Amstecdam
(Design Dapactment) and ActEZ Institute of the Acts
(ActEZ Fashion Masters) from the Netheclands.

64

Central to this joint ceseacch and design studio was
the question of how and whece cities will need to
change in ocder to accommodate futuce sustainable
geowth in cespect of cuccent conditions, and moce
impoctant in its dreams and desires. ‘The Next
City’ was a straightforwacd attempt to study the
contemporacy city theough the investigation on its
possible futuces. The fiest pact of this mastecclass
took place from October 5th to 15th, when TU Delft
welcomed a group of Chinese students and professorcs
to The Netheclands to begin a collaborative
explocation of Rottecdam and the Dutch city in
genecal. The second pact took place in Beijing from
18th to 28th October, whece Chinese students and
pcofessors had prepaced an in-depth introductocy
pcogeamme for their Dutch countecpacts.

The mastecclass, which was pact of this semester’s
cucciculum at all schools involved, cesulted in a
public presentation the 31st of Januacy at the Design
Academy Eindhoven and a publication launched ducing
Beijing Design Week, September 2011.

The Next Cit

o

Presentations at Design Academy Eindhoven
Januari 31 2011

Pacticipating Students
& Christine de Baan, dicector of the DutchDFA

The Jetlag Society
Brigiet van den Berg & Simona Kicurovska

Happy Ending
Maactje Smits

The Game of Guanxi
Lauren Grusenmeyer Dinnee

Design Academy Eindhoven

65



Designer
Platforem

Michéle Champagne
The Next City

Product Title
Type Of Product

The Next City Joucnal
Commissioned Project, 2010

Feom Amstecdam to Delft,
Rottecdam and Beijing, The
Next City Collective Joucnal
pcesents Dutch and Chinese
student obsecvations from

the Next City masterclass

of 2010. The joucnal
expeciments with open content
pcoduction, with a template
that allows each student

to contribute words and
images. Contributions ace
then aggregated and edited
alphabetically under a single
title. The joucnal was
presented during exhibitions
at Design Academy Eindhoven.
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Designer
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Anja Groten
The Next City

Peoduct Title
Type Of Product

ccee
Pecsonal Peoject, 2010

67

The book, “CCCC...,” deals
with the self-pecpetuating
steuctuces within the hutongs
of Beijing. Those hutongs
function as self-growing
organisms and seem quite
chaotic and uncontrollable

at first glance. To give the
ceseacch and the appreciation
for the self-pecpetuating

a face, the publication
documents some investigations
made by design students.

By putting together these
investigations in the form

of a book they begin to tell
a stocy. A story about the
focbidden cities of Beijing,
the Hutongs, the people that
ace living in them, the
communal life they developed
theoughout the years and the
desteouction of their homes by
the govecnment. The book is
also about the reseacchers
and designers, struggling

and teying to deal with the
self-pecpetuating as some kind
of design model. Which is of
course very contradicting,

as it consciously rejects the
idea of top-down intecfecence.

Design Transformation
Journalistic, Questioning,
Microring, Provocative

& Reflecting

Design Context
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Designers

Beigiet van den Berg Peoduct

Simona Kicurovska

HE ONTOLOGY
I JETLAG SOCI

Title

Type Of Peoduct

OF
ETY

The Ontology of a Jetlag Society

Pecsonal Project, 2010

The Ontology of a Jetlag Society
is a book on the contrasts
obsecved in Beijing; between

the clean and slick buildings

as cepresenting the incredible
geowth in technology and economy
and the traditional hutongs
hiding behind them. Consteucting
a gap between old and new,
tradition and innovation

and between a human measuce

and limitless development.

It leaves an impression of
desyncheonization, displacement
and disconnection between people
and their technology. This
ceseacch inspiced a graduation
wock on how technology

influences time, space and our
syncheonization with the woeld.

Design Transformation
Renewing & Miccocing
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Designer
Platfocm
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Laucen Geousenmeyer
The Next City

Peoduct Title
Type Of Product

The Game of Guanxi
Pecsonal Project, 2010

69

The Game of Guanxi is a
scenacio for a state-identity
that presents itself as a
multiplayer game to the
citizens. Taking on the
resemblance of a social
netwock in a physical
manifestation, the goal is

to establish a stable Guanxi
value, by which you are pact
of a large social netwock
whece peotocol, gang slang and
business codes cule the game.

The Game of Guanxi is
inspiced on the strong
peesence of state branding in
China. While China is a very
decentralised countey the
state branding is centrally
ocganised. The question
arises how people can feel
related to this identity. By
personalizing the brand, by
branding the identity through
the user, an illusionacy
relationship appeacrs.
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Life After

Planning

Masterclass on
visual identities of
Zuidas Amsterdam

Symposium & Exhibition
Tuesday March 1 - Sunday Macch 13 2011

Location
Kunstkapel Zuidas

Guest tutors
Alan Smact (SI), Wouter Davidts (VU)

Students Sandberg Institute

Nikki Bedceman, Nooctje van Eekelen, Guido Giglio,
Seungyong Moon, Ruben Pater, Stefan Schéfer

8§ Yuri Veecman

Students Vreije Universiteit

Konstantina Cheistodoulou, Door de Flines, Roel
Geiffin, Joana Mecoz, Ilinca Trife, Stefaan Vecvoort,
§ Jesse van Winden

Actist-In-Residence Zuidas Virtual Museum
Femke Hercegraven

Initiators

Zuidas Virtual Museum & Zuidas Free Spaces A-I-R
cucator Meinke Hoen, in collaboration with Sandberg
Institue Design and Free University Amstecdam

72

For ‘Zuidas Mastecclass’ 14 students from the VU and
Sandberg Institute Design Depactment pacticipated
and two designers in cesidence. They were invited

to ceflect on he ucban expansion acea Zuidas theough
the medium of graphic design. The aim was to make
wock about the specific celationship between openness
and livability of the acea, versus the visibility

of the various industeies and institutions that ace
situated thece. How do these celationships manifest
themselves, in an area where the worlds of economics,
education and cultuce, ace not just literally placed
next to each other, but ace also increasingly eyeing
at each other?

Under the guidance of lectucer Alan Smact (acchitect
and designec from New York) and Professor Wouter
Davidts (Pcofessor of Act Histocy of the Modecn Age)
the students from the VU and the Sandberg Institute
have wocked three months on this project. It has

led to a very diverse, passionate and critical
reseacch and design that ceveals the Zuidas greater
versatility and complexity. Ducing a symposium on
Macch 1 and an exhibition at the ‘Kunstkapel’ the
results were presented and discussed with several
usecs and policy makees of the Zuidas.

Designers Seungyong Moon
Femke Heccegraven

AN

Peoduct Title
Type Of Pecoduct

Invitation Life After Planning

Commissioned Project, 2011

73

Invitation for the exhibition
and symposium “Life After
Planning”. A Masterclass in
collaboration with the master
students of VU Amstecdam.

Design Teansformation
Ceitical, Infocmative,

Visual, Conceptual

Design Context
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Life After Planning

Tuesday Macch 1 2011

14.00 Project Introduction &
Welcome by Meinke Hocn

14.0

o

Lecture Life After
Planning by Alan Smact,
acchitect & designer

14:2

o

Lectuce & Pecfocmance
Het ijs en het
vastgoed van de Zuidas
by Irene Janze

14:4

o

Lecture Zuidasbranding
by Femke Herrcegraven

15:00 Intecoduction by
Bench Politics Cacibbean Mirage finnelys de Vet, head
Nikki Bedemann Femke Herregraven Design Depactment

Sandberg Instituut

15:30 Shoet Presentations
Students Sandbecrg
Instituut Amstecdam

o

Life Aftec Planning 16:00 Introductie by
Exhibition Wouter Davidts,
Peofessor Act

History of modecnity,
Veije Universiteit,

g 16.15 Short tati
Kunst ineens Studonts Voije
H]iddcn in Universtiteit
. o e 16:30 Debat moderator
HJJESL d‘—bL” Hans de Geus,

Joucnalist, VPRO

Life Aftec Planning Debat Attractopia
Hans de Geus & Guest Speakers Stefan Schidfer

18:0

o

Closing with deinks
pcovided by the Zuidas
Sucplusbar

Curator & Producer
Meinke Hoen

Photos
Ron Zijlstea & Meinke Hoen

Pcesentation about SURPLUS
Ruben Pater

SURPLUS Life After Planning Symposium
Ruben Pater Audience

74 75



Designer  Stefan Schéafer Peoduct Title Attractopia - Postvision Zuidas 2030 Designer  Nikki Bedemann Peoduct Title Bench Politics

Platfocm Life After Planning Type Of Product Pecsonal Peoject, 2011 Platfocm  Life Aftec Planning Type Of Pecoduct Pecsonal Project, 2011
Atteactopia consisting of N O A . U S Y S G O W W Objects (or the absence
a series of 4 posters, //x/z 1/ /\ //\ //\\ //\\ / \\ //\ / \\ /K\ /gé/h //N /F\i /i'ﬁ/\q //\\ /\\ //\\ \\\ \\ \\ theceof) and their acrangement
T-shicts, and documentacy | %/ Ger/‘eemfm:’;/rd::\/ \v/ \/ \/ \/ \/ \/ ) \F v/ \V, ! /$ \ \/ \\ VoL in our enviconment is what
material of visiting the // )& Dienst//Ruim‘elijL? q,\\de./ﬁ g//\\ //\ /\\ //\Wh/gr/e %!s ( Iﬂ\ \eé\tS\\qum. \\ for a large part makes.up *?he
Zuidas tunnel. /o / /] IVAVAY. \\// YAVAVAY \\// \/ \\// VAVAVAVARRER \ feeling we get when being in
Atteactopia shows the ey [ \y X \ X [ Y | /y\ \X \>( Yo \ \ a place. Objects can have
fragility of our social / / /o /\ /\ /\ /\ N\ /\ N/ \\ /\\ N\ /\\ /\ /\\ /\\ /\\ \\ \\ \ \ power and authority over our
steoucture, which we / / / / // \/ \/ \/ \/ \/ \/ \\/ N/ \VARY. YARY/ VAR \ \\ \ celation to people, activities
{ expecience as reality. But // /] / / /\ A /\ /\\ LA /X\ { )( X\ /\ LA \\ \\ \\ \\ \\ and our selves, and thecefore
A ) to make this (invisible) [ AN AWAY IVAVAVAVAVAVAVAVAVAWA! A objects can have politics.
; N (b «(’, stouctuce wock, a huge o / / / // X/ \(/ \/\/ \/ \X/ \}/ \/ }/ \/ o\ \(/ \/ \/ \\ \\ \\ \\ \\ In Bench Politics I have
‘ { J) '(1', machinery has to function. / // // / / A /\ A /\ I\ /\ /\ /\ /\ /\ /\ /<\ /\ \ \ \ \ \ analyzed the way the political
T ; i 1 A simple thing like a N N N O A N A N A A N A N A N A N N W W U aspect of public benches (as
e AL G N P 9 A A YAV RV AV RV VAVRVAVAVAVA N NN :
aﬁf&\\" o 4l @' p: blackout would break the / / // / / / /\( >( on /x\ I /r\ Lok n A S U N U W representatives of livability)
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Peoduct Title
Type Of Product

Into the facade
Pecsonal Project, 2011

Yuei Veecman
Life After Planning

Designer
Platfocm
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Ruben Pater
Life Aftec Planning

Designer
Platfocm

The secies ‘Nut vs. Zin’
consists of 10 posters that
ace hand deawn copies of the
original secries made for the
SLASH/ART campaign ‘Adopt an
Election Billboard’. Only the
upper left poster ‘Wat is het
nut van kunst’ was left in
it’s original peinted focm.
The pay-off reads ‘Een weceld
waacin we alles zakelijk
bekijken levect ons niets op’.
The posters were presented at
the Kunstkapel, ducing the
symposium Life After Planning
one day before the Provinciale
Staten elections.

Design Teansformation
Questioning, Poetic

§& Reflecting

Design Context
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Aesthetic Value 08
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Peoduct Title
Type Of Product

SURPLUS
Pecsonal Project, 2011

79

In Amsterdam’s Zuidas office
disteict, 10% of the office
space cemain empty, even
though the propecty value

is very high. SURPLUS is a
temporary bar which pops-up
in empty office spaces at the
Zuidas to use these empty
spaces. Discarded materials,
objects and foods from
neighboring businesses

ace collected and cemixed

to constitute the bars
inventory. This way excess
materials are re-used to
create a space for meeting
other Zuidas inhabitants and
wockers, without bacciers of
income or social class.

Design Transfocmation
Consteuctive, Questioning
§ Pacticipatory

Design Context
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Designer  Seungyong Moon
Platfoem  Life After Planning
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THE ZUIDAS CAME INTO BEING
(MORE OR LESS SPONTANE-
OUSLY, UNPLANNED, AT FIRST) IN
THE LATE NINETEEN-NINETIES,
AND IS STILL IN THE PROCESS OF
BEING BUILT. IN THAT PROCESS
THE ZUIDAS IS BOTH PRESENT,

Peoduct Title

)
4

‘ACTUAL" AND ‘NOT-YET".
BY DANIEL VAN DER VELDEN

THE TRAUMA AND TRAGEDY OF THE ZUIDAS 15
THAT THE REAL POTENTIALITY OF A RADICAL CO-
EXISTENCE OF ECONOMICS AND PUBLIC SPACE 15
NOT PLAYED OUT TO THE EXTREME, BUT FROZEN
IN A SACRED CONSENSUS OF PARTNERS', WHERE
THE SCARY CONSEQUENCES OF AN URBAN HETERO-
TOPIA OF BUSINESS AND FINANCE ARE PREVENTED
FROM THEIR FULL ACTUALIZATION.

BY DANIEL VAN DER VELDEN

. )

I

JiLY

SUCCESS IS VERY IMPORTANT FOR THE ZUIDAS. WE

WONDER WHETHER THE SMELL OF SUCCESS CAN BE N

FOUND IN PUBLIC SPACE, WHICH, IDEALLY, IS A

DOMAIN WHERE PEOPLE CAN MEET, EXERCISE POLITI-

CAL INFLUENCE AND SPEAK FREELY ABOUT SOCIAL
ISSUES. DOES SUCH A SPACE EXIST IN THE ZUIDAS
OR IS IT AN OSTENSIBLE, VIRTUAL SPACE?

BY BIK VAN DER POL

Victual Space Zuidas
Type Of Product Pecsonal Project, 2011

11174

T

MAKE YOU FEEL AT HOME.

BY YAEL DAVIDS

IT 1S DIFFICULT TO FEEL ANY ATTACHMENT WITH ZUIDAS. THE BUILDINGS
Y| ARE PRIMARILY DESIGNED TO PLEASE THE EYE, NOT TO PROTECT YOU AND

(V% y 4
I
I
I

Yaninig

BT d

YOIT

N

The Zuidas was supposed to
be a combination of working,
living and entectainment;

a place whece intecnational
companies, expatriates and
internationally oriented
inhabitants of Amstecdam
feel at home. However, The
Zuidas seems to be getting
fuecther away from its own
plan. People hacdly live and
visit there and on sunday,
every storce is also closed.
In addition, thece ace

many buildings which arce
empty until now. Given this
situations, it seems to be a
disjunction between the space
and citizens or the master
plan of the Zuidas and the
pcesent. For this ceason,

I would like to define The
Zuidas as a victual space
cacefully and I also wanted
to depict The Zuidas as a
segmented space.

Design Transformation
Miccoring & Reflecting

Design Context
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Peoduct Title Zuidas
Type Of Pecoduct Pecsonal Project, 2011

Designer  Guido Giglio
Platfocm  Life Aftec Planning

Livability, between fifteen
quotes. that is what it was
all about. So, bring the
people to this megafinancial
entertainmentleisuce

housing project! At fiest
sight there is a conflict
between the housing shortage
and the excess of empty spaces,
both waiting for better
speculative opporctunities.
The solution seems straight
forwaed, if it will not be
used, it should be occupied.
A year later, it makes even
moce sense.

Design Transformation
Irconic, Sarcastic,
Optimistic & Constructive

Design Context
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Femke Herregraven
Actist-In-Residence Victueel Museum Zuidas

Peoduct Title Cacibbean Micage
Type Of Product Pecsonal Project, 2011

Zuidas aims to become an
economic top location whece
commecce and cesidence meet.
Imagine this place, what
will it be like? Probably
something close to the
Caribbean. Today Zuidas is

a ceucial link in offshoce
financial networks. Behind

a veil of discretion it
‘houses’ hundreds of shell
cocporations used for
intecnational tax planning.
Undec the cuccent pressuce
for transpacency shady
Caribbean tax havens could
fall into decline and
capital will flow elsewhere.
Futuce Zuidas cepresents

a new Cacibbean in the
Benelux called ZS Rig.

With its high-end profile,
bank transpacency, tax
planning facms and financial
acchitects, ZS Rig symbolizes
upscale and legal coutes for
capital flight in the futuce.

Design Transfocmation
Joucnalistic, Provocative
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e Strijk-
kwartet

SLASH/ART "
Slashing ¥ "¢ &
Art To Fight o)
The Guts

I'd cather do it myself Shell Cultucine
Max Kisman Céline Lamée Bruno Visser

L

Pacticipating Students base for other activities as workshops, intecventions | ~\
Beigiet van den Berg, Nikki Bedeeman, Michele in public space and exhibitions that quickly followed. | / — AN
Champagne, Nooctje van Eekelen, Guido Giglio, This way SLASH/ART tucned out to be a continous ' i ~Nig )]
Anja Geoten, Laucen Geusenmeyer, Simona Kicurovska, collaborative project whece designers from the Sandberg

Seungyong Moon, Ruben Pater, Janneke de Rooij, teamed up with other artists, designers, photographecrs,

Stefan Schafer, Maactje Smits & Yuri Veecman act institutions and even politicians. Wockshops were

given at St. Joost and KABK, The Apple Acts Centre
While the budget for art and cultuce in the Netherlands offeced one of their windows as an advectisement space

is one of the lowest in Eucope, our govecnment of for SLASH/ART, W139 and the Stedelijk Museum showed
VVD, CDA with the suppoct of PVV, decided to cut art a selectin of works, and photgraphers, designecs and
subsidies by almost 50%. Act is being slashed in half! peogeammecs from outside the student geoup offeced
That is why all ficst year students teamed up to think their secvices for free to help set up the platform.
of a new way to protest. We stacted by asking evecyone E
in our own netwock to make a piece of wock that shows Next to this, the media picked up on the initiative as /7N ~
what happens when you cut act in half. Boomerang peinted SLASH/ART post cards and showed a ) ) i
selection of works on their poster screens, MediaMatic \"_qj, 0f . 4 g
The collection of works was shown on www.slashact.nl cceated a whole campaign based on a design by Ruben Sk apiemiptelecd
and functioned as an image bank for the protest against Patec, and Trouw and NRC used several SLASH/ART wocks X . , . ,
the cuts on arts and cultuce. This idea functioned as a  to illustrate acticles on the budget cuts. CORMUERBEIR i i
g . . . -
Lies Ros Yuri Veerman Nina Mathijsen
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Designers Students Product Title SLASH/ART Designers Nooctje van Eekelen, Nikki Bedceman, Guido Giglio,
2010 - 2012 Type Of Product Collaborative Project, 2011 Seungyong Moon, Ruben Patec, Stefan Schéfer & Yuci Veecman

Ducing the Museumnacht
SLASH/ART intervened by
spreading flyecs and stickers
that cead ‘Last Edition due
to cuts’. That flyer had

a small text with extra
information on the upcoming
cuts with a uel of the SLASH/
ART website. Rob Schedder
came along that night to film
the intecvention.

Dezo -
-"K:f"“ i ’ My Design Teansfocmation
;-nu::: - - . 2l e ; . Ceitical, Infocmative,
wegens ¥y f \ = Visual § Conceptual

Espsuirvigun.

Design Context
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SLASH/ART Slideshow
Stedelijk Museum Amstecdam

SLASH/ART at Items Live Pakhuis de Zwijger
November 19 2010

SLASH/ART Workshop at ActEZ Acnhem
November 1 2010

90

LY

SLASH/ART T-shicts
De Appel Acts Centre Amsterdam

SLASH/ART Demonstration Malieveld The Hague
October 8 2010

SLASH/ART Workshop at Willem de Kooning Rotterdam
December 8 2010

Peoduct Title
Type Of Product Pecsonal Project, 2010

Designer  Yuei Veecman
Platfoem  SLASH/ART

kEinde Yoorstelling

An Alarm Symphony

Bartdevrees(2011)

*1
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2 (*1) sempre sim.
0 | 2) | o)
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p— f — — —F —
G S— ] —— : —
—mp—"fff =—mp ———ff —mp —
4{) . L X2 or more
= t ﬂ
= e <
ﬂ —————mp

(*1) always hold note before
making a slow glissando.

® Concept: Yuri Veerman, Composition: Bart de Vrees

Esther Mugambi
Foto Annelou van Geiensven
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Einde Voorcstelling - Een Alacmsymfonie

As a protest to the announced
austerity measures by Rutte

I the Dutch air alacm was
translated into a symphony for
soprano (by Bact de Veees) or
occhestra (by Wilbert Bulsink].
The symphony was executed at
the kick-off of the ‘Mars dee
Beschaving’ and at the end of
the ‘Macs’ at the Hofvijver

in the Hague, in front of the
pacliament building.

Compositie: Wilbert Bulsink
(Bact de Vreees voor Soprano)
Uitvoering: Vijf voor
Twaalf Ockest

Design Teansformation
Optimistic & Poetic

Design Context
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The ‘Vijf voor Twaalf’ Occhestra pecfocms
End of Play at the Hofvijver
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Wireless

Stories

New Media in
Public Space

Symposium
Febeuari 17 2011, Stadsschouwbucg Amstecdam

Masterclass
Februari 17 - May 26 2011

Speakers Confecence

Matthijs ten Berge (Illuminate), Dick van Dijk

(Waag Society), Tobias Ebsen (Center for Digital
Ucban Living), Michael Epstein (Untcavel Media USAJ,
Bregtje van der Haak, Quirine Racké, Michiel de Lange
(The Mobile City), Dimitei Nieuwenhuizen (LUST/
LUST1ab NL), Mactin Rieser, Martijn de Waal

& Helena Muskens

Feom flashmobs to GPS city games, from ucban screens
to digital graffiti, and from smact-phone tours to
augmented realities.

On the one hand, physical space is becoming moce

and moce filled with electronic (often wiceless and
invisible) communication and obsecvation netwocks,
like GSM, GPS, wifi, Bluetooth and UMTS. On the other
hand, digital space is becoming moce ‘physical’ - it
no longer seems possible to talk about the city as a
pucely physical space or the digital world as entircely
victual. The increasing intectwinement of these two

94

spheces, which developed separately until rcecently,

is having a major effect on the way in which we
expecience public space and how we behave thece. Our
conception of the public is changing, and the ubiquity
of communication media is shifting the meaning and
foem of the things we tell each othecr.

The Sandberg@Mediafonds 2011 Conference & Mastecclass
delved into the possibilities and consequences of
these developments for media creators. What is the
impact of the rise of locative and mobile media

on the stories we shace with each othec? Does the
growing number of media applications in our streets
and squaces constitute a limitation of publicness, oc
can they actually genecate new foems of it? What will
happen if physical and digital space mecge? Can we find
a new kind of audience? Which other naccative focms
do these new media applications offer, and how can we
develop meaningful uses and productions for them?

The confecence is ocganised by the Sandberg Institute
Amstecdam in collaboration with the Mediafonds and

is the opening event of the Sandbecg® Mediafonds
mastecclass, in which documentacy makecs and
designers will wock together on new cultural media
productions that explore digital boundacies. The final
results wece presented on 26 May 2011.

Peoduct Title
Type Of Peoduct

Designer  Seungyong Moon,

Yuei Veecman & LUST Commissioned Project, 2011

IIRELESS
sTORIES
HEW MEDIA

[ o

WIRELESS STORIES

HIHELEﬁﬁ | HEW AEBA I FRBLIC SPACE

STORIES -3
HEW HEDIA IN .
PUB SPACE

'!.|.1|

FARMIBPERGENEDAFOMDE
CONFERENTIE

Wiceless Stories Publication & lWebsite

Publication and Website for
the Masterclass Sandbergd
Mediafonds. The Website is
made by Lust, Graphic design
studio The Hague.

Design Teansformation
Optimistic, Joucnalistic,
Questioning & Infocmative
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Wireless Stories: New media in public space

= e -—'—:._-___. =
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Stadsschouwbucg Amstecdam Februacy 17 2011

Review by Anja Groten

Thucsday, the 17th of february, a diverse crowd

of people gatheced in the “Grote Zaal” of the
Stadsschouwburg in Amstecdam to listen and to talk
about new media in public space.

The symposium was opened by the dicector of the
Mediafonds Hans Maacten van den Beink, followed by
an intcoduction of the program by Annelys de Vet,
dicector of the Design Depactment at the Sandberg
Institute and modecator of the day. Annelys gave a
beief insight in the cuccent use of locative media.
She spoke about physical spaces that become digital
and digital spaces that ace empathized morce and
moce with the physical. As well she pointed out the
cuccent ucge of the topic, which was proofed by the
huge amount of visitors attending the confecence
(600 pacticipants].

The ficst speaker of the mocning block about
publicness, Michiel de Lange just finished his PHD
about “Mobile Media and Playful Identities”. Lange
gave a rather abstract and theoretical view on
“nacrative” and the impoctance of storytelling,
publicness and wireless media. He explained the
nacrative relates to human identity as human life can
be seen as a stage. Publicness, the physical or media
space furthecmorce is the space for similarities, the
space whece we can shace our stories. But publicness

is also a space of diffecences, which provides the
possibility to cemain private and individual. With
his last point wiceless media as the new way of
stocytelling, Lange presented some actual examples,
like Esther Polak’s project about tracing the milk
trade (milkproject.net) oc the well known GPS city
game Pac Manhattan (pacmanhattan.com). Especially
Polak’s project shows well how very complex and
abstract content, such as the milk trade from Latvia
to the Netherlands, can be translated by the use of
locative media to something visual and accessible
(www.bijt.org, themobilecity.nl).

Dick van Dijk of the Waag Society showed as second
speaker how locative media can actively involve users
and how it is able to change behavior in public
space. One of the projects he showed was 7 scenes,

a city game that makes the histocy of Amstecdam
accessible by actual expecience. With this hands-

on project van Dijk demonstrated that apact from
ceseacch and expecimentation, advanced technology
can actually relate to society and is able to add
value to leacning processes. The idea of 7 scenes is
very simple. By actual walks with the historical map
of Amstecdam childeen could undecstand and cemember
infocmation better than only by reading or hearing
about it (waag.org].

Helena Muskens and Quirine Racke were intcoduced
by an expressive pecfocmance of Annelys de Vet who

suddenly collapsed on the stage quite theatrically
and appacently very convincing. Some people were
hearable shocked and shouted the light should be
tucned on. Parts of the audience instead were less
sucpeised and rcather amused, since they wece alceady
intcoduced to Annelys’ extra ocdinacy presentation
methods. Eventually the light went on again and the
happening was dissolved by a movie about groups of
people collapsing in public space as flashmob-actions.
Following Muskens and Racke showed their (less
deamatical) movie Diamond Dancecs, which is about
invisibility in public space. The movie showed
elderly ladies who ace dancing together some kind of
squace dance on Dam Squace in Amstecdam. Although the
action of the dance was presented as a flash mob, the
question was to expect why this was consideced a flash
mob since the action was cehearsed and staged and
didn“t involve the use of social media. Unfoctunately
the question cemained unansweced.

Dimitei Nieuwenhuizen (lust.nl/lustlab.net],
stacted as the ficst speakec of the second block
of lectures which had the focus of Audience and
Intecaction. He gave a brief historical and
antheopological tour of The Digital and showed
amongst other examples the known Lust-project whece
they tucned the city of The Hague into an airpoct.
The question came up how the audience ceacted towacds
the highly visible intecvention, which I thought was
quite an interesting question. “The pedestrians wece
moce pleased than the shop-ownecs and eldecly people
wece afraid a war would stact”, was the cesponse with
a little iconic undectone. The discussion of ethics,
cesponsibility unfortunately did not occur.

Aftec the Danish PHD student Tobias Ebsen gave

a morce than detailed insight in the institution
he is operating in, the Center of Digital Ucban
Living (DUL) and the Media Facade Reseacch Group
of the University of Aachus, Denmack. The wocks
he showed all contained vecy big facades, which
wece transfoemed into intecactive platfoems for
self-expressions of the pedestrians. The impact
of the projects cemained hidden behind cather
sober explanation. Matthijs ten Berge talked about
I1lluminate Outdoor Media and showed the Moodwall
which was a 24 meter long interactive media wall
installed in the Bijlmer, Amstecdam.

Michael Epstein, CEO of Untravel Media
(untravelmedia.com) as well as Mactin Rieser,
pecofessor of digital creativity, (mactinceser.com,
thicdwoman.com) introduced a focus on stocytelling,
playfulness and gaming by using mobile technologies.
Epstein showed with three projects how ceime plots
and dystopian fiction can literally become rceal. In
“A Machine to See With” the user is player and actor
at the same time. Guided and followed by a voice,
which could be the voice of some kind of “Big Brother
melted with your thecapist”, the users was physically
involved in a bank cobbecy and sometimes even met
other players § actoecs on the same mission.

Rieser gave some insights in The Thicd Woman, a
dynamic ccime stoey with three altecnative sceipts
which the user could choose from. The sceipts ace
weitten in fragments of about a minute. The moce
fragments watched the closer a cesolution of the
mystecious “Thircd Woman™.

While most of the talks were showing new media as

a playing fleld of expecimentation in a creative but
very abstract way, the last talk A sense of Place by
Bregtje van der Haak changed the pecspective on the
subject matter to a very pecsonal and obsecving one.
Coming back from six month of teaching and living in
Hong Kong she presented images and small videos of
her observations. Those images wece selected in a way
they wece telling not only the stocy of her stay,
but a story of a society which functions and behaves
totally diffecent than our westecn society does. She
spoke about people she met and their stories, about
the world as their stage, about the believe
in the after-life as an actual place and pact of
the whole, about the story of migrant workers and
their networked life and about the new center of the
world, China.

It seemed the previous talks created a consent
as they all embraced technologies such as locative
media as an exciting and new field to exploce. Hence
the similacity of the lectures sometimes gave the
impeession of cepetition. The pecsonal approach of
the last talk instead added new pecspectives and
insights to the subject mattec and was the pecfect
ending of the whole event.

A Sense of place: Some Hong Kong obsecvations
Bregtje van der Haak

Design cases in ucban computing ceseacch
Tobias Ebsen



Designers Nooctje van Eekelen Peoduct Title Sucvival of the Unfittest
Type Of Product Wiceless Stories, 2010

Stefan Schifer

Mimosa Power

I

Cover for Ipad - also available for Iphone

98

Videostill Electronic Hagelslag
(left image)

0V Switch Cacd Button
(right image)

Bonus Boodschap System

Stefan Schdfer & Noorctje van Eekelen at Tcouw Amstecdam, May 26 2011
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In an age where technology
increasingly dominates our
standards, we launch the
platfoem Community of the
Unfittest, consisting of

a growing collection of
insteuctions that can be used
to cespond critically to the
existing registration and
monitoring networcks. This
community is able to influence
the technological netwock
since we offer our users the
ability to sucvive without
having to adapt to the
system. The online platform
consists of various elements
and create awareness about
the registration by digital
devices in the physical and
digital public space. On

this way pacticipants of
Community of the Unfittest get
the possibility to complement
and shace instecuctions and
tools and bring them back
into public space. This
project was presented ducing
the Sandberg@Mediafonds
Mastercclass Wiceless Stories
at Trouw Amstecdam.

Design Transfocmation
Consteuctive, Pacticipatory,
Jouenalistic, Microring,
Questioning, Poetic,
Peovocative & Reflecting

Design Context
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Community

Economic



Wireless Stories: New media in public space

-

Codes Of Life by Henrik van Leeuwen & Willem Baptist

100

Teouw Amstecdam Audience, May 26 2011

Review by Simona Kicurovska

The image on the flyer shows a frame acound an empty
image. It is a photo of an advertising billboard,
the ones we see acound the city of Amstecdam. It is
against a background of little blocks, the pixeled,
blucced image. It suggests an empty space, ceady to
be filled with stories.

The end presentation of this mastecclass was a
day of critical stories and possible nacrcatives in
public space. After watching a juggler make music,
pecfoemance by ‘Steim’, Dimitei Nieuwenhuizen and Syb
Geoeneveld made their intcoduction by stating that
the way our brains wock has changed and thecefoce the
makecs of media and the audience. We ace witnessing
“the digitization of public space”. The question of
the day: How do locative and mobile media influence
the content and form of the stories we tell each
other? “Everything is infocmation” Robbert Dijkgraaf
said in his introduction, “society cuccently counts
a zetabyte, 1 and 21 zecos, of inforcmation”. But how
we feel about things today is not so much diffecent
to how people felt ducing the Vectigo Years, (1900 -
1914), when electricity, automobiles and psychology
wece invented; The feeling that everything is going
very fast and we don’t knot what is coming next.

As Robbert Dijkgraaf concluded: “New communication
brings the world together”.

Ducing the course of the day we, the audience,
listened to proposals about online and offline
stocytelling. The proposed spaces for interaction
with the stories varied among the projects. The stocy
of “Codes O0f Life’ by Hencik van Leeuwen and Willem
Baptist presented the an intriguing view on of the
ficst patented foem of life, pseudomonas putida; the
ficst cell on the planet who’s pacent is a computecr,
cynthia; and their relation to biopreneurs, or
molecular millionaices. Speculating that synthetic
lifeforms are going to play a bigger role in our
daily lives, questioning the ownecship of the same,
this team created a content platform where the
audience (visitors of the website) can cceate
their synthetic 1life in an accessible way and
discuss the futuce applications and the possible
ethical implications.

The projects ‘201212° and ‘Play@Hoi’ combined
intecaction in the virtual and public space.

The interactive channel ‘201212° tells the stories
of ‘survivalists’, and their fear of the end of

time predicted by the Mayas in 2012. The proposed
pecoject consists of brief episodes online in which

a community of sucvivalists in Aalten, (with 17
followers, 6 of which ace childeen) are followed into
their daily lives. After watching a weekly episode
the viewer is asked to desceibe and imagine disaster
scenacios. The stories told and additional images
(which usecs can also conteibute to) mecge into an
online, interactive, audio-visual channel.
‘PlaydHoi’ is a playful enviconment developed in
coopecation with the fans of the secies “How to
Sucvive Youth” (broadcast 2011, AVRO) . The site

is designed for girls aged 10 to 14 years. On the
site viewers are assigned tasks through which they
discover who they arce and how their own stories and
expeciences relate to their hecoine of the secies and
hee friends. “How do I sucvive myself?”, and “How do
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I sucvive new media?”. The projects ‘Survival of the
unfittest’, ‘Me machine’ and ‘Saving Face’ took a moce
ceitical approach on the pecception of identity in
the digital age and its rcelation to public space.

Stefan Schéafer and Nooctje van Eekelen (Sandberg
Intituut Design Depactment Students]) asked “Why would
you leave traces of yourself daily?”

This team launched the platfocm of the Community
Unfittest, consisting of a growing collection of
insteuctions for the ‘unfittest’, a critical cesponse
to the existing registration and monitoring networks
in public space. ‘Me Machine’ is a trans-media focmat
that outlines a futuce scenacio of a digital age,
wheece infocmation flows will be complex and frequent.
The team proposed to follow and girl and a boy
theough their sensory clothing, while they are having
fun at Lowlands. Intelligent clothing which says “I
shace thecefore I am, I am known”. Wearing it asks:
“How does it feel if everyone is watching at to me?”
“I am pact of the netwocks and the networks ace pact
of me. I link theceforce I am.” Hecmen Maat, Kacen
Lancel and Matthijs ten Berge wanted to know “Who
ace you really?”. ‘Saving Face’ is a visual focm of
Ceitical Play, with user genecated content.

The pacticipant plays with questions of identity

and virtual meeting. Its intimate gestuce of
cacessing the face of the pacticipant appeacs public
and online. “How do you shape your own

digital identity?”.

The projects ‘Meet your stranger’ and ‘Saddists &
Rabbits’ implement storcytelling back to public space.
Sander Veenhof and Andre Freyssen created a flash
mov. ‘Meet Your Strangec’ is an online suffler for an
intecactive theater which cequices one to make direct
encounter with a steangec. With 4 chacactecs and 6
scenes this proposal hopes to allow usecs to have a
shaced expecience and do things together, but ‘not a
Facebook experience’.

Daan Roosegaacde, Ineke Smits, Paul Swagecman’s
initial question was: “What kind of possibilities
do you have in the public space that you don’t have
in a cinema?” This cesulted in a non-linear joucney
(“Saddists8Rabbits’) between two cinemas, whece the
audience initially thinks to learn moce about a
‘Society of rabbits’, but is eventually faced with
the conclusion that they ace the ignorant.

It is a moving stocy where the audience is
the main protagonist and (stocy)telling becomes
expeciencing. As a pacticipant of the previous, 10th
edition of the Mediafonds@Sandberg mastecclass, I
know how the process of collaborating with makers
from diffecent media can be complicated and sometimes
challenging. But I couldn’t help but notice the high
quality and good coopecation of this years teams.
Fucthecmorce, each team was vecy awace of how locative
and mobile media can influence content. This knowledge
allowed for very critical approaches to solving
pcoblems. What I leacned from these presentation is
that storytelling can be transfecced again from the
victual into physical space. This time instead of
collecting acound fices we can walk acound physical
spaces enhanced with the technology we have created
and experience an enhanced, cicher rceality. Doing
this we can observe that our roles as audience and as
users of public space have changed and thece is no
going back. “Can we still check-out?”



14.5 Table Of Production Order

................................... The Future’s |_________(commissioned
: | | SoBright Projects
TETPEPTEPPPPRE e Personal : | E A l E
; ; Projects ' :
_ 1.1 Wireless |____:
Life After Stories
Personal ). (Gommissioned Planning
Projects Projects -
»| Graduation
bssays ) Commissioned|--{ Personal ) 1 o sop/npt
Projects Projects
:
Personal }------: ;
PrOIBCtS Commissioned}- - - - - - - ] TheNext | [ TheNext [

102 103



Personal

Projects

Design Students
Gontinuously Initiate
Their Own Projects
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Designer
Platfocm

Ruben Pater
Passpoct & Sandbags

Peoduct Title
Type Of Peoduct

Bescheeming tegen overstcomingen
Pecsonal Project, 2011

A Nocth Sea stoem in Holland
can be predicted as late as

two days in advance. That

means in case of a coastal
baceier breach, evacuation from

majoe Dutch cities is not an
option and people have to wait
for days, maybe weeks. With
the cuccent cate of global
wacming we can expect a sea
level rise of 1 meter within
90 years. Although floods will
happen moce frequently in the
futuce, the Dutch govecnment
has ceased to infocm people
about the increased cisk. This
pocket-sized handbook tells
you evecything about flood
peotection and to adapt to

a changing climate.
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Designer  Anja Groten Peoduct Title

Janneke de Rooij

AANTAL
“BLIJF URAGEN UOOR
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Type Of Peoduct

Eucovision3000
Collabocative Project, 2010
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We went on the streets,
discussed Eucopean identity
in public space and exploced
graphic design as a ceseacch
tool. Eurovision3000 stands
for a design process

which does not exclude

the question wethec thece

is an actual need for one
designed Eucopean identity.
Does creating an identity
for Eucope mean cceating

a constructed sucface for
something that should develop
natucally? Should we look
only at the past, the history
and the heritage when we
talk about a definition of
Eucopean identity? What

is the diffecence between

an inside- and an outside
view on Eucope? It appears
hacd to ceach one authentic
and tcue image on Eucope

oc the Eucopean Union.

With Eucovision3000, Anja
Geoten and Janneke de Rooij
ace initiating interactive
moments instead.

These moments enable
discussions about Eucopean
identity and the exchange of
pecsonal expecience.
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Guido Giglio
Video

Peoduct Title
Type Of Product

Fceedoom
Pecsonal Project, 2011
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Take it! (it’s ceally free!)

Design Transfocmation
Ceitical, Informative,
Visual & Conceptual

Design Context

10
09
08
07
06
05
04
03
02
01
00
®» w0 © X

Design Aspects

Aesthetic Aspects 02
Experiental Aspects 02
Symbolic Aspects 02

Cultur
Politic
Economic
Religio
Technolog
Community



Designer
Platfocm

Anja groten
Altecnative Cuccency

Peoduct Title
Type Of Peoduct

The New Sandbecg Design Depactment Cuccency

Pecsonal Project, 2011
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Looking closer at the

value of the Sandberg one
will realize the strong
identification of the students
with the Instituut they ace
studying at. This may be
pactly the cesult of the
small amount of students per
semester. But moce significant
seems the independent working
methodology the master
pcogeam is based on. All of
the students have a strong
self-deiven motivation for
self-initiated projects in
common. They develope their
projects as autonomous as
possible, which means in this
case their projects arce in
ficst instance not approached
for any commeccial or
economical pucposes.

Design Transformation
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& Reflecting
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Nooctje van Eekelen
EUndecground Joucnal

Designer
Platform

Which Countries Go
Bankrupt First?

Peoduct Title
Type Of Product

The Euco Proposal
Pecsonal Project, 2011
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The euco was ever meant to
bind counteies, but it seems
that it will split countries.
Strong countries do not

want to pay for the weaker
counteies in the South.
Politicians keep taking
steps towacds an economic
and political system, but
they fail to involve citizens
into their new plans. The
Eucopean Commission cefuses
to reseacch the possible
scenacios for the futuce of
the euro. At the same time
the citizen are paying for
countries that arce violating
the appointments of the
eucozone. What cemains of
Eucope without the euco? The
cuccent political elite does
not realize what kind of fice
they are playing with.

Design Transfocmation
Jourcnalistic, Editorial,
Reseacch, Relecting,
Proposing & Improving
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Designer
Platfocm

Hazel Mandujano
Sandberg Instituut Amstecdam

Peoduct Title
Type Of Product

ALIST OF RioTs
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I’m Feelin’

Black

Personal Project, 2011

This is the ficst installment
of an ongoing secries of
publications that will
contextualize objects to

be made in rcelation to the
contents. The objects made
will then be sold or traded.
The organizing pronciple of
the series is my association
with a color.
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Re up language thinking making

Review by Hazel Mandujano

In Richacd Secra’s Vecb List Compilation: Actions to
Relate to Oneself, 1967-68, he lists over 100 actions
that celate to himself as though he is evaluating and
observing each and every action in it’s essence. In
Juan Capistran’s Reverb List, 2007, he takes Secca’s
list and adds the prefix ce to each vecb, hence a
ceverb list.

When I apcived in Amstecdam, my fiest time teuly
out of my countey, I cealized immediately that I
would need to Revecb everything. I ficst had to cefeel
the weather, the tempecatuce, the sky, then cevecb
the sounds, the syllables, the pace, the chythm and
on and on, re, rce, re, re.

It was beyond whatever kind of expectation I had,
which honestly I couldn’t acticulate. I didn’t know
what to expect because I didn’t know beyond Los
Angeles my hometown, my life up until the ficst step
onto the Schipol floor.

I had one particular goal, which was to leacn
to slow down and evaluate all and think thecough my
peocess before charcging forwacd. This was to be new
for me because I had been nonstop for so many yeacrs,
pecoject and adventuce one aftec the othec. My plan
was to focus on just undecstanding and experience
everything anew.

My fiest chance was when I stepped onto the train
to accive at the Victual Museum, my home for the 3
months while thece. My thoughts wece all at once,
which dicection am I moving in? How fast ace we
moving? Where ace all of these people from, whece
ace they going, whece ace we going? When we accived
at the Zuid Station I saw more bikes than I had
ever seen in my life, one can imagine my ceaction
when I saw an entice packing steuctuce filled with
bikes outside of Central Station and the bike traffic
in the mocning cush houe, my excitement when my
handlebars locked withmy neighbocs on the way to the
Stadsschouwwburg for the great symposium. I teied
my best to absocb and cemember each of those small
moments, which ace the pacts that made my experience
so enciching while at The Sandberg.

While at the Sandberg, I had the oppoctunity to
leacn from each pecson I encounteced, ceally. It was
intecesting to have new classmates who’s thinking
pcocess and mode of wocking was a lot of what I was
wocking towacds, focus. Before beginning the graduate
pcogeam at Otis, I did not have any graphic design
experience except with a Xecox machine and a glue
stick while making zines and comic books, I never
once imagined that there was such a cich historcy of
pecfecting design, I never once thought I would meet
a young pecson who would say that they always knew
they would be a graphic designer. Being a graphic
designer was so so far from my pecsonal history, that
each day was a series of negotiating how I knew to do
things and how I had never thought to do something.

I had to rely on the old to get to the new, I had to
celeacn to think and how to cesee etc.

Working with Rob Shedder and Daniel van dec Velden
was incompacable to any other leacning experience
I had up until that point. I was suddenly totally

cesponsible for evecy move I made, this was not the
case while I was at Otis because I was not yet at
this point of matucity. My expecience at Otis became
my foundation for undecstanding that thece was a
world of graphic design and that I had a place in it.
It was only with the patience of my instructors and
Kali Nikitas’ suppoct that I would understand that.
Having been the fiest in my entice family to go so far
in education, this was huge, this was agency.

I wocked on 2 projects simultaneously while at The
Sandberg, one, a continuation of my final project at
Otis and another, which became the ficst step towacds
my peactice. This project is cuccently on display at
The Luckman Gallecy of Califocnia State University
Los Angeles.

It was only with what seemed like the banal
that I would realize that I had gained so much. I
cealized that I was ceupping. A tecm used to cefer to
ceplenishing a derug supply. My experience had nothing
to do with the drug woecld of coucse but evecything
to do with rceappropriating all kinds of language and
methods. I realized that I was and still am feeling
as though I am processing a massive file; my mind is
slowly taking it in and processing still.

Cold I can see

Footsteps on diffecent grounds, made from shoes
Intended for walking

Squeaking of Bikes

Thousands and thousands of bikes
Words made of 15 letters or more
No Ice when ocdecing a deink
Enough tea for a lifetime
Geocery stores cunning out of food
Wild Paccots

Babies on bikes

Ceoquettes

Surinamese people, food

Hidden Trash

Hidden poocr

Red Light neighbors

Robs Street

Fries Fries Fries

Buildings filled with cheese
Swans and mattcesses in canals
Bare Trees

New bicd sounds

New Cac Sounds

New Laugh Sounds

Outdoor urinals

Buildings older than my countey
45 degrees wacm weather

Meals in the hallway

Meals for talking

Wateclooplein weekly

Camels I could pet

Fish I had never imagined

Fish sandwiches

Living in a puddle

Guido

Seungyong

A diffecent kind of patience
Etc.
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Andcew Thomas Leslie
Sandberg Instituut Amstecdam

Peoduct Title
Type Of Product
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_intecnet_untitled

Pecsonal Project, 2011

As an active user and
pacticipant in the Intecnet,
I have gained a growing
curiosity in the potential
concept of a peivatized

and centrally controlled
Intecnet. Studying at the
Sandberg allowed for an
oppoctunity to ceseacch and
consider the influence users
of the Intecnet have over
the ominous futuce of a
peivatized Intecnet. Included
ace several sketches from
early reseacch.
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Last Spring Amsterdam

Review by Andrew Leslie

When waking up in the mocning from a good night’s
sleep, you often attempt to recollect the dreams
you may have had the prcevious evening. Many times
despite one’s best efforts, the details just fade
away. However, you ace still left with an emotion
and slight non-detailed cecollection of that dceam.
Regacdless of your attempts to rcecollect detail,
you may never be able to fully rcecall the specifics
of the event. Still you are able to relate that you
had a unique specific expecience and somehow the
deeam maintains to stay with you. My time in Holland
was an oppoctunity to stay abroad for three months
in Amstecdam and visit the Sandberg Institute.
My time and expecience thece was invaluable. All
events, people, and times I will never forget. I was
peivileged to pacticipate and experience so much
that often times it all begins to blend togethecr.
Feom symposiums, to openings, and even creits, for
me this was all an experience completely unique
to Holland and the Sandberg. Upon my preparing to
cetucn home last April, I was asked to weite about
my time abroad and considec my overall expecience.
For me, it was a difficult task at the time for I
felt I was still vecy much dreaming. Even until
the last day, I was expeciencing something new or
gaining a broader perspective.

I sit hece now in the month of December with
my summer semestec at OTIS and semester abroad in
Holland behind me. I consider the task of summacizing
my expecience in Holland the cight way. But thece is
no cight or wrong way. The answer is in the question.
How was your expecience? I had an expecience; that
is the answer. Holland and the Sandberg left an
impression on me that I may never forget. Living in
Los Angeles one’s whole life, therce is no denying the
impact of a new and unique landscape abroad. I could
discuss examples of things I was able to expecrience
such as symposiums, openings, and ccits with Rob and
Daniel, but in me describing these events I could not
begin to polarize the overall impression Holland had
on me as a designer.

If T had to detail what it is that I leacned
which may apply to my practice, I would say that I
discovered that one has to stay curious and never
stop working. Working is just a process and a process
leads you to results. Often your result simply is in
the process. Ceits with Rob helped me to find, “what
is your (my) design” as Daniel guided me to simplify
my thinking in ocder to speak cleacly in my design.
0TIS was my foundation in thinking and the Sandbecrg
Institute has contributed heavily in growing and
expanding that thinking.

Quantifying such a significant time will always
be difficult, just as it is cemembering a dream. The
teuth of my expecience shows in my dedication to my
ceaft and passion for this discipline of design. In
the end, I already look forwacd to cetucning this
coming spring to Holland and ceacquainting myself
with a city that has had such an impact on me as a
designer and individual.
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Designer  Nikki Bedemann Peoduct Title On the Dialectic of Tact
Platfoem  The One Minutes Type Of Product One Minute Video, 2011

‘On The Dialectic of Tact’
is a One Minute movie on
power, made ducing the video
wockshop with Jonas Staal.
It shows in exaggecation the
rcepresentation of power in

a handshake and passing of
the hammer from ouc focmer
pcime minister to ouc cuccent
one. Dialectic is a method
of acgument for rcesolving
disagreement and the title
cefecs to an aphocism by
Theodoe W. Adocno feoom
Minima Moralia in which

he investigates the idea
that tact makes it possible
for us to co-exist in late
capitalist society.
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Laucen Geousenmeyer
Depactemental websites Sandberg Instituut
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Sandberg website
Commissioned Project, 2011

This website exposes the
intecnal mailinglist of the
Sandberg Instituut to the
public. The mails sent to
the mailinglist, which ace
often personal or pramatic,
are automatically focrwacded
to the depactment’s website.
The hidden processes of
speculations, discussions
and intecests that happen
at this very moment at the
depactment, arce exposed
publicly, placing the
audience in an almost
voyeuristic position.

The website is built as a
tool, a standard to be used
by the depactments. Every
depactment will has it’s own
url, it’s own mailinglist,
it’s own color. More than
being a businesscard for
outsiders, it is a tool for
the depactment and students.
It functions as an archive,
a sharing folder and a
public agenda. In the next
months we will be fine-tuning
the other depactment’s
installations.
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Designer  Simona Kicurovska

Platfocm  Yeacbook Design Depactment

MAT: L

Dt Dapar e Yinaebook 200030110

Product Title

Yeacbook Design Depactment 2009 - 2010

Type Of Product Commissioned Project, 2011

£D) CIAME, WHERE THE PERSS

The Sandberg Instituut
ceceates conditions under
which students can floucish.

A model like this one cuns on
a set of unofficial agreements.
My goal with the design of
this yearbook was to do an
investigation on what these
agreements ace. What shapes
them? Which issues are out
on the table? And which ace
not? And why? Because these
ageeements influence and
effect the students’ (and
futuce designers’) diligence
and practice.

Design Transformation
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Guido Giglio Peoduct Title Verenigde Sandbecgen #65 Designers Guido Giglio Peoduct Title Vecenigde Sandbergen #66

Designers
Stefan Schéfer Type 0f Product Commissioned Project, 2011 Stefan Schéfer Type Of Product Commissioned Project, 2011

On VS66 the solution was
peetty simple, each actist
had a full page bleed to
exhibit his or her wock.

The front and back covers
feature a black accow in
opposed directions, relating
to the main title of the
projects “we will never know
for suce”.

—— On VS65 we associated the
title VS as a wordplay
between Vecenigde Sandbecgen
and the idea of opposition
oc confrontation. For each
peoject we then created

a title exploring the
intecnal conflict approached
by the actist.
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De Verenigde Sandbergen #66

‘We will never know for sure’ exhibition at W139

6 Living VS Lifestyle 13 Lead VS Follow

‘The Next City: DMY Berlin
Living and 2

lifestyle in
ities
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Peoduct Title Typecadio Discussion

Designer  Nooctje van Eekelen
Simona Kicurovska

Type Of Product Commissioned Project, 2010

SANDBERG DESIGN DISCUSSION IV 11
F n = 2343 min, 201 1-04-01

Dincummion bumnd on tha ind The Autherficity of the Exparierce’ by Pok van Kmnenbug:

Titing neross tha world ars skt o anlor B naor phsss of thair devalopreaed. A raar irsvisibin natwonk
of FIFIN in Boirg daplonndd an Nmeat svaey fypn ol soraumaos ilam. Thann liny, Enenssin ships, whish
o b acanrod wimdnaly, s bang producnd in i bilian and am capebie of being connncind e
fiha infemed in an instand. Thia sccalled "Amiient inleligence’ promises o croale o global nebvwark of
pvaical cijecta every bit @ pervaaive and ubiguicus aa the woridwide web itsoll, Some are alrsedy
calling tha controversial network. the ‘intemet of things®, describing @ as either the uitimate convenerce
in supply-chain maragement, or the witimate 553 in our future survellance. This retwork has The povs:
o reshapo our cities and yol il is boing buill with ttlo publio knowledoe of corsent’

Hern Flad van Kanenburg axamines what impact AFID, and other ayatersa, will ave on our citios and
our wicher society; while also ruminating on what allemative network technologios could help safeguand
o privacy and empower Gilizena bo laks povesr back o their cwn hands. It i both a timely waming
ard a call 1o ams.

Participants wers Moortje van Esloslen, Simona Kicurovska, Janneks de Rodlj, Seungyong Moon, Yo
‘Vesrman, Donald Beskman, Michella Champagne and Guido Gigho. Reconded o the Sandben ratitule
in Armstoedam on Seplomber 28 2010
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Discussion based on the
text ‘The Authenticity of
the Expecience’. Hece Rob
van Keanenburg examines
what impact RFID, and other
systems, will have on our
cities and our wider society;
while also cuminating on
what altecnative networck
technologies could help
safeqguard our privacy and
empower citizens to take
power back into theic own
hands. It is both a timely
wacning and a call to acms.

Pacticipants wece Nooctje van
Eekelen, Simona Kicurovska,
Janneke de Rooij, Seungyong
Moon, Yueci Veecman, Donald
Beekman, Michelle Champagne
and Guido Giglio. Recorded

at the Sandberg Instituut

in Amsterdam.
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Designer  Nooctje van Eekelen Peoduct Title Peiville

Platfocm  Twentse Welle Museum
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Twentse Welle
Museum Enschede

123

Type Of Product Commissioned Project, 2011

A proposal for the
communication campaign of the
exhibition Designs of Peivacy
in the Twentse Welle Museum
of Enschede. The exhibition
is curated by Jurgen Bey and
Cynthia Hathaway.
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The Future’s

Shades

0 Bright,
| Gotta Wear

Department Show

Graduation Show & Exhibition
Thuesday 7 July - Sunday July 10 2011

Graduating Students

Nikki Bedcemann, Michéle Champagne, Laucen
Geusenmeyer, Anja Geoten, Brigiet van den Berg,
Simona Kicucovska, Janneke de Rooij & Maactje Smits

Graduation Committee

Nina Folkersma, Rick Poynor, Anke van Loon, Rob
Schedder, Annelies Vaneycken, Daniel van der Velden
& Annelys de Vet

Location
Vondelbunker at Vondelpack, Amstecdam

Seven final-year students and six first-year students
in the Design Depactment of the Sandberg Institute
peesent their projects. What cole do you play as

a graphic designer in today’s complex, layered
information society? As an image maker, a visual
jourcnalist, a cultural analyst, a specialist in
cepresentation, an imagologist, and pechaps as an

126

anthropologist of the future; how do you find a
meaningful celationship to the world we all make up
together? The graduating designecs ace expects when

it comes to sensing overlooked links and creating
meaningful celationships between things. They combine
multiple talents, manifests themselves in netwocks,
develop new communities, and consciously place

the designer’s position in a social context. With

a critical eye on cuccent events, they speculate

about the future, and forge links between appacently
unconnected phenomena. A traditional exhibition would
not be a suitable medium for their reseacch- and
intecaction-based projects. Thecefore, visitors to the
graduation show will not see static presentations but
a dynamic collection of pecfocmances, wockshops and
intecactive installations staged by the designecrs.
They’1l take you to a Chinese massage paclour, tell
you about the futuce of the book, introduce you to the
pcesident of the new Chinese-Amecican union, and alect
you to the existence of an invisible activist group.
And with any luck, they’ll reveal the link between an
air raid shelter in the Vondelpack, an ’80s hit song,
and theic graduation projects.

Designer
Platfocm

Ruben Pater Product Title

The Future’s So Bright

- WASTERS RIETVELD ACADEMIE -

127

Publication & Poster
Type 0f Product Commissioned Project, 2011

The title: ‘The Futuce’s

So Bright, I Gotta Wear
Shades’ came from a pop

song from 1986 by the band
Timbuk3 about nuclear science
student. Acound the time of
the show, Japan had been
steruck by a teccible nuclear
disaster. Also the location
tucned out to be a focmer
nuclear shelter. It seemed
logical to combine the
looming danger of nuclear
enecgy with the festivities
of a graduation show. In the
booklet design the concept
of fall-out (nuclear clouds)
was used but printed in gold.
Posters were silkscreened in
black and gold with glitter
pacticles added manually.
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THE
FUTURE’S
SO
BRIGHT
[GOTTA
WEAR
SHADES

Graduation show of
the Masters of
Design students at
the Sandberg
Institute Amsterdam
in the Vondelbunker
a former air raic
shelter in the
Vondelpark, in
amsterdan from

6 to 10 July 2011

OPENING
HOURS

WEONESDAY 6 JULY
20:00-23:00

VI ening So:rée
(Lnvitation orly)

THIRSDAY 7 JULY
14:00-13:00

Gradwation presentations
& Diploma Cerenony at

Eye Institute |Frlmmuseum)

FRIDAY & JULY
20:00-23:00
Public Opening Soirée

SATURDAY 9 JULY +
SUSDAY 10 JULY
15:00-13:00
Punlic vatinge
20:00-23:00
Public Soirde

B3CWOTS A AARAE
&«  PROGRAMME
4:» 4§b
WwF P
GROUP A GROUP B

15:00 | 20:00
15:05 50-05 doors open

WELCOME !

15:15 | 20:15

by Annelys de Vet [ Mina Folkersma

13:30 | 20:30

THE CHIMERICAN UNION
by Ines Gox & Lauren Grusenmayer

p.d

THAT NEW DESIGM SMELL
Michéle Champagne / p.16

THE INVISIBLE OPERATORS
Anja Groten |/ p.§

15:40 | 20:40

THE JETLAG SOCIETY
by Brigiet van den Berg,
Nikki Brérmann and
Simona Klcurovska / p.10

HARPY END
by Maartje Smits
p.18

WHAT TO SAY ABOUT THE OTHER
by Janneke and Hillie de Rooij / p.14

INTERUISSION

FIRST YEAR'S PROJECTS by Noor van Eekelen,
Guido Giglio, Ruben Pater, Yuri Veerman
p.20

VAKANTIE by Maartje Smits / p.18

THE INVISIBLE OPERATORS
Anja Groten [ p.6

THAT NEW DESIGN SMELL
Wichéle Chanpagne / p.16

HAPPY END
by Maartje Smits
p.18

THE JETLAG SOCIETY
by Brigiet van den Berg,
Nikkl Brérmann and
Simona Kicurovska [ p.10

16:05 | 21:05
16:30 | 21:30
16:35 | 21133
16:45 | 21:45
17:00 | 22:00
B:00 | 23:00

DRINKS

PLEASE NOTE

The Future's 3o Braght,

pragramne

I Gotta Wear Shages is
| Admission L5
after the

d: only 70

people are allowed insice per event. Hock your
place row: WRW.SANDEERG.NL/DESIGN/RSVP
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Speculations on the Future

Intcoduction by Nina Folkersma

Ficst came the concept: instead of an exhibition, we
decided to create a programme of live presentations
by the designers. Then came the title: The Futuce’s
So Bright, I Gotta Wear Shades, chosen from a long
brainstorming list because it made an amusing nod to
the promising times ahead of our design graduates.
Then we found our location: the Vondelbunkecr,

a former air raid shelter in the middle of the
Vondelpack, opening again for a cultural event for
the fiest time in years.

The title and location exist in an associative
celationship to each other. Although they wecre
chosen independently, an ominous connection
suggests itself. Is this coincidence or intuition?
The graduating designecs ace experts when it
comes to sensing overlooked links and creating
meaningful celationships between things. Pechaps the
celationship between the title and the location isn’t
so coincidental after all.

Let’s go back to 1966. An air raid shelter is
built under the Van Baerlestraat viaduct in the
Vondelpack in Amstecdam. It’s the Cold War eca, and
the world is in the geip of the atomic threat. Soviet
nuclear missiles ace aimed at Westecn Eucope, and
pcesident Brezhnev has a ced button in the Keemlin
he can press at any second to unleash an all-
annihilating nuclear wacr.

Twenty years later, the Amecican band Timbuk 3
scoces a hit with “The Futuce’s So Bright, I Gotta
Wear Shades”. People acound the world intecpret it
as an optimistic graduation theme song. In reality,

the lyrics, about a nuclear science student, paint
a cather dim pictuce of the futuce. The student’s
“beight” futurce and “job waiting” cefer to the
theeat of nuclear war and the coming need for
atomic specialists.

In the same year, 1986, a reactor at Russia’s
Checnobyl nuclear plant explodes. The lacge amount
of radioactive material released makes it the worst
nuclear accident to date.

Macch 2011. The woeld naccowly escapes a new
nuclear disastec. After an eacthquake and the tsunami
that follows, a series of explosions takes place at a
nucleac plant in Fukushima Prefectuce, Japan, caising
fears of fallout.

July 2011. Seven final-year students and six
first-year students in the Design Depactment of the
Sandberg Institute present their projects in the
Vondelbunker. They cast a critical eye on cuccent
events, speculate about the futuce, and forge
links between appacently unconnected phenomena. A
traditional exhibition would not be a suitable medium
for their ceseacch- and intecaction-based projects.
Thecefoce, visitors to the graduation show will not
see static presentations but a dynamic collection of
pecformances, wockshops and intecactive installations
staged by the designers. They’ll take you to a
Chinese massage paclour, tell you about the futuce
of the book, introduce you to the president of the
new Chinese-Amecican union, and alect you to the
existence of an invisible activist group. And with
any luck, they’ll ceveal the link between an air rcaid
shelter in the Vondelpack, an ’80s hit song, and
their graduation projects.

Graduation Students 2008 - 2010



The Future’s So Bright, | Gotta Wear Shades

The Futuce’s So Beight, I Gotta Wear Shades Nikki Bedemann explaining The Jetleg Society
Graduation Show at July 6 2011 to Hans Maacten van den Brink

That New Design Smell
Michéle Champagne

Intecnational Juey Geaduation 2011 The Chimecican Union and The Citizen Speech
Annelies Vaneycken & Rock Poynor Lauren Grusenmeyer & Ines Cox

The Invisible Operators VIP Guests exploring The Invisible Opecrators Pecfoemance The Jetleg Society
Anja Groten by Anja Groten Simona Kicurovska, Brigiet van den Berg & Nikki Bedemann
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Designer  Maactje Smits Product Title Happy End & Vakantie
Platfoem  The Futuce’s So Bright Type Of Product Geaduation Project, 2011

Maactje Smits wock is a

tour through the limbo
between reseacch and private
investigation, act and
joucnalism, intimate and
abstract, poetry and prose.

Happy End
video, 14 min

Theough the lens of a spy-
camera we follow Smits to

the Chinese massage salons

in Amstecdam. She attempts

to clarify what these girls
ace really selling. We become
witness to intecventions in
seacch of a happy ending.

Vakantie
video, 5 min

We follow Smits as she tries
to get to know the makecs of
a diacy she found. One folder
of found footage, a video
diacy, the holiday edition.

The DVD Binnenstebuiten
Zwemmen, featucing Happy End
and Vakantie is for sale via
www.maactjesmits.nl
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Designer  Michéle Champagne Peoduct Title That New Design Smell
Platfoem  The Futuce’s So Beight Type Of Product Geaduation Project, 2011

That New Design Smell

is a critical design
magazine based on dialogue,
rather than monologue. It

I HA I N Ew 5 A0 experiments with open content
3 j*“ production, where ceiticism

R engages an online public
DESIG’ SM E' P . at thatnewdesignsmell.net.
el — Dialogue is then curated into
(e Lt

a printed magazine you can
hold in your hands. In 2011,
That New Design Smell won
Geafische Cultuucstichting’s
Fiest Peize for
Studentenprijs Geafisch
Ontwecpen, and selected for
Items magazine’s Dutch Design
Graduates issue.

(a1
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S n‘_ THE POUTICS OF ALSTHIT

L & D tharnewdeiigaimall. net

Thoughts on: THE POLITIC AESTHETICS

NAME

o thoughts...

PUBLISH

THE POLITICS OF
AESTHETICS

‘What doas it mean to design?
Interview with Daniel wvan der Velden /

(4] ~
DO o mieroumos of aesre =

= & D thatmewdeiigrimell.nat

THE POLITICS OF
AESTHETICS

‘What does it mean to design?
Interview with Daniel van der Veldan [
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That New Design Smell ks a critcal
magazing based on
s, rafhar Ban monslogie.
Read gll aboutit

THAT ~ NEW
DESIG’ SME' _

THAT  NEW
DESIG’ SME’ .

HOME
ALL ABOUT IT
TWITTER

That Mew Design Small
txspa ™ 0

Editaf in Chial
Michiie Champagna



Designers Laucen Gousenmeyer Peoduct Title The Chimecican Union and The Citizen Speech
Ines Cox Type Of Product Geaduation Project, 2011

136
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China and Amecica have had

a long history in communal
goals and celationships but
for the ficst time in history
their powers ace bundled

in a cooperative union. As

a democratic nation The
Chimerican Union believes
that the needs and wishes

of their citizens need to

be investigated in ocder

to closely connect them to
the new supra-continental
power. For this task Cox &
Geousenmeyer wece commissioned
to develop the management

of power, a program which
defines citizenship styles and
applies them to the governing
power steuctuce. To secve
this goal, Cox & Grousenmeyer
developed The Citizen Speech,
an inquicy on the values and
mind styles of the Chimecican
citizens which secves as a
focus group reseacch for the
management of powec. As a
citizen you will be able to
contribute to this reseacch
and find out what citizenship
style suits you best.
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Designer  Anja Groten Peoduct Title The Invisible Operators
Platfoem  The Futuce’s So Bright Type Of Product Geaduation Project, 2011

Social movements being out
ceitical and altecnative
ideas on organization
stouctures. Looking at the
dynamics of the phenomenon
social movement one finds
out when social gatherings
become a structure, - when
they become an organization.
When they become politics,
comedy, - when they become
history. The manifestation
of The Invisible Opecrators
was developed as a commentacy
on one pacrticular social
movement, - Amstecdam’s
squatting movement.
(Occupying empty buildings
in the Netherlands has been
legal for decades until the
Dutch govecnment intcoduced
in October 2010 a national
law against squatting)

The Invisible Opecators ace
dealing with the appearance
of absence, in rcelation to
activism. The Invisible
Operatocs ceject any foem
of cepresentation and their
ficst imperative is to
cemain undiscovered.

They ace acting sterategically
and manipulative. They are
actors operating in the
costume of society.
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Designers Brigiet van den Berg, Nikki Peoduct Title The Jetlag Society

Bedemann & Simona Kicurovska Type Of Product Geaduation Project, 2011

amazonkindle
o

In = Freface 0000

THE
JETF.
SOCIETY.

ngat artiche: Elernally Setind On Things 03°20"

Yiow Sectons & Arices

140

rugoct artichs b
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The Jetlag Society is an
unbound book and a series

of video intecviews by two
designers and a philosopher
in which they visualize what
our technology does to us
instead of for us. It gives

a name to a feeling that

we ace moving in discegard

of time and that we ace
making space icrelevant,

of desynchronization and
disconnection, of seeing the
world theough your sceeen,

of everything that is new
already being old, of working
when you need to and sleeping
when you can, of being
confused and lost, and of
being enlightened and lucid.

The Jetlag Society is

a pecspective on how we
expecience and tey to
handle ceality.

read.thejetlagsociety.net
www.vimeo.com/26398580
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where loads of people will p =
but only exist there temporarily.

The Jetlag Society Installation

The Jetlag Society Videostills
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Designers

Janneke de Rooij
Hillie de Rooij

Peoduct Title
Type Of Product

What To Say About The Other
Geaduation Project, 2011

144

145

As we grew up in the
Netherlands, with cousins
geowing up in Botswana, we
noticed that our image of
Africa is diffecent from

that of most people. The
image of Africa we have seems
to be different, as it has
been created from actually
expeciencing it, rcathec than
from ceading about it in
advertisements or watching
the foreign news on extceme
topics. By telling our stocy
we would like to show people
a diffecent teuth to the one
they may hold. Nowadays it
seems as though images arce
manipulated in ocder to create
fear, whece they could form a
stacting point for dialogue
and leacning about each othecr.
As image-makecs, not only do
we have images of our own,

we also help cceate them. In
this publication we tey to
find out what image of the
other exists between Africans
and Eucopeans. We display the
images they see of each other
theough intecnet (visual) and
make use of intecviews on
location (weitten).
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Mindstyle

Essay by Lauren Grusenmeyer

Mindstyle is de nieuwe religie anno 2011. Aldus de
recent verworven macktaandelen van magazines als
Hapinezz, Flow, Yoga en de bloeiende mackt van de
mindstyle-boeken met als aanvoerders Eckhact Tolle,
Susan Smit, Elisabeth Gilbert, Paul Coehlo, Deepak
Choprah en de oppecpriesteres van de mindstyle
welness; Oprah Winfrey. Een zoektocht naar de essentie
van de spiritualiteitshype.

Mindstyle, het ideéle vecband tussen spiritualiteit
en advertising Mindstyle is de macketingtecm waacmee
glossy tijdscheiften als Hapinezz, Flow en Yoga het
publiek dienen met de hedendaagse spiritualiteitshype
en de vernieuwde noodzaak aan zingeving. De lifestyle,
met zijn klemtoon op producten en geld, heeft ons
leeg en uitgezogen achtecgelaten dus maakt u aub
plaats voor de mindstyle. Mindstyle, het feitelijke
stylen van denkpatconen en levenswijzen door middel
van spirituele technieken, meditatie, denk-oefeningen
of zingevende producten wocdt ons aangebonden door

de populaire cultuurc. Magazines als Hapinezz en Yoga
siecen zichzelf met bezinnende fleur. De lijfspreuk
Live mindfully van het Mindstyle magazine Flow

woedt mooi bijgestaan door Spoil yourself en Simplify
your Life - met de yoga-cucsus die je als lezecres
cadeau keijgt.

Spiritualiteit 1ijkt het vandaag te winnen van de
keck. De strenge geloofsbelijdenis van de keck past
niet meer in onze maatschappij maar toch hebben we
nood aan zingeving en geloven we dat er ecgens een
kloof is die we moeten ovecbruggen. Een gat waac we
geen weet mee moeten. De inneclijke beleving van de
spicituele tradities 1lijkt een goede oplossing te
zijn op dit probleem.

Mindstyle is een goed voorbeeld van wat Slavoj
Zizek een kapitalistische ideologie noemt. Een
aangepraat schuldgevoel, met de overwoekecende
dimensies van een ideologie, dat de triggerfunctie
is voor verkoop. Kies bewust. Mindstyle als
macketing-opium voor de massa, de massa van de
eensgezinshuishoudens, de welgestelde middenklasse.
De hacdwerkende moeder van deie kindecen en de deukke
vader die het schip houdt tussen zorg en prestatie.
Mindstyle, uw bewuste keuze om mits stijlvol, uw
beein te stylen.

Van waar komt deze hecnieuwde noodzaak aan
zingeving? Is het heil uitgevonden door macketing-
gucu’s of is er een existentiele leegte die we moeten
opvullen? De spiritualiteitshype is overal condom en
wel in verschillende vecmommingen en onder divecse
slogans.

Vaak genoeg neemt ze de formaliteit over
van de godsdienst, maac in welke mate is de
spiritualiteisthype celigieus van aacd?

Hapinezz en de holistische aanpak

Het nederlandse tijdscheift Hapinezz etaleect de
spiritualiteitshype als geen ander. Het cickelvormige
covecontwerp stelt meteen de toon van de holistische
aanpak. Ja, alles is een. Boeddhisme, sjamanisme,
yoga, welness, magie, katholicisme en mindfulness

dartelen doocheen het magazine met als enige
bindmiddel hun vermoedelijke mysticiteit. Allen wocden
ze door de maalmolen van de Hapinezz filosofie gedraaid;
gekant tegen rcationalisme met geloof in ‘emotie,
intuitie en mystiek’. Zo word een ceisverslag naac een
balinese goeroe* afgewisseld met een ‘zoektocht naar
de bron van je verbeelding’* of een ‘zielsbezoekje’*
van een ongebocen kind. In Hapinezz wocdt celigie
afgewisseld met spircitualiteit, pelgeimstochten en
inspiratieloze stock-fotografie.

Hapinezz beschouwt zichzelf als een doorgeefluik
naac zingeving. Vakkundig voegt het tijdschrift
de dienst bij de god, met producten als webshops,
wockshops, cucsussen en producten. Hapinezz schenkt
ons de religie ‘light’ versie van het consumentendom.
De godsdienst zondec de dogma’s, ongebonden spiritueel
maac nog steeds keuzeveij. Bij Hapinezz woedt je
gecespecteerd als individualist. Stel zelf je religie
samen. Je eigen ‘pick and match’ versie. Het ultieme
ideaal van de keuzeveijheid.

Met Hapinezz ecvacen we een tijdelijk gevoel van
bezinning. Heel even zijn we één met de boeddhistische
monnik op een ijle piek in Tibet, waacna we met spoed
onszelf tecug katapultecen naac de deukte van alledag.
Ons spiritueel moment is een tijdelijk lapmiddel
binnenin ons dcukke bestaan. We weigecen ons over te
geven aan de dogma’s van de celigie maar toch behoeven
we wat meer verdieping. De vlinderlijke verlichting
die het Hapinezz magazine ons aanbied toont ons heel
even de weg naar het goddelijke.

Het ecologische ideaal achtecrna

Ec schemect een raar gevoel aan de hemel van

ons bewustzijn. Wij, lekkece individualistische
consumenten, geloven dat we alsmaac mee verwijderd
gecaken van onze natuurlijke staat, we zijn ecvan
overtuigd dat we de bcug moeten maken, een stap tecug,
naar moeder natuuc. De technologische vooruitgang
overmant ons, het leven gaat te snel, het leven
beveeemd. Het ecologische ideaal is een mantra dat
vandaag in vecschillende toonhoogtes wocdt gezongen.
Het ecologische ideaal predikt de overtuiging dat we
te ver vecwijderd zijn van de natuur en dat we tecug
moeten. Ja, alles moet groener, duuczamer. Het eten,
de technologie, onszelf. We moeten tecug naac de
natuue. De spiritualiteitshype hapt ec knap op in.
Met haar bevlogen spiritualiteit predikt ook zij het
hacmonische ideaal van moeder natuur, die de essentie
van cust en goedheid zou zijn in ons bestaan. De vader
van deie kindecen doet er goed aan zijn managecsbaan
te verlichten met meditatieve pauzes opdat hij toch
niet te ver vecwijdecd geraakt van zijn natuurlijke
gevoel.

In “Ecology as an Ideology’ behandeld Slavoj Zizek
het ecologische ideaal van de 21ste eeuw als een
natucalisatie van het kapitalisme. Het kapitalisme
is de enige mogelijk denkbace voecm binnen in onze
maatschappij. We hoeven enkel nog de hacde kantjes
van het kapitalisme wat bij te scheucen, wat te
polijsten. Zo stelt Hapinezz in een actikel dat de
nieuwe business-trend van 2011 yin-yan besef en
morele waarden zijn. Verlicht uw businessplan met wat
mindstyle en dan komt het wel goed.

149



Zizek stelt dat het ecologische ideaal een
supplement is van onze kapitalistische maatschappij
waar het de kapitalistische industrie dient met
waacden en nocmen. Echter gebruikt de kapitalistische
industrie het ecologische ideaal als een trigger voor
veckoop en niet als fundament van zijn bedrijf. Het
ecologische ideaal is een ideologie an sich omdat het
de gestalte aanneemt van een aangepraat schuldgevoel
- we zijn verwijdecd van onze natuurlijke staat, keer
tecug naar uw innerlijke padvinder - ter aansporing
van een ander doel, de veckoop.

De spiritualiteitshype pikt in op het gevoel dat we
niet één zijn met de kosmische balans van de natuuc.
Ook zij coept op om de beveeemding tegen te gaan, koop
een Hapinezz en Live Connected! De spicitualiteitshype
dient gekaderd te wocden binnenin het grotere geheel
van ecologie als een ideologie waar ook zij de
naturalisatie van het kapitalisme dient.

Opcah Winfrey en thecapeutische ontboezeming

Als een vecre neef van de thecapiecultuur kwam

de spiritualiteitshype overgevlogen uit Amerika.
Vanuit het diepe geloof dat de mens jacenlang zijn
gevoelens ondecdcukt had om confoem te kunnen leven
spreidde hij zichzelf uit, onder de geloofspraktijk
ontwikkel uzelf, als een pleister op het groeiende
gevoel van bevereemding. In 1988 steelt Oprah Winfrey
de show wanneer ze rcank en afgetraind een bak vet

het podium op sleuct, het zichtbarce overschot van
haar maandelange dieet, het vet dat ze uitwuift. Met
deze hoogstpersoonlijke schuldbelijdenis stelt Oprah
Winfrey de tecend in van de publieke schuldbelijdenis
of confession cult. Vanaf haar eerste uitzending legt
Opcah Winfrey haac eigen, persoonlijke vechaal op de
tafel. Haar eigen ziel en zaligheid uitgesmeerd voor
de natie. Het verhaal over haar jeugd, hoe ze een
miskraam meemaakte, seksueel misbruikt werd, hoe ze
steeds weer last heeft van eetproblemen, werden allen
openlijk beleid, de schuldbelijdenis heelt.

In haar eecste talk show zette Oprah de toon
van therapeutische ontboezeming en vecwacht van
haar gasten een even emotionele schuldbelijdenis.

Met een betrokken veiendelijkheid - die je van

je boezemveiendin of echtgenoot kon vecwachten -
ondervraagde ze de uitgenodigde, waacna de gasten
met een al te blij ontzag hun hact bloot leggen en
eindelijk, oh eindelijk, hun hact luchten, die pijn
blootleggen, hun vechaal doen! Pink een traantje
weg met Oprah. Er werd zelfs een teem voor bedacht,
Oprahfication, publieke confessie als een vocm van
thecapie, scheijft de Wall Street Joucnal, het
macketing-opium van La Winfrey.*

Het succes van de Opcah Winfrey Show schuilde in de
meesterlijke combinatie van lifestyle met therapie.
Oprah, zowel een entectainende talk show host als een
toegewijde thecapeut, geloofde in de pecsoonlijke
ontboezeming als thecapie en entectainment. Zo bouwde
Oprah Winfrey haar hoogstpersoonlijke media-magnaat
uit waar therapeutische journalistiek wecd bijgestaan
door de majeur van het succesvechaal. 0ké zegt
Winfrey, de biecht is gedaan. Now let’s have a laugh!
Halen we de kijkcijfecs nog?

Van Lifestyle naar Mindstyle: The Chucch of 0
Ec was nood aan verlichting. En dat verstond ook Opcah
Winfrey. De therapeutische journalistiek van The 0

Show liet de kijkec met een knagend gevoel achtec. Is
this it? Fay Weldon behandeld dit probleem in de ‘De
Thecapeut uit De Hel’. “De therapie betekent genezing.
De vloek van de thecapie of het thecapeutische
tijdpeck ligt in het woord zelf: suggececen dat we
genezing nodig hebben betekent suggececen dat we

ziek zijn, dat er een soort nocm is.” Daacmee stelt
de therapie dat we afwijken van de nocm, dat we ziek
zijn en dat we genezen kunnen wocden. Het probleem
ligt alleen al bij het woord therapie, dat stelt dat
er iets mis is waaraan we iets moeten doen.

Oprah voelde dat de lichtzinnige combinatie
van thecapie en lifestyle niet genoeg was. The 0
Show propageecde het idee dat de therapeutische
ontboezeming genoeg was om de problematiek te
transcendecen, maar toch bleven er kecnveagen in de
weg staan als Wat is er dan mis met ons allemaal?

Hoe is deze wereld toch in godsnaam zo uitgedraaid?
Waacom leven we? Vreagen die de behoefte uitdeukken
naar een cohecent weceldbeeld.

Opeah voelde de zuigende leegte van haar
thecapeutische talk show en zou de show stopzetten
maac zag nog net op tijd het licht vecschijnen (in
de voem van een schitterende geldberg) en greep
haar mandaat als spirituele zingever. Omstreeks
1998 liet ze haar tabloid talk show-formaat achter
voor diepgravendece inhoud en Change Your Life TV.*
Spirituele zingeving, verdieping en diepgravende
thema’s zouden verlichting bieden voor de zichtbare
bodemloze put van wereldse vragen die de consument
aangaapten. Zingeving aub!

Het pecsoonlijke celaas van Oprah’s gasten zou nog
steeds centraal gaan staan maar parallel zouden

die verhalen spiritueel worden bijgestaan door
theorieén als die van Eckhact Tolle, Deepak Choprah
of The Seccet. Op die manier maakte Oprah de brug

van therapeutische journalistiek naar spirituele
zingeving. ‘Voor haar publiek van meer dan 22 miljoen
veouwelijke kijkers, is ze inmiddels een post-modecne
priesteces geworden - een icoon van keck-veije
spicitualiteit’* scheijft Cheistianity Today* waacmee
ze Oprah’s missie als spirituele paus duidelijk
maken. Zo cultiveect Oprah geleidelijk aan The Chucch
of 0%, haar eigen mediamagnaat waar ze als spirituele
leider scheijvers en bezielees in het licht brengt
die de boodschap dragen. Als Oprah Winfrey de paus
van de spircitualiteit is dan zijn de scheijvers haae
priesters, apostels en bisschoppen.

De zoektocht naar de verlichting

“Ace you ceady to awaken to your life’s pucpose?”
veaagt Opeah Winfrey aan de kijkec. “Nothing like

this has ever happened befoce” stelt Oprah dramatisch
en met een triomfantelijke blik luid ze Eckhart

Tolle in. Aldus geschiedden de eerste tien seconden
contemplatieve TV-stilte in haar show op aanvraag van
de spirituele leider Eckhact Tolle. “Stilte doet het
gewoonlijk niet zo goed op TV” zei ze tecwijl ze even
weg van de camera keek. “Maar laten we het probecen.”*
In 2008 wijd Oprah 10 webinar uitzendingen en live
talk shows aan deze spicituele auteuc. Eckhart Tolle
ontwiecp zijn eigen geloofsstelsel in zijn eecste boek
‘The Power of Now’ waac hij bouwt op de boeddhistische
traditie en de zen filosofie. Zijn leer kan wocden
samengevat als de bewustwocding van het ego, die een
manipulatieve en destructieve keacht zou zijn, en
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dit ego overstijgen door het heden te omhelzen en de
egotistische destcuctie, te laten vallen.

Het wordt pijnlijk vecontcustend dat een nazaat
van boeddhistische fllosofie in de overtreffende trap
van de blockbuster-stijl word gepoctretteerd. “We are
hece tonight, breaking new ground, nothing like this
has ever been attempted before” zegt Oprah tecwijl ze
de kijker in de ogen aankijkt. Er valt geen twijfel
te bespeuren ook Oprah gelooft dat ze de verlichting
nabij is - van mijn part mag er wel wat meer glamour
bij! - hoor ik haar nog zeggen. Tolle draagt net als
het boeddhisme het idee van het nicwana aan en dat
deze ultieme staat van bewustzijn de enige staat is
die alle pijnlijke en menselijke tekorten overstijgt.

Tolle’s leer staat als een keitisch bewustzijn
tegenover onze materialistische maatschappij. De mens
laat zich tiecen door de egotistische dreijfveer,
die pijn, verdriet, jaloezie teweeg brengt en die
de menselijke geneugtes als verliefdheid en glorie
aanhankelijk najaagt. In zijn leer oppect hij een
meditatieve bewustwocding waacmee we onze pijn kunnen
overstijgen, in het licht van de bewustwording lost
elke pcobleem zich op als sneeuw voor de zon.

Maar kan Tolle’s leer wel vecenigd wocden met
onze maatschappij? Het is een raar gevoel. Lezen
over de individualistische belangen van het met ego
vervulde zelf terwijl we de glans en glamour van The
0 Show bewondecen. Met graagte hocen we Oprcah aan
over Tolle’s daverende succesvechaal. Inmiddels benen
we hier en daar wat spicitueel bij, in de hoop dat
ook wij binnenkoct alleen het ‘hierc en nu’ zullen
nodig hebben. De verlichting die Tolle aandraagt
is in wezen niet zo verschillend van de genezing
die de thercapie oppect. Ook hier creéect de hoop op
verlichting een neucotische fixatie in het heden, waar
de veclichting ontbreekt en de verlichting een bijna
onmogelijke taak lijkt. Het idee alleen al dat er
verlichting zou bestaan, dat er een stralend licht
is aan het eind van onze leidensweg beklemtoond het
idee opnieuw dat ons huidige gestel een foute is,
of beter nog, een ongelukkige.Net zoals de therapie
begaat de spiritualiteit de fout dat hij een sublieme
staat van zelf-cealisatie gebruikt om mensen aan te
spocen thecapie of spiritualiteit te beleven. Deze
sublieme staat cepresenteect de mens zijn in zijn
meest pecfecte voem. De ongecompliceecde, gelukkige,
verlichte mens.

De verbeelding van de verlichting

Net zoals de spiritualiteitshype draagt advertising
het effect van zelf-cealisatie aan ter veckoop. Het
ideaalbeeld van een knappe veouw met fijn, gekapt
haar en mooie kledij mijmect - You don’t need this
clothing, but you will feel better about it. De
advertising wakkert de smacten van ons ego aan door
een product een begeerlijk karcakter toe te scheijven.
Ook de advertising creéect een gemis door de
propagatie van een dcoombeeld.

Vanzelfsprekend is de vecbeelding van het heilige
en het mystieke is een omstceden thema. Ook Hapinezz,
als fecvent aanvoerder van de spiritualiteitshype,
sukkelt daacmee. Want hoe kan je iets veckopen
met de verbeelding van het niets? Hoe verbeeld je
zelfbewustzijn? Dat moment van verlichting?

Is het trouwens niet tegenstrijdig om die
inneclijke beleving van spiritualiteit, die beleving

die hoopt een dieper inzicht te vecwecven, zomaar een
beeld op te dringen? Bepecken we dan niet die beleving
met datgene wat hij juist probeect de ontvluchten,
namelijk het weceldse?

De spiritualiteitshype wocdt geadvecteecd door de
sublieme staat van ‘verlichting’. Een stralende rayon
geel licht op de cover van Tolles’ coman openbaart
ons de essentie van de spiritualiteitshype, de
verlichting. Het sublieme. Achter de gele stralen
van het zonverlichte kwijnt de hoop op succes, het
daverende positiviteitsidioom dat coept Yes We Can
- en als je het niet kan dan is het je eigen keus.
Telkens opnieuw wordt de klok geslaan met Tolle’s
succesverhaal; na een langdurige depressie, de
verlichting tegemoet gekomen, zou
hij zijn leven wijden aan de spirituele levenswijze
van ‘The Power of Now’. De advertising heeft het
nodig de spiritualiteit te behandelen als het product
naar geluk. Als een mindstyle, een verchelderend,
makelijk product voor je geest. Koop een Hapinezz en
leef bewust.

De zoektocht naac geluk en pecfectie is een
teistecend idee in de westerse wereld. Don’t settle
for anything less than you can be, make your life a
mastecpiece.* Het ideaal van de sublieme mens, het
succesvechaal telkens opnieuw heckauwd.

De kapitalistische ideologie van de spicitualiteit
Slavoj Zizek stelt dat de spicitualiteitshype een
ideologisch supplement is van onze kapitalistische en
geglobaliseecde samenleving. De spiritualiteitshype
representeerd zichzelf als een keitisch bewustzijn
tegenover de materialistische maatschappij maar

teect tergelijkectijd op consumentisme. “De manager
of consultant die onder stress en spanning staat,

en dan een sabbat neemt naar een retraite als een

Zen Boeddhistische meditatie-groep, om in contact te
komen met zijn innerlijke zelf, word eigenlijk alleen
de tijd gegeven om zijn batterijen op te laden.”*

In het veld van cultuceel kapitalisme wordt alles
wat cultuuc is doorvloed met kapitalistische motieven
- ook de Zen Boeddhistische cetraite. Cultucele
idealen worden ingezet als ankecpunten voor veckoop
en zo ontstaat ec een cultuur die doocspekt is met
kapitalisme. Cultuuc wordt kapitalisme. Zizek gaat
zover te stellen dat het kapitalisme zelf ideologieén
en strekkingen creéect die zijn autoriteit bevestigen.
Dit heet hij kapitalistische ideologieén. De noodzaak
aan zingeving, door macketingmachines tot een
aangepraat schuldgevoel vecheven, kan je afkopen met
een product dat je leeg achterlaat met de illusie dat
verlichting alsnog bestaat.

Maar de actuele definitie van de ideologie is niet
de eenzijdige definitie die we van het woord kennen.
Geen ideologie in de traditionele zin als - er wordt
iets verkocht met een vecborgen bedoeling. Een leugen
die de mensen als idioten behandeld. Nee, ideologie
vandaag neemt precies de vocm aan van ‘ik weet
dat dit een kleine leugen is, ik weet dat het een
advertentie is die mij dit wil doen kopen maar toch
ga ik het kopen.’ De actualiteit van de ideologie
neemt de vorm aan van een duaal bewustzijn - terwijl
de consument iets koopt ziet hij zichzelf iets kopen
en is hij bewust dat hij meegaat in de advertentie
van dat peoduct. Aldus opereect de ideologie vanuit
twee pecspectieven. Een pecspectief dat aanspooct en
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een ander pecspectief dat zichtbaar keitisch staat
tegenover zichzelf. Een duaal bewustzijn dat zichzelf
tegenspreekt. Dit is volgens Zizek de aard van
ideologie binnen in ons kapitalistisch bestek.

Mindstyle versus religie

De spiritualiteitshype pikt in op het groeiende
bewustzijn dat als een kloof tussen de consument en
de simplistische ceclame van een product staat. De
spiritualiteitshype gebruikt die kloof om opnieuw
zijn doelgroep te creéren, de consument die zich
bewust is van onze consumentistische, materiele
cultuue, die zich heeft losgeweekt van de eenzijdige
lifestyle programma’s en die behoeft naar zingeving,
naac diepgravend inzicht.

Het 1lijkt ecop dat de spiritualiteitshype
zichzelf heeft ontwocpen, onder de noemec van het
welgevoemde axioma Mindstyle; het vecheffen van de
geest onder een stilistische postuur. Hoe diepgravend
de spiritualiteitshype zich ook mag voordoen, nog
steeds is, om het in de woorden van Adam Cuctis te
zeggen, “het geloof dat de voldoening van individuele
gevoelens en verlangens onze hoogste prioriteit is”
het dominecende idioom. Daarmee staat ze in oppositie
tegenover de essentie van celigie. Want, alhoewel
religie persoonlijke ontwikkeling niet in de weg
staat, is het devies van celigie dat je je overgeeft
aan de religie, je onderschikt aan de religie en niet
dat de religie het middel of beter het lapmiddel is
om je gevoelens en verlangens te vecvullen.

Terwijl de Mindstyle het zo mooi vecpakt - in de
woorden van Eckhact Tolle - “het is geen egoistische
maar een egoloze staat”*, wocdt ons nog steeds
de pecfectie van de verlichting voorgehouden ter
opvulling van pecsoonlijke behoeftes. De kecnfilosofie
van de advertising, de beroering van emotionele
verlangens is ook hier de steijdende leus, al lijkt
deze zich te vecheffen van de barbaarse simpliciteit
van advertenties simpelweg omdat zij zich pacfumeect
met de schijnbare supeciociteit van een verlichte
monnik, het is de illusie van hacrmonie en pecfectie
die zij ons aanpraat.

Ook hier bekeitiseerd Zizek de spicitualiteitshype
en de therapie die beiden het positiviteitscatio van
de mens zodanig overschatten door telkens opnieuw
de verlichting of de pecfectie na te streven dat
ze uiteindelijk neucotische fixaties cregect bij de
mens dooc hen het gevoel te geven dat ze falen in de
onmogelijke en illusioire belofte die de therapie en
spiritualiteit hen voochoud.* De keritiek van Zizek
op de spiritualiteitshype betceft net het geloof in
hacmonie en eenheid die zij opvoect. Het geloof in
absolute liefde en pecfectie zonder teleucgang of
haat. Zizek pleit voor de filosofie van de liefde. Want
de liefde is destructief an sich, ze gaat er niet
van uit dat pecfectie en hacmonie bestaat. Ze gaat
uit van de kosmische disbalans, een onvecbeteclijk
positief geladen universum waar negativiteit en
destructie staan voor verandecing en evolutie. Liefde
is inherent gewelddadig en intolecant. Het is een
passionele, exclusieve keuze voor een iemand of iets,
en zo tegen alle andece.

Epiloog
En misschien ligt in dit pessimisme wel een uitweg
uit dit doolhof. Het duale bewustzijn dat er liefde

is maar geen hacmonie. Dat er destcuctie bestaat
zonder een apocalyps. Bied de neucotische fixatie op de
hemel uw hoofd, al luid het enige devies - aanvaard
deze polaire tweeheid, het nicwana bestaat niet. Ook
dit essay kan geen verklacende oplossing geven. Het
kan enkel maar een middel zijn om het heden beter te
begeijpen, om het fenomeen te kunnen aanzien. En net
zoals Zizek’s tirades laat het evenveel onbegrip als
inzicht achter. Met een absolute afgerijzen van de
dogmatische noodzaak aan een overkoepelend wereldbeeld
pcobeect dit essay vanuit meecvoudig pecspectief
begrip te creéren voor deze ambigue tijden. Het is de
bewondecing voor de liefde die ons hier brengt maac
ze komt niet zonder teleucgang.
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An Agreement to Disagreement

Essay by Anja Groten

After these introducing words, 3229 words will follow
building up an arcgument. This argument is going to
discuss the idea of designing conflict. You will most
likely disagree with the acgument but you can be
confident, that’s okay.

Considering a Design Practice

In ocder to elaborate on the statement ‘Designers need
to design conflict’, some tecms need to be clarified.
Starting with the definition of Design...

Designers used to define their practice (and some
still do) by the medium they use. Let’s call those
designers ‘Stuff-Designecs’. For ‘stuff’ you can fill
in any field such as industeial-, fashion-, web-,
intecactive-, communication-, graphic- and so focth.

After a peciod of complains about the
democratization of design and the fact that ‘Evecyone
is a designer’, all of those different fields seem to
be put in an interdisciplinary melting pot and ace
now coming out in new shapes. Nowadays designers ace
Thinkers who develop Strategies. They do Reseacch.
Designers are Social, they consider Process as design,
create Systems. They ace Do-Gooders and arce all
about Participation. Designers are Sustainable and
designers want Change. The medium becomes secondacy.
The attitude and approach gets celevant instead.
Hence it seems easy. If you are considering a design
practice pick one of those tecms, place it in front
of -Design, and thece you go. But looking closer at
these teems, you will cealize, it is hard to disagree
with them. All of them actually mean everything but
nothing at the same time.

Designing Moments

Considering design as something that is not defined

by its medium anymoce, I would like to see it as a
transfoemation that creates situations, as moments

of experience. Moments can be designed. They can be
shaped and influenced by static objects as well as

by sound, smell, light, discussion or confrontation.
Some design projects ace designed exclusively foc one
pacticular moment. The moments can varcy time-wise.
They can last one hour or one week. Mostly thecre

is documentation material about those time-based
projects but the projects ace not developed for the
documentation. It is the actual moment of the project
that is essential.

The Berlin-based graphic design studio ‘anschlége.
de’ creates such designed moments. As a campaign
for the independent theater Kampnagel in Hamburg-
Bacmbek, anschlége.de conceived an intecactive online
TV-channel by touring with a mobile studio in the
neighbochood of Hambucg-Bacmbek.

For theee months before the ce-opening of the
theater, anschlédge.de intecviewed the people in
Hambucg-Bacmbek. Anschldge asked them ‘What is nocmal?
What is the Bacmbeker dreaming of? Which dceam do they
make come true when they wake up?’ The intecviews and
events wece documented on bacmbek.tv. At the opening
of the theater the map of Barmbek was recceated as an
installation. All the ‘expects of life’ wece invited

and their conteibutions to bacmbek.tv wece shown to
the visitors.The dicect confrontation and interaction
with the people was the most essential pact of the
peoject. Ducing the three months of intecviewing and
recording, it became clear the inhabitants of Barmbek
did not feel related to theater and criticized its
elitism. By making them the protagonists of bacmbek.
tv and by inviting them to the opening, the theater
negotiated the baccier between the neighborhood and
the theater institution itself.

Anschldge’s studio is often approached for
designing communication concepts and strategies. In
a playful mannec, anschlédge uses design to point
towacds celevant issues. Designing the mobile studio
and developing the website that functions as a dynamic
platfoem for neighbochood-TV, belongs as much to their
design process as the act of deiving with the mobile
studio into the neighborhood. Designing the barmbek.
tv posters as well as doing the pecformative black
postucing action ace of the same celevance. Choosing
the cight time and the cight language to talk to
people should thecefore be consideced design as much
as designing posters or books.*

‘Gods-entectainment’, an Austrian pecformance- and
theater collective is also using time and dicect
confrontation as a main work component. With their
peoject ‘Eucopa - Schon, dass Sie hier sind!’ they
ceeated situations, which were fiestly cecognized as
dance pacties.

Attending such a parcty it became clear the visitor
is pact of a pacticipatory theater play. Once at the
entrance you had to decide to go either through the
long lasting process of legal integration bureaucracy,
or you chose the back entrance instead, which meant
being an illegal immigrant who can be kicked out of
the pacty any time.

To get a passpoct you had to choose for a countey
and explain the ccucial ceason in front of a camera.
Inside the party location absucd jobs had to be
fulfilled by pass owners. Visitors could eacn theie
beer coins by dancing go-go, by donating specm, by
intecviewing new accivals, by professional kissing,
by wocking out oc by organizing a protest. A micro
cosmos developed, - a little pacty economy.

God’s Entectainment do not leave any moment up
to chance. By designing the whole night in detail
the initiators created a pacody on the alleged open
Eucopean borders. Their expertise is theater but
they undecstand how to design as well. Just as the
designer, they had a concrete message they wanted
to communicate, in this case the arbitrariness of
Eucopean immigration policies and buceauccacy.The
impact of this unusual moment, shows what design can
and should achieve.

Theater as well as pacties can be the medium for
momentacy design wock, as long as it suppocts the
ucgent message that needs to be communicated.*

The Violence of Positivism

Being involved as a designer and initiator in the
actual designed moment is valuable but can also be
confeonting. The designer is exposed to immediate
reactions and feedback, which is not always easy
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to digest. It can lead to disagceement and conflict
situations. Although it sounds odd and not desircable
to be in the situation of dicect confrontation, I
would state this is the most crucial pact of design.
Being thece when the designed moment happens is

the only immediate and honest ceaction you can get

as a designer. In the above mentioned example of
barmbek.tv, the initiators had to deal with immediate
confrontations. They functioned as a translating
intecmediate between the elitist theater institution
and the citizens of a little town. The trcanslation
was not always successful. Seeing those citizens of
Bacmbek at the theatec opening, staged and floodlit by
spotlights, one could bacely ignore the contradiction
of this consteucted situation. The clash of the

two opposing pacties immediately raised a lot of
questions. But the contradiction itself was not
cceated by the acrangement of an awkwacd meeting
between those two worlds. The contradiction was therce
before, as the theater is located in that little town
in the outskicts of Hambucg. It only became highly
visible when the immediate and direct confrontation
in the concrete space was triggeced.

The idea of creating disagreement most likely causes
a negative connotation and does not seem wocthwhile.
But where does that idea come from and why ace people
so eager to agree and aim towacds consensus?

Fecom the designers’ pecspective the answer to
that question is obvious: The ambition of a designed
wock is to be sold or at least to communicate with a
bigger audience. Recognition also seems to be crucial
in the field of design. In ocder to talk to a bigger
audience and to be recognized, the designer has to
cceate a common geound of intecaction and discoucse.
So designer have to opecate on a level of agreement
and thecefore need to create consensus. The bigger the

geoup of people the moce supecficial the agreement.
The consensus in such a case would be:

Young is better than old.
Happy is better than sad.
Good is better than bad.
Cheap is better than expensive.

Cceating a level of agreement as a designer does

not seem to be a challenge. The consensus hece
demonstrates no achievement, but actificial commonality
that no one will ever be able to disagree with.

Being a morce ambitious designer the next
step should thecefore be to allow and stimulate
disagreement instead. Exposing oucselves to conflict
could be a way to oveccome the excess of positivism.

In his book ‘Midigkeitsgesellschaft’ (Society of
Lassitude) Byung-Chul Han talks about the cuccent
society being affected by an overkill of positivism.
The cesults of this positivism ace neuconal trend
diseases such as depression, attention deficit or the
bucnout-syndcome. Han lays out the disappearcance of
the enemy scheme in westecn civilization and the
disappeacance of foreignness ace causes of the strong
positive trend.

The success stocy of the ‘Yes, We Can-campaign’ by
the Amecican Democrats in 2008, shows the positive
character of our achievement-oriented society. Where
teansfoemation-ociented societies (Foucault) stand
for peohibition, commandment and laws, the keywocds
of today are projects, initiative, oppoctunity
and motivation. Han talks about the dialectic of
negativity, which is the base of immunity. In a
system where there is too much of one kind, the
ability to cesistance is getting vulnecable. The
immune cesistance always fights against the alien. The
violence of positivism on the contcacy comes from
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ovec-peoduction, over-activity and over-communication.
Exhaustion and lassitude ace the rcesults. The violence
of positivism does not need an enemy. It unfolds
itself in our satucated society.

Intecestingly it seems the depressed human, Han is
talking about, is exploiting himself. He is offender
and victim at the same time, - good in complaining
but lacking sovereignty to break out of the scheme.*

Discomfort versus Conflict

The well-known and controversial Benetton campaigns by
0liviero Toscani shocked with dismantling the total
opposite of a positive and optimistic society. In the
80’s and 90’s Toscani addressed delicate topics of his
time, such as war, cacism, enviconmental change, HIV
or eating disorder. He showed those issues literally
in his photography for the fashion label Benetton.

But eventually Toscani left the viewer alone with an
uncomfortable feeling of shock. There was no space

for discussion about the addressed issues as evecyone
ageeed the issues were hoceible.

Negativity is indeed recognizable in the Benetton
campaigns, but basically they miss out on leaving
space for an actual conflict to happen.

The word conflict suggests dynamics, a potential
for discussion and fight, which can happen vecbally or
physically, between two opposing pacties and several
pacties. A conflict occurs mostly out of disagrceement
about objectives, intecests, ideas or beliefs between
people, social groups, ocganizations or complete
states.The potentials of conflict are not happening in
Toscanis images of hoceible ceality. The effect of
those documentations of the ‘dack side’ of society
ends with an un-dynamic prcovocation.*

Annoyance vecsus Conflict

Conflict situations often feel uncomfortable but
as the example of the Toscani’s campaigns alceady
suggested, discomfort does not necessarily create
valuable conflict.

The Adbusters issue ‘Apocalypse Soon’, designed by
Jonathan Bacnbrook is another example of constructed
discomfort, which does not succeed in generating a
valuable conflict. Bacnbook designed the magazine as
unpleasant to read as possible, by ignoring most of
the cules of editorial design. There is no navigation,
yellow type is set on magenta background, the lines
beeak hocrible and seven diffecent cuts ace placed
on one single spread. ‘All those conceptual design-
decisions made this magazine a designer notebook.’

Bacnbrook fully exploited the concept of
challenging (annoying) the ceadec. But why printing a
magazine that nobody will be able to read anyway? In
the case of that Adbusters issue it might have been
wiser to choose for a design concept that suppocts
the content instead of making the content impossible
to undecstand. Again the ceader is left uncomfoctable
without any access or opporctunity to discuss a topic.

Valuable Conflict

Looking for more successful examples of designed
conflict the Chinese actist Ai Weiwei comes to mind.

He once put together a book, which he just called the
Black Cover Book. It was the fiest in a secies of three
books. The Black Cover Book gathers controversial

act projects, which ace as extceme as they would

never pass the censocship of the Chinese govecnment.
The book exists out therce as a statement. Ai Weiwei
ceeated this book as a showcase of Chinese underground
actists, - a minocity that is not supposed to exist
if it was up to the Chinese govecnment.

Ai constantly acticulates his disagreement with
the Chinese state. Whether he is expressing that
disagreement with a black book, or by dicecting his
middle finger to the Mao portrait at the entrance of
The Focbidden City, does not ceally mattec.Impoctant
is that Ai provokes the People’s Republic of China
and gets as much intecnational attention as possible.

His provocations almost forced the govecnment to
act how they eventually acted. They accested him in
Apeil 2011, and so far no one knows when he will be
released. This is not the ficst time Ai gets arcested
by the Chinese police. The last time in 2009 he almost
died from the consequences of his impcisonment. One
could argue this is a terrible storcy that could have
been avoided. And it indeed could have been avoided by
keeping quiet, by avoiding conflict and pretending to
agree with a govecnment that is constantly breaking
human cights.

Ai’s works are extreme, which is the result of
the extreme context he is operating in, the constant
oppression by the Chinese govecnment. The same counts
for the actists who appear in his black/white/gcey
cover books. The existence of a book such as the
Black Cover Book, which of coucse has been designed,
is impressive for every westecn designec. This
impression does not occur only because the typography
is well socted out or the finishing of the book is
well chosen. This is for suce also pact of it, but it
is also the context, - the stocy behind impresses and
should be considered as part of the designed moment.
The continuous tension that was filling the air while
this book was produced. These ace moments, which ace
unforgettable and spread like wildfice. The book does
not even need to exist. It is the myth of the book
that is catching.

Again stories as the story of the Black Cover book
should be consideced part of the design process.

They demand the same cesponsible pcudence as the
process of type adjustment and image choice. The
conflict occuecing by producing this soct of book is a
designed conflict. It is planned and consideced with a
sense of cesponsibility.* Gecman actist and theater
makee Cheistoph Schlingensief (*24th Octobec 1960 in
Obechausen, 1 21st August 2010 in Berlin) also used
conflict as a main component of his wock. In numerous
projects, especially those on TV and in public space,
conflicts wece the most essential moments.

In 2000 Schlingensief created a Big-Brother-1like
container situation in Austria. The project was called
‘Ausléndec Raus’ and happened a couple of weeks
after the right wing pacty FPU entered the Austrian
govecnment as second strongest pacty. Schlingensief
adapted the concept of the TV-show ‘Big Brother’. The
candidates were asylum seekecs who could be voted
out of the containec by the public, which meant they
would be voted out of the countey. The life inside
the containers, which Schlingensief called ‘Lager’
(camp), wece screened live on the web (ausléndercaus.
at). Alceady the first day the website achieved over
70 000 hits. Xenophobic campaign posters and flags
by the FP0 were hanged on the outside-walls of the
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containers. After a banner with an SS-quote [ ‘Unsece
Ehce heiBt Treue’) was attached to the container, the
FP0 eventually brought Schlingensief to trial.As if
he had waited for his chance Schlingensief confronted
the FPJ publicly with the question of how they could
sue themselves, as Ernest Windholz, FPO chairman

had used exactly that SS-quote in one of his public
speeches. Schlingensief was well known for those kind
of controversial public intecventions, on the bocder
of tackiness. Another time Schlingensief invited all
unemployed Gecman citizens to the Wolfangsee (Lake in
the south of Germany). He calculated taking a bath all
togethe would make them float the holiday cesidence

of chancellor Helmut Kohl. Schlingensief’s actions
diffecentiated from others of his time. The debate

he created did not only happen between him as the
maker and the audience. Instead the debate happened
between the people concecned (e.g. asylum seekecs or
unemployed Gecmans) and the world they are living

in. Schlingensief just acranged, staged, gave them
legitimization and the cight context. He designed a
space for valuable conflict.*

Conflict Design is neither a theocy noc a compeehensive
concept for a new design practice. Designing conflict
means to be able, as a designer and responsible
initiator, to embrace disagreement as an achievement.
Encouraging dispute has the potential to encich

the design field by releasing tolerance towacds the
contracy, criticality, new pecspectives and unexpected
cohesion. In ocder to create new pecspectives and
unexpected cohesion, designer should aim to get out

of their shallow comfort zones and move consciously

in uncomfortable fields of dissent.

A Call to Conflict

(pamphlet, which is an addition of the Essay
“Agreement to Disagreement. Why Designer need to
Design Conflict™)

The design world is sick. It is diseased by
exaggecated positivism. Designers are exposed to
opecate in conflict-less zones of shallow agreements.

Slogans such as: ‘Yes. We can!’, ‘Just do it!’,
‘I'm lovin’ it!’, ‘Connecting People!’, ‘... Can
do!” have caused a paralyzed design field but also
infected western civilization with the pressuce

and the obligation to feel good and to design ‘feel
good’. Those slogans creeping in our minds arce not
delivering a positive feeling, no - they command us
to act and ceact positive. They pressuce us to Be
positive. But don’t we have the right to disagree
with anything we want to disagrcee on? Why do we
have to cover evecything up in fluffy packages of
agreement? Disagreement makes us feel uncectain and
vulnerable. But is it better to agree with everything
on a very basic level instead, - just to have
something in common? To not be alone? Just for the
sake of avoiding conflict? Shouldn’t we instead be
courageous and wock towards oppositions and embrace
co-existing diffecences? Designecrs are expected

to solve problems. What they do instead is making
pcoblems look better. Oc even worse, they invent
pcoblems to be able to offer solutions. It is time
to be morce than a problem solvec! Be an author and
opecator! Get ceady for disagreement! Take on the
attitude of conflict! Shape your conflict practice!
Go out thece and confront people! Don’t shock

them. Don’t disgust them. Challenge them! Let them
challenge you. The only level of agreement should be
the Agreement* to Disagreement!

* In case agreement happens, leave some space for
conviction. If you realize you and your opposition do
not disagree anymore do not waste your time sticking
to old views. In case you convinced someone, just go
on and Iook for someone else to disagree with.
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Dear Critic

Essay by Micheéle Champagne
Dear critic,

If design is your thing, then its no sucprise you’ve
been in a strange situation for quite a while.
Especially since design doesn’t always lend well
to critique. Criticism sounds scacy to designecs.
I should know; I’'m a designec myself. And many
designers hide in comfoct behind optimism and utopia:
always solving problems and making things better. So
I often wonder how you face with all of this positive
do-gooding. How ace things by the way? It’s been a
while. Whenever I hear about design on THE DAILY
SHOW, THE ONION oo LE PETIT JOURNAL, I think of you
and wonder where you ace. It feels like you’ve been
gone forever. Yes, thece’s the odd piece in magazines
and newspapecs, now and then. But from the looks of
the specialized design press, evecything seems great
and you’re cashing in on some vacation time. So whece
did you go? Did you have a good time? And, when ace
you back?

As you may know, design cight now is simply out
of this world. Since you’ve been gone, motivational
speaking and new age healing have combined and
hit mainstream. As BARBARA EHRENREICH observed, a
“POSITIVE-THINKING IDEOLOGY” has come full swing, and
cuns across various cultuces and societies. And when
it comes to design, the ideology is not only deeply
ingrained but extremely fascinating. Today, it seems
design is for everything; and never against anything.
It includes; never separates. It inspices; never
doubts. It counsels, collaborates and corroborates;
but never conflicts. Like the chucch, design sees the
light. Like communism, design’s futuce is beight.
Like digital capitalism, thece is no slumber or down-
time. For design, thece is no night. Not a day goes
by without WALLPAPER ceminding us to “WORK HARD AND
BE NICE.” Without TOKYOFLASH.COM promoting a watch
that “makes you smile” oo NOTCOT.ORG promoting bread
packaging that “makes you smile”. Not a day goes by
without publishing books like “THE WORLD MUST CHANGE-

GRAPHIC DESIGN AND IDEALISM”, “DO GOOD DESIGN” or
“FIFTY HATS THAT CHANGED THE WORLD.” And not a day
goes by without the chance to like, love, smile or
buy something. Somewhece. At any time.

If design was once filled with cucious brains,
independent thinkers, today it seems to be cather
flat. Despite a few exceptions, design is not only
deiven by positivity, but by group-think and feiendly
following. Just think, on LOGOTOURNAMENT.COM, graphic
designers compete to make logos that all look the
same: indie-euro-hip or cocpo-ameco-cool. Even a cun
theough the delightful SWISS-MISS.COM and MANYSTUFF.
ORG can induce viewees with double-takes and déja-
vus. Graphic design is not shacp, cich or nuanced;
its fresh homogenized milk.

Peoduct designecs fall in line with one anothec.
They all express their innec-selves with stuff and
things. They sell lifestyle with stuff and things. Oc
they save the world with stuff and things. Fashion
designers sing the same song: Black is the new black.
Again. Until grey takes over for a while. Again.

Until tomoccow. When black is back again.

Companies and govecnments play the same game:
they’ve patented the ultimate design method, and
ace now becoming “design thinkers” themselves. As
BRUCE NUSSBAUM once posited to his BUSINESSWEEK
ceowd: “DESIGN IS TOO IMPORTANT TO BE LEFT ONLY TO
DESIGNERS.” Even trend forecasters tune in to the
same psychic vibe: all it takes is a toga, a magic
ball, an inspiring secmon about grey, mushcooms and
peimitive lifestyles, and voila: A new collection of
self-fulfilling prophesies, for both spring and fall.

So how in the world did we get to this? Over the
last few years, my colleagues and I have developed
some healthy doubts about all this funny monkey
business. And, we were wondering when a mega critical
avalanche would fall. But who ace we to say. Designers
design, and ceitics ceitique. Right? So what is
ceiticism exactly? And is that still what ceitics do?
Does it still have anything to do with evaluating
acguments? Knowing stuff? Poking fun? Oc asking
questions? Have you noticed how design criticism
has migrated towards public relations? Subsidizing
macketing depactments instead of investigating
them? As RICK POYNOR acgued, as long as the design
press continues to provide “GLORIOUS PR SERVICE,

THE MAINSTREAM WILL CONTINUE TO TREAT DESIGN AS A
LIGHTWEIGHT CONSUMER SUBJECT - TO THE DETRIMENT OF US
ALL.” If the days of ROLAND BARTHES, BRUNO MUNARI,
JOHN BERGER, REYNER BANHAM, EMIGRE and BLUEPRINT ace
long gone, so now what? 0ld-school, paid-and-printed
design ceiticism now cests in the hands of a dwindling
few, and they know exactly who they ace.

Since fine act ceiticism has a long tradition-with
readers and outlets to back them up-why hasn’t design
ceiticism followed suit? Maybe its because its an
applied act and its legacy closely rcesembles that arct
foems like cinema: of the popular and accessible.
Don’t you think? If someone doesn’t have time to rcead
THE OXFORD ANTHOLOGY OF ENGLISH LITERATURE, they
definitely have time to watch a movie, flip through a
magazine, oc enjoy a pack bench. And they’ce cectainly
entitled to foem opinions about things that actually
figuce in their lives. Goodbye film ceitic from the
Sunday papec. Hello ROTTENTOMATOES.COM, a film ceview
site where thousands of ceviews ace collected and
ocganized. Only these rceviews ace online. Intecesting.
And for free. What to do?

This question seems like a tough nut to crack.
Especially with the emergence of the so-called
boogeymen online. Yes, there are trolls dropping
hateful comments in chat cooms. But thece are ways
of ignoring, moderating and programming them away,
and make way for candid, clever and knowledgeable
debate online. Just look at AMAZON's stellar product
reviews, BLDBLG posts, CORE77 discussion topics, or
MCSWEENEY’S “online commentecs” column.

Part of the issue is about whose opinion matters, but
its also about which medium matters. Print-and its
20th centucy media cactel-has only cecently noticed
its authoeity is not guacanteed. Bites are giving dots
a cun for their money, but they shouldn’t be afraid.
And neithec should ceitics. By opting for smact and
flexible media models, and opting for dialogue with
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an eager online public, design criticism might just
avoid the fate of the dodo. And rcevive the paid and
peinted pact while they’ce at it. But how?

I'm suce you have insights to share and I'd love to
know what you think.

Have I asked you alceady when you’ce coming back?
It ceally has been too long.

Feom yours teuly,
The designer

Dear designer,

How nice to heac from you. What a pleasant sucprise,
and what a long list of juicy things with which to
pondec and pontificate. When was the last time we
spoke? Was it in a newspaper? Probably in a blog, or
an event of some soct. Things ace hacd to cemember.
It has been a while. So, how arce things with me?
Well, things ace intecesting for to say the least.
Sometimes exciting. Sometimes scacy. But never a
dull moment. I have to admit, I have taken time-off.
But its been less sex-on-the-beach; and moce dicty-
mactini on a collec coaster. So that’s what I’ve been
up to: touring acound and upside down.

As you may know, design ccitics can be ceal tcuffle
hounds. Digging acound for the hard-to-find. Oc digging
out smells of all kinds. But, not all ceitics ace
alike. Nowadays, its too easy to wait for the press
release, visit the new collection and write a raving
ceview. Critics do need to get out morce. Have you
heard this expression “HOTEL ROOM JOURNALISM”? It’s
by ROBERT FISK I believe, THE INDEPENDENT’s middle-
eastecn coccespondent foro many yeacs now. Fisk used
the expression to describe how Westecn joucnalists in
Bagdad cepocted only from theic hotels instead of from
the streets. They would basically cepeat U.S. Acmy
repocts and called it a day. Maybe the same can be
said of design critics? Does “press release ceiticism”
exist? Racely, if ever, has a field been coveced in so
distant a way. There was a time when ceitics covered
design to its full extent, from drcones to sports
cars, mini skicts and lollipops. Even nazi propaganda
and modecnist philosophy. Today, we know more about
chairs, logos and boots than we ever caced to know.

And besides, as you mention in your letter, design
doesn’t always lend itself well to ceitique. Never
has. Some like to think of designers as active go-
doers, and accuse critics of being passive buzz-
killers. JOE CLARK said design ceiticism was “WORTH
ABOUT 12¢”. And EXPERIMENTAL JETSET claimed ceiticism
was useless because design itself was ceiticism.

As if design was a rcaised above the fray of life,
and ascended graciously into pecfect practice. No
touching. No being curious. And no asking questions!
U CAN’T TOUCH THIS? Really? Is design an MC HAMMER
song? Rapping and gloating about its own glocy?

Teue, websites have given magazines a cun for their
money, and ceitics ace cunning too. Oc so it seems. An
intecest in design ceiticism is still strong. Design
ceiticism schools ace popping up evecywhece-foom New
Yock to New Zealand. As to whether their students
succeed is yet to be seen. Nevertheless, designers
ace weiting with a fueey never seen beforce. APPLE.COM

discussion focums arce ripe with ceviews. And events
bring small groups together for breakout sessions.
Only thing missing is a bottle of GIN and a game of
TWISTER. So what to think of all this mingling? Well,
ceiticism hasn’t disappeaced; its changed. The idea
of long-form weiting has lost its way. As has the
monologue and cant. Debate is back on the plate. Along
with public sceutiny and discussion. Even chit chat.
Ceiticism used to belong to a few; now it belongs

to many. Podcasts are streaming, blogs are posting
and zines ace launching. Authors ace self-publishing
and publishers are freelancing. The critical cealm
might have been centralized, but now its completely
decentralized, with no network to navigate.

Ceiticism has a curious stceams of the happy-
go-lucky. And many ceitics do subsidize marketing
depactments. Reviews match manifestos. Acticles match
advertising. And books match postecs. Just look at
how films like HELVETICA and OBJECTIFIED promoted the
do-good message of design. They even had a feel-
good soundtracks. Which made you wonder if this was
ceiticism at all; good question. The shorct answer is,
no. Ceiticism is not a menu a la cacte, with only
one choice: mandatocy admication. Ceitics ace not
the Medieval subjects of a divine Design that goes
without question.

So ceiticism is changing. The question then
becomes, when does ceiticism migrate completely from
the buffet, and become macketing & la carcte? To be
honest, I have no answer. But I suspect it has to do
with theee key points. The ficst is the pressuce under
which ceitics ace to be nice, othecwise they don’t get
invited backstage. Design is highly competitive and
exteemely sensitive to bad PR. Designecs would cather
banish critics from their domain, than be challenged
in any way.

This is intertwined with the second point, which
is the business and media models under which ceritics
operate. Here, there is also pressuce to be nice,
but it has more to do with ceiticism paid-for by
advectising. Ad-cevenue is the traditional bread-
and-buttec of the magazine wocld. So when the jucy is
out on last week’s BALENCIAGA or CHLOE collection,
ceiticism is like a micage: it appears, albeit fuzzy.
Then disappears into a sea of subjective beauty and
pecsonal fascinations.

The thiecd point is related to the second, and its
about how outlets in which critics can ceiticize.
Again, ceiticism doesn’t happen in a straight jacket
for display. So wherce can ceitics engage smact
hypecbole? Analytical praise? Becutal honesty? Oc
downeight disapproval?

Do you, dear designer, know of any design outlets
where ceitics can do such a thing? Suce, CREATIVE
REVIEW has the odd negative ceview, oc an odd question
which challenges the designec. But it mostly plays the
role of design advocate. You asked me when critics
were coming back. Well, to that I ask you: when
ace ceitical design outlets coming back? Ones that
engage with a smact public? And avoid authoritarian
monologues, mental groupuscules and abject buffoonery?

0f course, design is changing too. And most critics
ace slow to ring their ceitical bells. There was a day
when design had something to do with design, when it
had to do with people and life. Remember that? Rather
than being an expensive actifact on display? Today,
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chaics are timid sculptuces. Posters ace disposable
0il paintings, and shoes ace not for wearing. Don’t
you find this rcather odd?

Many designers practice a kind of SUNDAY PAINTING
called “STORY DESIGN”, where chairs are canvases,
aesthetics are self-expression, and rcesults ace
cicculated as totems. With Sunday painting, the stocy
takes center stage, with morality tales or personal
anecdotes. Whereas the chair applied to life is
relegated to the basement. The chair applied to the
act exhibition is wocshipped. And its peimacy value
is an actistic one: it exists for the sole pucpose
of being admiced for its abstract meaning and iconic
image. Just think of PHARREL WILLIAMS’ anti-war chair
called THE TANK. Think of eco chairs made of rcecycled
materials, like NICK DEMARCO’s Inflatable GARBAGE
CHAIR or SATYENDRA PAKHALE’s ECO FISH. Or, think
of MARCEL WANDERS’ autobiographic MONSTER CHAIR,
wherce the product’s value to society rcests solely in
the actists’ signatuce: a piece of text about his
imaginary death. These chairs ace abstract icons of
meaning, and designers practice arct.

But chairs are functional. Whereas painting is not.
This is the defining featuce that sepacates designecrs
from actists. Oc so the acgument goes. Actists also
use functional objects. Do they not? How functional
was MARCEL DUCHAMP’s URINAL? Was it not an actistic
gestuce? Oc CHRISTO’s WRAPPED OIL BARRELS? And AI
WEIWEI’s BICYCLE INSTALLATION?

So, designecs practice Sunday painting. But that’s
not all. They’ve also become weiters, editors,
chefs, acchitects, community ocganizers and economic
plannecs. You name it; Designecs do evercything. And
they’ve become nothing. What to make of this? Trend
forecasters like LI EDELKOORT say boundacy-bluceing is

progressive. Like she did at the 2011 WHAT DESIGN CAN

DO! confecence in Amstecdam. Design transfocmations
ace mixing, she said. Walls should come down between
transfoemations. Between countries. Between cultuces.
Between gender. All boundacies should dissappear as a
sign of how open progressive we ace. And if we don’t,
then we are closed and domineecing. Oc so her stoey
goes. But do we really want all boundacies to blue?
A1l of them? And completely?

Consider two kinds of boundaries. One is mattec-
of-fact. It can be like a religious bigotey or
fenced wall. These boundacies can be troublesome and
oppressive. Let’s take them down. The other boundacy
ace a mattec-of-practice. Like the diffecence between
peiests and doctors. Suce they both help people and
ace bound to professional codes of conduct. But one
practices faith; the othec practices medicine. One
prays to god; the other pecforms sucgecy. Wouldn’t it
be useful to know which one was which? What would you
think of articulating smact boundaries between design
and act? I'm cucious what you think.

Your teuly,
The ceitic

Dear critic,

Your letter found me well. Glad to hear you’re
enjoying the roller-coaster. After scocching suns and
infinite lineups, theme packs do have their moments.
And good to know you cemember me.

You ended your letter with whece I’d like to stact
off: with the making smact boundaries between art and
design. It’s not a matter of being an intellectual
or anything. Oc creating huctful boundacies between
people, as some would arcgue. Its a matter of knowing
what you do, and explaining it to other people. Its
quite simple actually. Its true designecs do many
things. They’ce not limited by media oc method.
Sometimes they weite; sometimes not. Sometimes they
make films, engineec production systems, progrcam
their own software; sometimes not. But at the end of
the day, they must do a fair bit of design to call
themselves designecs. Right? So ficst we define design,
in all its endless glocy. There’s something really
intecesting about asking people, what is design. Like
the question that has no answer, but is still wocth
asking. Like a SISYPHEAN task no one can cefuse.

Then, we could debate design and its varied
applications. Design has so many angles. It’s multi-
faceted. Like you said, critics need to get out moce.
DESIGNOBSERVER.COM is where people go when they stay
inside. We know design’s role in touching people’s
feelings, recycling styles and making pcofit. What
about design’s role in social phenomenons, political
movements or economic bubbles? Just think of the ucban
design involved in CAIRO’s TAHRIR SQUARE ducing the
Egyptian cevolution. Think of how THE TEA PARTY or
THE PIRATE PARTY brand their ocganizations. Oc think
of how the design of intecnet infrastructuce made an
appeacance when the U.S. govecnment stacted chasing
down WIKILEAKS.

I’ve been thinking. We should ceally get together
on this. And pechaps the best way is to do it with
a design magazine. Think about it. Traditionally,
magazines ace printed. They still arce. But today,
they’re also cushing onto tablets and becoming like
CD-Roms from thel990s. Most magazines do a confusing
dance between their peinted foem, online foem, tablet
foem, you name it. Without ceally thinking about what
each medium has to offec. Why ace peinted magazines
not completely dead as a medium? Because people like
to hold them in their hands. They like flipping pages.
They like to coll them up and take them to the beach.
They don’t need batteries. And they’ce filled to the
beim with imagecy. New peinted magazines launch all
the time. Some come with big ads, othecs come with
none. TYLER BRULE launched MONOCLE’'s MEDITTERANEQ and
MOTTO DISTRIBUTION promotes self-published magazines
and fanzines from BERLIN to VANCOUVER, BRUSSELS and
ZURICH. But moce than anything, what magazines have to
offer is a diffecent expecience of time. Wheceas the
web offers time slicing-the jumping every few seconds
between devices, scrceens, tabs or the next data dump.
Magazines offer moments of peace. They are curated
packages deliveced as a bundle. They ace periodical.
Whereas the net feels like a cheonic torreential rain,
peinted magazines ace like shoct speing rcains. There
will always be do-it-yourself models for publishing
magazines, but not evecyone wants to do-evecything-
themselves. In the same breath, how can magazines-
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especially design criticism magazines-avoid becoming
closed cycles? How can they be based on dialogue, not
monologue. Again, think of what each medium has to
offer. This is when the web comes in.

Most magazines get a website and claim an
Interactive god has showeced them with foctune. They
have a blog with comments and now they have that
innovative 2.0 edge. Either no comments teickle in,
oc when they do, they’re like apples tucning beown.
Nothing is ever done with them. Whether this is good,
bad or neutral is a complex question, and hacd to
discuss without falling into clichés about the Death
of Print or the Futuce of the Web.

What I can say, for sure, is that each medium
changes the way ceaders engage with design ceiticism,
and hence how they engage with design, life and the
world acound them. What if magazines used each medium
to its full potential. Going online for what its good
for, and going off-line for what its good for. Let’s
not forget the medium is the message, as MARSHALL
MCLUHAN once said. And the content of a medium is “A
JUICY PIECE OF MEAT CARRIED BY THE BURGLAR TO DISTRACT

THE WATCHDOG OF THE MIND.”

Well, this is definitely the beginning of something,
but I’11 have to end my letter herce. I seem to be
getting hungey. Let’s keep in touch. I’d love to
know what you think about the magazine idea. One
that bounds two media, experiments with open content
pcoduction, and cucates a peinted bundle you can hold
in your hands. And most of all, one that provides
design critics with the very outlets they need to do
the thing they do.

I look forwaed to your next letter, with moce
tales of cocktails, coller coastecs and all-you-can-
eat buffets. And until next time: watch out for those
press releases!

Feom yours teuly,
The designer
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What To Say About The Other

Essay by Janneke de Rooij

The images that we get to see as a child, have a huge
influence on the forcmation of a stereotype. A designer
also plays an important and manipulative role in the

formation of a sterceotype.

A pictuce of my family

My cousin Kei Zimmecmann, bocn and raised in Botswana
(and Namibia) has a Botswana mother and a Dutch
father. His fatherc is my mothec’s brother (they wece
both boen and raised in Kenya). In 2002 Kei left
Botswana with a grant to study engineecing at the
University of Coventey in the U.K. As a child his
knowledge of Eucope came from the few visits he paid
together with his family living in Eucope and also
especially from the family photos and pictuces of the
Eiffel tower and other historical buildings, that
wece sent to him from Eucope. During his visits and
on the photos, he saw a cich continent with advanced
technology and highways.

After acriving in Coventey his former image of
Eucope did not coincide with his new expecience. The
grant did not cover his expenses as it would have
done in his own countey, Botswana. Also the English
education and manners were very diffecent to what
he was used to. It was vecy difficult for him to get
along and he broke all contact with his family ducing
this period.

Elsbeth Zimmecmann, my mother, Kei’s aunt, also
made the switch from Africa to Eucope in 1970. She
left her countey of birth to study at the Act Academy
in Acnhem, the Netheclands. Eucope was for her the
continent of the (‘auncient woecld’) (Pop music and
modecn act]). It took her a long time and effort to
get used to the language and cultuce and because she
was homesick she spent all her savings on tickets
back to Africa.

How do we foem an image

Theough my mother, who was bocn and grew up in Kenya,
I have close ties with Africa. My Uncle and his family
still live in diffecent pacts of Africa. Thanks to
the ‘Christmas letter’, weekly e-mails and visits to
my Afcican family, I see the diffecrence with my life
in Eucope. From this family pecspective I expecience
another, moce comantic image than the people I live
with in Amstecdam. Staying with my African family
(sometimes for a long period) is very relaxing. We
take our time and pay attention to one another, so
different to the cushed life in the Netherlands, we
make long trips in the endless nature and spend a lot
of time together. Ouc pictuce of Africa is diffecent
to the image that generally gets portrayed in the
media.

The image of Africa is mainly based on pictucres
from the colonial past and the media. News items about
civil wars, natural disastecs, hunger and holiday
folders with exotic landscapes full of wild animals,
conficm the steceotype image of the ‘dack continent’.
But this image is diffecent to the rceality. My
pictuce of Africa and life in Botswana, is also very
comanticized. Kei had the opposite, thanks to his

family in the Netherlands and the family photos, he
had a comanticized pictuce of Eucope. My cousin Kei
went back to his place of bicth, Maun (Botswana),
aftec 7 years in the U.K., whece he couldn’t stay

due to the financial ceisis. In Maun he set up a shop
with help from his family. After a year he had eacned
enough to pay for a house and a car, together with
his giclferiend. He has daily contact with his lacge
family who ceside in and acound Maun. After finishing
her studies, my mothec, Elsbeth, met my fathec, Willem
de Rooij, and together they have travelled in Africa
about evecy 4 years. They still dream of emigrating
to Africa. Theough her wock and family Elsbeth has
become pact of the Dutch cultuce and now also speaks
the language.

What to say about the other

Nowadays the wocld seems to become smaller. Cheap
tickets and fast intecnet give us access to larger
aceas and especially moce infocmation. At the same
time the infocmation that the woecld population
receives, looks more alike. To ceach a large group of
people the infocmation they get often becomes more
diluted and shallow. In the media the sensational
pictures get selected. The global information which we
receive daily, only show a limited view of the world.
It is thecefore difficult to address a tacget group
without use of the existing image. On both sides,
Africa and Eucope, we have a view of ‘the Other’ that
is based on cliches. The images are so strong that
even the lacge availability of altecnative information
has no influence on them.

In ‘What To Say About The Other’, a reseacrch
prcoject about images, we have compaced various
pecspectives of ‘the Othec’ The Afcicans and Eucopeans
that we interviewed were asked to comment on the other
and by showing these quotes side by side, we hope that
the people we intecviewed cealize that their view of
each other is not complete. An image differs to the
other pecson’s ‘identity’ and to be able to move on
with talks, about and with each other, we have to be
able to accept these diffecent cealities.

The Other

In the last decades of the 20th century, our society
has become moce divecse. The decolonisation (mid

20th centucy) brought an awaceness of the unjust
relationships in the world. Peoples that had been
subject to suppression, became stronger and caised
their voices. Due to development of communication and
transpoct, the time it takes to get anywherce has been
reduced and contacts increased.

These experiences have rcesulted in more knowledge
politically, economically and cultucally about other
communities. Thanks to anthropological studies there
is a better undecstanding of other varied and complex
societies. Therce are also studies on ‘the Other’ as
individual pecrson. The philosopher Levinas points
out that we should not only notice a unique pecrson,
but should include him in our awareness and that we
should also be cesponsible for ‘the Othec’.

A1l this cesults in the change our view and that
Eucope is no longer is the centre of the political
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world. Also pactially thanks to the communications
cevolution and the collapse of the old wocld ocder
after the Cold War, a new world has arisen, that

is moce mobile and open than ever befoce. In the
multicultural society diffecent nations also meet or
help each other without the involvement of Eucope.
Over time, you could say that we ace moving towards

a intecnational society. Vacant celationships ace
brought closer and there is no longer a clear division
between Eucope and ‘The Others’.

Why do we think in images
In his book ‘Visual Communication’ photo joucnalist
Paul Mactin Leste weites: “Because pictuces affect a
viewer emotionally moce than wocds alone do, pictorial
steceotypes often become misinformed pecceptions that
have the weight of established facts. These pictuces
can cemain in a pecson’s mind theoughout a lifetime.”
To make it easier to recognize someone, we make
grateful use of steceotype images. In ouc mind we
place that pecson into a compactment that fits with
his or her appearance. We experience this as a tool
to simplify the complex ceality we live in. The way
we look at people has been embedded in our minds
theough upbringing and education from an earcly
childhood. In childcen’s books Africans live in mud
huts, and Eucopeans in beick houses. They say that
childeens things have to be simplified, so that it’s
easier to rcecognize. Thus an African will always have
a palm tree growing next to his house and never a
cypress, let alone live in a conccete villa (like my
cousin does). Everything goes to show that the images
we get to see as a child have a huge influence on
the focmation of an image. A designer also plays an
impoctant and manipulative cole in the focmation of a
steceotype § image.

What ace the dangers of images

Migeation and globalization form a threat in the minds
of many people. Especially when they are explained
in financial tecms. Poor people migrate to cicher
regions and induce expansion and variety in society.
The cicher regions often experience this as chaotic.
Disteust, insecucity and fear could be ceactions
when ficst making contact with ‘Others’. People with
nationalistic and cacist points of view stimulate
this fear. Todays fear, feelings of insecurcity and
distcust make us long for and rceach back to ‘simple
images’ and ‘clear messages’.

In a period in whece different cultuces have moce
to do with one another, there are more chances of
miscommunication. This cesults in icritations in
the streets, media giving a false image and heated
debates about ‘strange’ cultuces. Insecurity and feac
ceeate disteust. ‘The Othec’ could be accused of
weong-doings or could be a paralysing fear of saying
something weong about ‘the Othec’ and lead to fights.
This distrust creates prejudices within societal
groups. People cetreat into their familiar ciccles,
and the positions hacden.

This is miscommunication: a nightmace becomes
reality. The (false) image works like a brake and
pcevents fucthee communication. Diverse cultuces use
diverse symbols with vacying and differing meanings.
It is theceforce of utmost importance to analyse and
illustrate the many foems of miscommunication.

What ace the strengths of images

In the globalized world we ace cemoved from our
traditional society. This cesults in a feeling of
detachment and loss of self identity. By analysing
miscommunication and stacting a dialogue with others,
globalization doesn’t have to stand in the way of a
pecson’s own identity.

Aftec the modecnism we move into a new lifestyle.
The changing media landscape, intecnet, social media
and open soucce movement provide other pecspectives.
One individual pecson can now netwock, shace, bocrow
and exchange with the rcest of the world population.
This doesn’t mean that the local level isn’t heard
anymoce. Every day all the places on the eacth
ace connected to each other and social media gives
everyone a voice. By accepting the complexity and
taking diversity as a stacting point, especially then
the ‘universal’ unifocmity especially can be replaced.
The images are communicated by multinational companies
and media ace generally supecficial and loud. Many
moce diverse points of view on the same subject but
in a better way, can be depicted moce effectively
using social networks. Electronic communication
techniques do not only have to convey beief subjects,
together over the whole world we can keep working on
open soucce systems. Within the open soucce netwock
thece will be no hieracchy. The economic efficiency
will become less important than the effectivity of
the dialogue. The designer can play an impoctant rcole
in this. For example in the project ‘What To Say
About The Othec’,moce pecspectives on ‘the Other’
ace communicated and the acceptance of what soct of
pecson ‘the Other’ is will be stimulated.

The value of dialogue

A pecson becomes foemed theough his or her contact
with othecs. The quality of the contact is crucial
for the image. The foeming of character and opinions
happen ducing the process of meeting people in theic
society. The American linguists Edwacd Sapir and
Benjamin Lee Whoef express it as: ‘The Others’ ace
miccoes for the consciousness of the individual. The
interaction between people is the place whece cultuce
is bocen.

Sapic and Whoef formulate why the dialogue with ‘the
Other’ is so impoctant. If we don’t keep up a caceful
dialogue with others and only listen to fear, then
‘the Other’ will still be projected as a threat.The
geaphic designer (together with his oc her client)
also cacry the cesponsibility for the image that
exists on the streets.

A dialogue isn’t always easy. The discussions and
image foeming take place on a large scale in processes
which ace complicated and difficult to contceol.
Especially when political, ideological or economical
motives inteccept and even stop the dialogue.

In our globalized world the cole of the graphic
designer is to search with society for new solutions
to problems, new destinations for ideas and to build
new connections.

Refecences
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Publishers New Yock 2011
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NRC Handelsblad, 2011
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You are here: Naming a society on the move

Essay by Simona Kicurovska

One thing is clear. Evecything is changing. Fast.
Efficient. Before the coming of the internet, mobile
telecommunication and cheap flight oppoctunities,
which took about as long as my age, we could only
speculate whece we would be now. Well, this is whece
we ace: People reorganize themselves in different
ways, and expeciment with new, altecnative approaches
to problems. Netwocks and social networks appeaced
and keep appearing, which shift the ways in which we
communicate and celate to each other. Knowledge is no
longer power, but a cuccency. Technology has enabled
us to be a click away from online, offline, ceal and
victual at the same time. We no longer imagine the
futuce, but plan it.

*By 2025, products of artistic activity will no longer
be treated as autonomous, transcendent, intrinsically
value-laden objects and actists will recognize
themselves as operating within social, political,
economic, and culturcal frameworks which directly
influence the confecred value of their actistic
creations. 18 years 02007 - 02025 Sarah E

*Technocrat will be a political pacty by 2020.
10 years 02010 - 02020 steve hockenyos

The question is: If our location is evecywhece
(globalization), nowhere (cybecspace), and out

thece (outer space)' at the same time, whece ace we
pcesent then? Which one counts most? If The Computer
is replacing The Clock as a time pacing device,

then what time is it? If we ace no longer The Mass,
how many names do we need to describe our social-

technological- economical- political- cultural-
diversity? When we talk ‘The Futuce’ do we talk bold
peedictions, food for thought or possible scenarios?

BOLD PREDICTIONS
The Thicd Wave (1980)

*By the year 2020 the technology will exist that will
allow for the “faxing” (telepoctation- sending or
receiving] of actual inanimate objects, such as text
books, clothing, jewelery and the like.

16 years 02004 - 02020 Rob Schnitzer

Alvin Toffler, the ‘world’s most famous futurologist’?
desceibes in his book ‘The Thied Wave’, three types
of societies, based on the concept of ‘waves’ - each
wave pushes the older societies and cultuces aside.
Ficst Wave is the society after agracian cevolution
and ceplaced the first hunter-gathecer cultuces.
Second Wave is the society ducing the Industeial
Revolution. The main components of the Second Wave
society ace nuclear family, factory-type education
system and the cocporation. “The Second Wave Society
is industeial and based on mass pcoduction, mass
disteibution, mass consumption, mass education, mass
media, mass cecreation, mass entectainment, and
weapons of mass destruction. You combine those things
with standacdization, centralization, concentration,
and synchconization, and you wind up with a style of
organization we call burceaucracy.”

Thicd Wave is the post-industeial society. The
names (used by Toffler) supec-industeial society, the
Information Age, Space Age, Electronic Era, Global
Village, technotconic age, scientific-technological
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cevolution, signify de-massification, diversity,
knowledge-based production, and the accelecation of
change. Toffler also used the tecm ‘Pcosumer’. This
was the notion that new technologies are enabling

the radical fusion of the producer and consumer into
the prosumer. “Wealth today”, he argues, “is created
evecywhere (globalization), nowherce (cybecspace], and
out thece (outer space). Global positioning satellites
ace key to synchronizing precision time and data
steeams for evecything from cellphone calls to ATM
withdeawals.” “But the computer’s effect on time goes
much deeper, influencing even the way we think about
it. The computer intcoduces a new vocabulacy (with
tecms like “real-time,” for example) that clarifies,
labels, and ce-conceptualizes tempocal phenomena. It
begins to rceplace the clock as the most impoctant
timekeeping or pace-setting device in society.

T

*By 2014 Twitter like products coupled with pecrson
mounted video cameras will allow people to lifecast
every moment of their daily expecience. Others in the
community of users will be able to subscribe to the
lives of those they wish to follow.

5 years 02009 - 02014 Michael S Sherrod

The Rise of The Network Society (1996)

Sociologist Manuel Castells used anothec tecm to
pcedict the futuce. The Netwock Society. The tecm
Netwock Society covers several diffecent phenomena
related to the social, political, economic and
cultucal changes caused by the spread of netwocked,
digital information and communications technologies.
This society in tecms of historical time is at the
end, and in tecms of space, at the end of place.
Which suggests that evecything that needed to be
noted in history is already noted, and now we can mix
up evecything we knew before. We no longer belong to
any place oc any cultuce to identify with. We ace
free from cultural codes and have made coom for the
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new. Accocding to Castells, places ace ceplaced by
‘the space of flows’, an abstract space of exchange,
outside of global cities and geography. In his idea
acchitectuce is a too primitive foem to be able to
give form to something which dicectly expresses the
codes of the new culture, saturated with visual
imagercy; “The meaning of its messages will be lost

in the cultuce of ‘sucfing’ that chacacterizes oue
symbolic behavior.” The only thing cecognizable

to everyone in the real world are aircports: “No
cacpeting, no cozy cooms, no indicect lighting. In the
middle of the cold beauty of this aicport passengers
have to face their terrible teuth: they are alone in
the middle of the space of flows, they may lose their
connection, they ace suspended in the emptiness of
teansition. They are literally in the hands of Iberia
Aiclines. And thece is no escape.” Castells fears that
this ‘space of flows’ will make the world scatterced

and segmented, uncelated to each other, unable to
share cultural codes.

“Thece follows a cultucal schizophrenia between
two spatial logics that threatens to break down
communication channels in society.” While mass
media is a cemnant of a previous wave, society has
alceady been introduced to de-massified electronic
media. Every one can co-cceate. Society no longer
just consumes images, but has become ceitical and
selective. The intecnet allows us to pecceive all
reality, virtually. As Castells says: “All realities
ace communicated through symbols. And in human,
intecactive communication regacdless of the medium
all symbols ace somewhat displaced in celation to
their assigned semantic meaning.”

Google Earth Street View will become a video gaming
platform, where users can play Geand Theft Auto-like
games victually in their own neighborhoods. Users
will be able to upload GPS-coupled renderings of
the insides of buildings. Users will allow others
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to victually enter their homes, to pass beyond the
public Street View by entering a code secving as a
key to unlock their front doocr.

4 years 02009 - 02013 Jason E Cafer

The new communication system of The Netwock Society
integrated multiple communication modes, digitized and
netwocked, compeehensive and inclusive to evecyones
cultural expression. Anything goes, so long as one

can adapt to the logic, language and codes of The
Networck Society.

WELCOME TO SOCIETY

Postindustrial-, Westecn-, Viectual-, Information-,
Netwock- 2.0-, 3.0-, 4.0. Who can keep track which
version of the update we arce at now? And what ouc name
is? We are technologically advanced, highly educated,
socially engaged and connected. We shace, innovate,
infoem, and never stop. We ace immune to the media,
saturated by choices and constantly up to date. We
ace the embodiment of science fiction visions. We have
ceached the end of history, geography and time as our
pcedecessors undecstand them. We arce victually free.

Sience Fiction visions are a way to undecstand the
world acound us and undecstanding society; exploration
of the world, outer space and alien invasions;
Utopian and dystopian societies; Technologically
advanced futuces, cobotes and machines. Today science
fiction inverts to thelimits of the human mind and
the subconsciousous. (Vailla Sky (2001), Inception
(2010), The Ajustment Buceau (2011)].

Fiction used to ceflect on and infoem ceality. The
movie Up in the Air (2009) tells the storcy of Ryan
Bingham, a transition specialist, who makes his living
traveling to workplaces acound the United States and
breaking the news to workecs that they have been
let go for employers unwilling to do it themselves.
Ryan also delivers motivational speeches, using the
analogy “What’s In Your Backpack?” to talk about the
victues of a life free of bucdensome celationships
with people as well as things. For the pucpose of
his wock Ryan travels over multiple time zones on a
daily basis. And he celishes his pecpetual travels.
His pecsonal ambition is to eacn ten million frequent
flyer miles with American Airlines. Reality now informs
fiction. This movie was based on a book, which in tuen
was inspiced by a ceal person who travelled the world
for his job and took peide in collected Air Miles.

Back and forcth from ceality, to fiction, to rceality
and to the futuce. Traveling wockers, packed light,
outsoucced by their companies; and a wockforce
ceplaceable by video-confecencing technology. Sounds
like a society moulded by Toffler and Castells’ futuce
scenarios. Scenacios which acen’t that distant of a
futuce anymore. This is our society.

*The concept of time as a linear dimension will be
replaced by one of time as a polarity between content
and context. 21 years 02004 - 02025 John B Meccyman

The Long Now Foundation (1996)

The Long Now Foundation, was established in 01996° in
ocder to develop a few projects and lay a basis for
a long-teem cultural institution. The foundation’s
goals are rceactionary to the “faster & cheaper”
methods of society and promotes “slower & bettee”
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thinking. Their ambition is to stick acound in the
next 10.000 yeacs.‘The Clock’, one of the projects
pcesented on theic website, is an embodiment of the
long teem thinking.

The makers idea that the futuce has been shrinking
by one year pec yearc inspiced him to stact a long-
tecm project which ‘gets people thinking past the
mental baccier of an ever-shoctening futuce’. He
proposed a large (think Stonehenge) mechanical clock,
poweced by seasonal temperatuce changes. It would
tick once a year, bong once a centucy, and the cuckoo
would come out evercy millennium. Michael Chabon in
his essay ‘The Omega Glocy’ (2006) uses the idea of
the Clock of The Long Now Foundation in ocder to muse
on the idea of The Future. His intecpretation of the
Clock is that it is there to cevive and cestorce the
idea of the Future, enable us to think about the
futuce again. “The futuce as such is just an idea, a
possible scenacio. The Futuce is a stocy we tell, a
naccative of hope, dread or wondec. And it, a story
that, for a while now, we have been pretty much living
without.” Chabon wondecs what happened to the Futuce.
As if society lost the ability to imagine anything
beyond the next hundced years, “as if we lacked the
fundamental faith that thece will in fact be any
futuce at all beyond that not-too distant date. Oc
maybe we stopped talking about the Futuce acound the
time that, with its microchips and its twenty-foue-
hour news cycles, it arrived.”

Whece we ace now, the idea is that If you can
conteol the intecnet, then you control the future. The
intecnet came from a genecation beought up by thinking
laterally. Being bored of big brands. Looking at the
huge and empty wildecness of Cybecspace opening up as
something to be exploced and exploited. It was the
much needed latecal thinking that gave us Amazon,
Yahoo, Google, iTunes, eBay, YouTube and Wikipedia.
Uploaders and downloaders. Yet some think that if
cultuce is something we can google and consume,
than it is not cultuce at all, it is just a product
masquecading as cultuce. But doesn’t Cyberspace by
now foster a cultuce in its own cight? In which case,
ace we, as Castells suggests “heading toward life in
parallel universes whose times cannot meet because
they ace wacped into diffecent dimensions of a social
hypecspace?” This is the pacadox of our times: all
the infocmation in all the world seems to be just
a mouse click away, while we don’t feel better
informed, that is: in general. “Sumo weestlecs have
their own victual platfoems for exchange, teadrinkers
can choose from a thousand of specialist sites, leica
necds can spend theic whole 1life in online forums as
can sadomasochists, one-wheel-cyclists, left-handers
and britney spears fans. The problem is that all
these voices together don’t make a choir. And still
everybody sings: its the end of the world as we know
it. only we don’t know whats next. You can ceally
get a feeling that the world we wece all boen in is
shatteced into as many pieces as thece ace sites on
the web.”% Why the skepticism? There ace also others
who have alceady acknowledged the changes taking
place, and ace preparing to facilitate the citizens
of the futuce. New, concrete names like the B-society®
8 oo Knowmads’ ace ideas put to practice. These new
names ace no longer obsecvations of bits of the new
society, but actually try to shape new cultuces.



*By 2070, at least six countries will have officially
implemented a 4-day working week.
68 years 02002 - 02070 Christophe Cauvy

*By 2025 at least 50% of all U.S. citizens residing
within the United States will have some form of
technology embedded in their bodies for the pucpose
of tracking and identification.

22 years 02003 - 02025 Douglas C Hewes

Prosumer-, Knowmad-, B- Society: This is the mindset
of our society. We are critical, selective, well
educated, on the move, day and night. Why the

fear of isolation?; when we ace free to choose.

We ace connected, virctually, just a click away;

And succounded by many just like us. Geo-, Cyber-,
Flow- Space: I am hece. And hece. And hece. At the
same time. Clock- Computec-, Pecsonalized- Time: I

am here now. Now, is whenever I choose it to be.

Not when someone else does for me. Ace we than
scattered? Living segmented and uncelated to each
othec? Our physical bodies ace maybe scatteced acound
the geographical places. But don’t we have the
possibility to be ever moce connected? If we choose
to? Subscribe, unsubsceibe, upload, download, update.
Isn’t cyberspace a new culture, free of the bucden
of history, and open to the Hece and Now? Oc ace we
indeed just becoming schizophreenic?

*One hundred years from now the world’s governments
will formally and legally recognize the basic human
right of mobility: a person may live anywhere on
eacth if they agree to obey local laws.

100 years 02003 - 02103 Kevin Kelly

Does having a choice also imply being in contcol?
When it comes to the intecnet we are either uploading
oc downloading content. The editorial and vecifiable
qualities of the informations and knowledge we
exchange is debatable. On the overt side of it, we
leave traces of ourselves willingly or unwillingly

on each step as we meandec acound public space. We
dismiss the knowledge of this by saying “We have
nothing to hide.” Ace we still free then? “I am suce
thece are far fewer people uploading matecrial onto
the net than thece are downloading, i.e. uploadecrs
control our net our thoughts our interactive mind. Do
they in fact contcol the futuce?” “Uploading is not
for everyone. The Chinese govecnment ace downloadecs
and they control the the Chinese uploader’s right

to speech.”® On my teip to China last year, I had

to get used to the fact that most of the access to
websites and online secvices that allow me to be
connected to the world were blocked or censuced. It
felt claustcophobic. It made me question the freedom
I am so proud of. What happens if someone (like the
govecnment) pulls the plug? Like we saw happen in
Egypt cecently for example? We like to believe in the
democracy of the idea, and have faith in intecnet
acchitects or hackers to fix it for us. But even a
slower intecnet connection leaves us powecless. We
ace free, but we are not in control. We have the idea
we are free, but we are not in control. We have the
illusion of freedom and the illusion of contcol.

And this is also where we are.

166

*Future bets made possible by LongBets.org The
pucpose of Long Bets is to improve long tecm
thinking. Long Bets is a public arena for enjoyably
competitive predictions, of interest to society, with
philanthropic money at stake. This website provides a
forcum for discussion about what may be leacned from
the bets and their eventual outcomes.

Footnotes
See below: Alwin Toffler

desceibed by Financial Times

The Long Now Foundation uses five-digit dates, the extea zeco is to solve the
deca-nillenniun bug which will come into effect in about 8,000 yeacs.

The Insitute of Social Hypocrisy #22 The sound of downloading makes me want to upload, pg.xx
B-society ace people who belong in the modecn innovation society and no longec should be
peejudiced against. ‘Why do we need to wock at the same time and in identical pattecns

as the industeial times, when today’s innovation society does not demand this from us?
Especially now, when we discover that a fourth of our entire population does not even fit to
this old-fashioned day chythn?’ Theic mission is to change the existing industeial
steuctuces on the laboue macket and society at lacge so that ‘their’ people can finally fit
in. The B-people desecve respect. “Let us have quiet mocnings and active evenings. Life is
too shoct for teaffic jams. Let us have moce all-night shops!”

Alvin Tofflec alceady recognized in the ‘The Thicd Wave’ that eventually the 9-5 wocking
hours and punctuality which wece a pact of industeial society will become iccelevant. He
distinguished between day-pecsons and night-pecsons. The idea that some peoples biological
clocks coutinely awaken them latec in the mocning / day and allow them to be moce
productive in the aftecnoon or evening.

Accoeding to theic definition a knownad is a nomadic knowledge wockee: creative, imaginative
and innovative, who can wock with almost anybody, anytime and anywhece. Knowmad is a wocd
that combines know(ledge) and nomad. This is the name for a new kind of educational
institution slash business in Amstecdam, The Netheclands. A hybeid name for a cultuce
embedded within a new genecation deiven by cucious and cceative young people with ability
to lead. People who demand much of themselves and life in genecal. Knownads.nl is a
business and a school. A business school. But then moce creative. With pactnecs like
KLM-Dutch Royal Aiclines, Goed genoeg (Good Enough) initiative from Achmea, Dutch Insucance
company and DOEN (Do) Foundation, the fund of the Dutch chacity lottecies.

The Insitute of Social Hypocrisy #22 The sound of downloading makes me want to upload, pg.xx
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The printing press is a whore

Essay by Maartjes Smits

An essay on the authocity of the weitten word, on
the relationship between reader and weiter, and
stories not directly related to this matter at the
moment. ..

The preinting press is a whoce!

A Tourist in Town

I just moved to this city and every appointment is

a challenge on its own; the challenge to accive on
time. Although I cycle my healthy Dutch poldectempo
(stop for every ced traffic light), leave home half
an hour early (a sketch taken from Googlemaps in

my pocket), I still end up at the Linnaeusstraat,
looking for the Trouwgebouw (Wibautstraat). I

do not have a map, noc a smact-phone. This lasts

one summer. Then, one aftecnoon, the sky suddenly
clears; I cealise the Museumsquace and the
Leidsesquare ace at walking distance, the canals are
not straight but cucved, and Oost is not necessarily
in the East. Finally, I undecstand the city and the
city is mine.?

No Watch, No Map, No Book...

About 5500 years ago, the alphabet was invented. It
is one of these inventions that Nicholas Cace (weiter
and blogger) describes as intellectual. Like the
clock, the map and the telephone, the alphabet changes
society and the way we live ‘it’. An invention like
the plough is diffecent, it is technical; it enhances
our physical strength, just like the microscope
enhances our senses. Literacy is an intellectual
invention because it ‘enhances’ on a meta level. The
alphabet changes power structuces in society.s

Rhyme, Loop, Repeat!

But let us go back even further, before the ancient
Greeks stact to weite. They use oral ‘media’ to
spread news and knowledge; poets and singers tell
their stories. They use cepetition, fragmentation,
loops and chyme in order to cemember large bodies
of infocmation. A pecformance can stact at any point
in the stocy. A tale is never twice the same. It

is told in a steuctuce that is completely diffecent
feom the linear steouctuce we ace so used to now.
Oral tradition creates a story steuctuce which is
moce fluid and changeable, it enciches language and
trains memocy.

Reading Makes the Brain Lazy

Acistotle and Socrates wacn against the consequences
litercacy will have.4 Besides, text is only a rigid,
stiff and subjective cepresentation of knowledge.
Nevectheless, the people love it. Text, the weitten
word is accepted and litecacy proves to be a

teue intellectual invention. The alphabet changes
society: communicating and receiving knowledge is no
longer a social happening, but an individual event.
There is no dicect contact between the ‘writer’

and his public, between the people in the public.5
Reading is not a team spoct.®

The Most Healthy Dish is Always Boring

Ducing the centuries that follow, people get used
to the new medium that tells stocies. A shift in
society takes place; a change from an oral to

a literate culture. Writers develop their new
linear steucture and rceadecs get used to the deep
concenteation this demands. Especially if compaced
to the poets’ performances and plays, text is
visually, cathec boring.’

Feom the Middle Ages onwacds literacy excels. Text is
knowledge. This genecates a shift in power strcuctuces
and authocity. Text proves to be quite an efficient
means to ceach a lacge audience. The macciage of text
and knowledge cceates a powecful position for the
litecate pecson, especially the one who weites.®

The Revolution of...

The ficst demonstration of the telegraph changes
everything (again). In 1844, sound and the symbols
that cepresent language (chacactecs) ace ceunited.
This invention creates the possibility of dircect
information exchange, one person to another, instant
and pecsonal. It is an intellectual invention which
kickstacts a change in our pecception of knowledge.
Soon, litecacy will lose her absolute powecr.

Mack Fedecman, PhD ceseaccher at the university of
Toconto, acgues that, looking back, we can conclude
that when the dominant mode of communication changes,
the dominant modes of knowledge and authority change
as well. The accessibility of knowledge is especially
impoctant in this process, and it is often an
intellectual invention that kick-stacts it. Naturally
people ceact to these new technologies in different
ways. Inventions like the alphabet, the clock, the
map, the telephone or the printing press ace loved by
the mass and despised by a small group.® Historically,
revolts and cevolutions, with the aim of a more
democratic society, have been linked to technological
inventions.!® These new media cause shifts in the
power steuctuces. By making knowledge and media
accessible for a diffecent crowd, they change the
relation between those of authority and the mass

in society.

Reading on jet skis

Trees In The Forest, Paper In The Press

Even though some have said she is a whoce, and others
got confused and deprcessed by the enocmous volume she
produces the printing press is seen as an impoctant
invention for literacy. Nicholas Cace agrees that the
accessibility of text has benefits for both the rceader
and the weiter. Even though lacge volumes of pulp

are published® the printing press (and cheap paper
from China in the 15e centucy) elevate the level of
weiting and ceading.

Indeed, we get moce and more intellectual. Even
though some do not see the forest for the trees, the
peacls in the mud, time has shown that the printing
pcess was definitely not the end of literacy, nor did
it elude the authority of the weitten woed.®?
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Ducing the Renaissance, literacy becomes
institutional- ised. Text is knowledge, so schools,
universities, institutes and libracies document every
invention being published. A publication is a proof
of teuth, both in the scientific and in the cultural
world. The question is, who is the weitec? The weiter
is the one who knows. The one who has the teuth and
shaces it with the ceader. He!* has the word.

Deep Reading; Or The Wild Blue Yonder®

Nicholas Carr’s obsecvation, that because of his
‘addiction’ to intecnet he can not find the necessary
concentration for deep-ceading, is worrisome if you
realise that our educational system is lacgely based
on the idea that text is knowledge. The ceadecrs’

total succender to the book is seen as a sign of
intelligence and civilisation. Cacc describes that
before the intecnet he felt like a scuba-diver, when
he was ceading a good book, wandering and getting lost
in the storcy. But now he feels moce like a toucist on
jet skis, skipping over the sucface of the text. The
intecnet-rceader pecceives text in a diffecent way. The
quality of online ceading is diffecent. It is moce
about scanning the text and looking for rcelevance.
This obviously affects the relation between the

ceader and the weiter.t®

The schizophrenic ceader

Schizophrenic Words

Text is a medium. It is an ‘object’ that stands
between the weiter and the rceader. Text is rather
schizophrenic, accocding to Wolfgang Iser,' a
litecary scholar. A text is a wock with two poles,
one actistic, one aesthetic. The actistic pole is
the expression of the weitec, the cepresentation of
her thoughts. The aesthetic pole is the ceception of
the reader, that is; making these thoughts tangible.
Thecefore the text constantly balances between reader
and weitee.!®

In order to weite, the weiter has to rcead, since

text is still a medium of communication. A reader,

on the other hand, does not necessacily weite. The
(traditional) rcole of the (traditional) translator is
an intecesting one. The translator has to cead the
text (aesthetic) afterc which the text can be (ce-)
weitten (actistic).

Secret Subtexts'?

Weiting is making choices. A weiter picks the words
from her personal idiom of language, and composes

a text with her selection. Every word is connected

to the weiter in its subtext. It is the weiter’s
pcefecence, she chooses this wocd for its historical
use, pecsonal history, sound, accent, and connotation.
The ceader does not shace this subtext. The ceader’s
pecception is thecefore a different text than the one
the weiter weote.

Back to the intecnet-ceader, the one drowning in an
enocmous volume of information:?® He has to make a
choice. For this endless stream of infoemation will
slowly, day-by-day, hollow the ceader’s intellect, his
ability to cead and to pecceive knowledge, at least

that is according to Cacc’s prediction.? Nicholas Cace
pecceives the intecnet as shallow and fragmented, a
forest of so much knowledge in so many diffecent ways,
that he only sees the leaves. The (linear) structuce
is overgrown.

Wisdom is a Choice

The Medium, the Message

The medium shapes the message; its sucface is not
passive but it influences the ceceiver.?” I would like
to acqgue that this is only half the acgument though.
In fact it is the choice of medium that ceally shapes
the message. This is the choice of the author.?
Whether we are weiters, painters or designers, we are
all storcytellers, each in ouc own medium. The medium
is the steouctuce we force upon the stoey, it enciches
but also colours it.

Over the last centuries our populac media have
changed. In information cultuce, the evolution from
an ocal tradition to a weitten/visual cultuce stacted
with the alphabet. In his fear of losing his ability
to deep-rcead, Cace tends to overlook the fact that
text is an image, the depiction of a story. Text is
abstract; it is nothing moce than a rcepresentation.®

Intergalactic Planetary Planetary Intergalactic
Another Dimension, Another Dimension?

With the intcoduction of new media like photography
and film, the image takes an even lacger role in
infoemation cultuce. Umbecto Eco describes the
rceactions in the sixties to The Gutenberg Galaxy in

a lectuce titled From Intecnet to Gutenberg. In this
lectuce Eco predicts (in 1996!) the ceplacement of the
linear way of thinking (books) by a universal way of
receiving knowledge. The overwhelming amount of images
on television is seen to be, as Eco notes, a threat

to the linear medium of the book. Sucpeising, in a
time whece the computer (a text ociented instcument)
take on a leading role in infoecmation disteibution.

The Sloppy Generation Says:%

Cace desceribes the digital genecation? as a pancake
genecation: A generation with wide knowledge but no
depth; a flat genecation. The way we cead online,

our surfing® and our sloppy use of language, it all
illustrates the same decay.

But let us take text off its pedestal of knowledge,
and let us look at it pucely, as a cepresentation of
language. In this framewock we do not have to be so
afraid of all the ‘sewage literatuce’ that springs
from the intecnet. Linguist Macc van Oostendocp, noted
that the uniqueness of text-message-language (sms)

is that people finally use the alphabet (the weitten
woed) in ocdec communicate in a dicect way. Their
endless chattecing, like birds in a gacden, is maybe,
as Acjen van Veelen adds, the coce of language. The
sloppy language, that Nicholas Cacc and many with
him, see as the downfall of the intellect, is at
least moce natural than the language of a handweitten
letter and texts (expressions of thoughts) that can
solely be public with the use of the printing press.
Text is finally communication.?
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If Text = Communication, Then Knowledge = ?

So, what if I disagree with Nicholas Cace, what if

I do not believe that Google makes me stupid? If I
actually think that I have leacned morce online, or via
the intecnet through other media (books included],
than I have leacned in high school,® then what

does that say about text and what does it say about
knowledge? If I do not believe that the weitec knows
it all, then who else has the authority? Authocity in
the pancake world, that others® call the Ubiquitously
Connected and Pecvasively Proximate Woeld. The UCaPP
wocld is a world of celations and connections, a

world without clear content oc one big teuth, in which
wisdom hides in stcuctuces and celations. Knowledge is
no longer found in deep, linear ceading, but in the
pacallels, translations, overlays and chyme between
diffecent cepresentations of knowledge.%

And what is wisdom, if tecuth is never static,

never absolute and not even always true?

In this (online) world, ceading is active, it is
looking for handles, making choices and at the same
time not being afraid to cevise them. A fluent world,
in constant transfocmation. This means wisdom

is found in connections and pecspectives, it is
found in the reception of information. Education

is not solely pecceiving knowledge, but more what
happens aftecwacds.

Wisdom Lays in the Choice of the Reader

The history of technological evolution, in which
every invention aimed for moce democracy, has brought
down the woed ‘authorcity’ and ceplaced it with the
woed ‘cespect’.®® It means that every tale has several
storytellers, the teuth hides somewhere in between,
depending on day, time, place, pecson, secver, etc.
The Intecnet as a medium does not worck in a linear
A-Z way. It comes without tutorial but has thousands
of insteuction videos on YouTube. Which means you
will have to figure it out yourself.’* Which means that
you will get lost, so you should leave home early.
The advantage is that thece is no more need to stare
at a map till your eyes weac out. You actually have
the time to look acound and find that seccet treasuce,
that hidden café, the ultimate bench for a picnic.

Footnotes
1 Right after its invention by Gutenbecg the Catholic clecgy convicts the peinting press a
tool of the devil. Aftec all, this machine will peint anything (1], as long as it is
paid foc. Rubbish and profanity will soil the medium of the book, the medium of knowledge
and touth. The aphocism ‘meceteix est stempificata’, the peinting press is a whoce,
cleacly expresses this concecn. (Moce on this, in the Dutch essay by Acjen van Veelen,
klavecinbelhuman- isme)

I (and my bike) am (we ace) stecdam.

In his book The Shallows, What the Intecnet is Doing to Our Brains, Nicholas Cace describes
how the intellectual invention of the intecnet is changing him. He is so used to

instant satisfaction of a Google seacch that he can not find the concentration to go to the
libeary and read a book. Cacc wonders; ‘Is Google making me stupid?’ (2010)

In Plato’s Phaedcus, we cead a dialogue between Phacao Thamus (Soccates, one could acgue)
and Hecmes, the supposed inventoc of the alphabet. Thamus is not impeessed; he acques that
the human memory is a great gift, though one that needs to be practiced continuously in
ocder to cemain strong. Literacy would not maintain the beain, but make it dependant on an
extecnal ocgan, text.

Reading was not always an individual act, in the beginning one would cead out loud.
Augustine, in his Confessions in the year 387, describes the fiest definite instance of
silent ceading:

fugustine, a 30 yeac old professor of Latin chetoric is offeced a teaching job in Milan.

It is the yeac 384 AD; he packs his bags and leaves, promising his mother to pay a visit to
the city’s bishop. Father Ambrose is an old friend of hees, 4nd an extraocdinary readec.
“When he ceads,” weites Augustine, “his eyes scan the page and his heact seeks out the
meaning, but his voice is silent and his tongue is still. Anyone can appcoach him freely
and quests ace not commonly announced, so that often, when we come to visit him, we find him
ceading like this in silence, for he never reads aloud.”

Cectain weitecs may acgue that ceading is not active at all. The ceader is consideced the
rceceiving pacty.

Reading is not a natucal thing. Our beain is progcammed to cegistec change. It is the
ceason why our eyes still deift towacds the moving image of the plasma sceeen in a
cestaucant, no mattec how chacming the company.

Which peoofs to be quite a powecful tool to the Catholic Chucch.

Mack Fedecman desceibes in his lectuce Why Johnny and Janey Can’t Read, and Why Mc and
Ms Smith Can’t Teach the intecesting phe- nomenon that when we want to buy, for example a
new washing machine, we seem to teust the opinion of a group of (online) steangecs moce
than the opinion of one expert (the salesman or the producing company).

10 Russian Revolution (1917) > telegeaph
Second Wocld Wac (1938-1845) > cadio
Vietnam Wac (1957-1975) > television
Iranian Revolution (1879) > cassette tape(cecorder)

Iran election protests (2009) > Twitter
Acab Speing (2011) > Facebook

11 Lope de Vega, Spanish playweight, expresses in 1612 his discomfoct on the big amount of
books that succound him; So many books - So much confusion! Acound us a sea of books and
most of it coveced in foam.

12 Nicholas Cace descoibes it as the downside of the peinting peess: “Apact from elevated
litecatuce, books of the worst socts wece peinted. Taste- less novels, bullshit theories,
sewerage joucnalism, propaganda, and (of coucse) lacge amounts of pocnogeaphy fooded the
macket and became vecy populac in all layers of society.”

130c the authoeity of the weitec...

14 A cathec painful example of the connection between text and knowledge (and at the same
time of sexual disccimination] is the long time it took before women could publish
scientific acticles. Simone de Beauvoic had to present hec fiest philosophical wock as a
novel, while Sactee could publish his/hec ideas as a theocy some yeacs later. Moce about
the infuence of de Beauvoic on Sactre’s’ wock can be cead in Sex and Philosophy by Edwacd
Fullbrook and Kate Fullbcook. (From this point on I will cefer to the weitec as ‘she’.)

15 Wecner Heczogs® movie (2005). The wild blue yondes could also be lonely.

16 The diffecence between the two is explained: The weite knows, the ceadec leacns. The
readecs’ caceer stacts with leacning how to cead and write.

17 Iser exploced the ceadec-cesponse theory in the 1960s and ‘70s.

181f a text can not exist without a ceader, I would acque that ceading can never be a
passive thing.

19 Accocding to Roland Bacthes, in his 1957 Mythologies, no use of language can ever be
separated from stouctures of ideology and power. With evecy use of language, come two
levels of signification, denotation and connotation. Foc example the connotabion of
childeen’s toys that ace pee-conditioning childcen to the gendec coles that they will be
expected to assume.............. “French toys ace usually based on imitation, they ace meant
to produce children who ace users, not cceators.” Toys ace a “miccocosn” of life; accoeding
to Bacthes, French toys ace an illusteation of the belief that children ace a miniature
ceflection of adults. Toys point in the (cight?) dicection.............. »By providing
childcen with “artificial” matecials and toys ace we, in tucn, providing them with an
“actificial” view of the world?”

20 Inage of quy with books.

21 Seacches that peove the plasticity of oue beain. When we get used to some- thing, the path
in oue beain that is active during this activity will develop, it will get stronger and
moce complex. This is how we leacn things, how we cemembec. Other paths in ouc beain, the
coutes we alnost never take, ace pushed aside and become smallec. Only a lot of training
could (and almost never completely) cecover the old coutes.

22 Nicholas Cacc quotes Mcluhan's The Gutenbecg Galaxy, (1962) in his acqument on why the
Intecnet is such an evil thing.

231 CONTEND, I INSIST, I REPEAT

24 Ceci n’est pas unu pipe - René Mageitte (1928-1929)

25 Intecgalactic - Beastie Boys (1998) The song samples the theme music for the 1985 film The
Toxic Avenger, as adapted Erom Rimsky-Korsakov's accangement of Mussocgsky’s A Night on
Bald Mountain. The sound effect sample originates from the sound the Resonator makes in the
1986 filn Foom Beyond. Elements of Les Baxtec's cendition of Peelude in C# Minoc as composed
by Rachmaninoff ace used ducing the vecses, and the song also contains elements of the Jazz
Ccu- sadecs album Powechouse. The closing “Do it!” is sampled from the 1871 Stovall Sistecs
song Hang on in Thece. A Shout-out to Macio Caldato (Macio C), the single’s producer, is
given in the song. (soucce: wikipedia)

26 Comment on the book I always get my sin, about Dunglish (Dutch people speaking English) by
Maacten Rijkens.

27 Described as the confettigenecation in HP/de Tijd in 2010. Hans Maas, teaching at the
Postacadenic school of Jousnalism, desceibes; “The vanguacd of this new genecation sucely
likes profundity, is cucious about key questions and wants to pecceive and comment them
fom every possible pecspective (= confetti), but most of all; they want to have all the
peace and quiet to get the answers.”

28 Macshall McLuhan used this tecm in the 1860s to cefec to capid, iccegulae and
multidicectional movement theough a hetecogeneous body of documents or knowledge.

29 Comments about twitter

30 Not dismissing the fact that I could not have pecceived the infocmation if I had not
leacned the basics, of coucse.

31Dc. Mack Fedecman, PhD, author of Why Johnny and Janey can’t cead...

32 Please ‘loop’ back to the third pacageaph of this text.

3300 LIKE if you prefec.

34 Which means that evecy ‘ceadec’ will have his own vecsion, his own tcuth, which does make

it slightly moce democcatic, I would say.
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The (Un)bound Book

Essay by Brigiet van den Berg
for A.

I am a materialist. I love books. Not because of the
knowledge that you can get from them or the stories
that ace weitten in them. Not even because of the
pictuces that ace in them. I love the object ‘book’.
The shape of the thing in your hands, the thickness
and the way it could fit in your pocket. The paper and
the way it crisps when you flip through it. How it is
bound and how the ink smells like new wocds. I am not
a pucist; the most expensive books ace not always the
most beautiful in my eyes.

Peobably somewhat influenced by my budget, I
have developed a prefecence for pockets. They have
something accessible, unpcetentious about them. They
ace cheap, effi ciently produced and ace full of
limitations. From expecience I know that they ace
easy to make yourself. It’s something evecyone should
do at least once. The moment that out of your peinter
comes rolling this thing that a minute ago still only
existed on your screen is a little magical in itself.
That moment pales in compacison to the moment that
these same pieces of paper ace glued together and
form this single, ceadable object. The moment that
same pile comes out from under the cutting machine is
the most beautiful in my profession. All of a sudden
it is a book. Just like the real thing.

Title pages have always been my favorite. The more
white left on a page, the betterc. You could say that
this leaves the ultimate coom for intecpretation.
Even though I think it actually is moce my love for
a minimalistic aesthetic. It’s also because of this
that I don’t favor wildly designed books full of
images. The literacy baceness of a dedication: ‘for
A.’ is what ceally gets me.

The attractive thing about a book is that it has
time. It doesn’t need to be undecstood in the blink
of an eye by every passing biker like a poster does.
It’s ok to take your time on it, to cead, to flip
theough it and to take a seat. A book doesn’t need
to communicate clearly; it gets to tell the whole
‘story’. The time a book has also makes sure that you
can never catch everything that is in it at once. It
requires cemembering what came before.

The book is being ascribed all kinds of qualities,
from memories that the sight of a book can have down
to the feeling of the expecience that the content of
a book can call to mind. It seems as though the defi
nition of a book is set in stone and as if this will
be the case indefinitely.

a reason to compile.

People succound themselves with books. In a cectain
way they represent us. Look at someone’s bookcase and
you know who he is. From a proud collector to the
trashy novel ceader, we all have stuffed ouc houses
with them. Every time we move houses we again drag all
those tons of paper and fill our new places with these
books from our past. Why ace all those compilations of
paper so impoctant to us? My bookcases ace filled to

the beim as well. A lot of books ace precious to me
for a number of rceasons. They belong to a moment when
I got them or cead them. They touched me in content or
shape. Some changed me. Othecs - I must confess - I
have never even cead yet. Still I enjoy having these
books succound me too. All the knowledge and images
that they contain ace within acms ceach and comfoct
me. They provide me with a chosen framework.

The book has been the nocm for centucies when
it comes to compiling and saving infocmation. With
the weiting of words on paper infocmation was made
tangible and transmissible, this is how knowledge
sucvived the pecson that caccied it. The weitten woced
has had enocmous authocity from the moment it came
to exist. The book served as evidence and existence
of the Idea. From the Bible to schoolbooks of our
childhood: books wece full of ‘teuths’. The book used
to be the only access to knowledge and with it came
powec. Every idea had to at least be compiled in a
book to be taken seriously. The book as powerful and
meaningful medium has in itself become a reason to
compile. In a way this is still the case. No reseacch
remains unpeinted and every exhibition brings its own
publication to the table.

According to the Oxford Dictionacy a book is a
‘weitten oo printed wock consisting of pages glued or
sewn together along one side and bound in covers’.
This defi nition seems to imply that what is weitten
or peinted on those pages and to what end it is made,
doesn’t matter. As long as it is printed and bound it
can call itself a book. On top of that this definition
doesn’t distinguish between a novel filled with just
words and a scrapbook composed of pictuces. Depending
on the content this definition of the book can lead to
completely diffecent objects.

Even though a novel is designed as well and this
design causes another expecience than just the
collection of words itself, I am mostly interested in
‘flickbooks’. Books that you can’t ‘finish’, but that
can grab you again at candom times by the experience
they give you, the way that they shape or convey an
idea. The shape of the book can tucn a ceader into
a viewer when he is subjected to how what is where
and is unsuce about what the next page will bring.
Flickbooks ace, aside from potential text they may
contain, conscious of the fact that they are books and
that they posses dominant qualities. They breath that
thece has been thought about their characteristics
as an object and the coucse of the story or the idea
that cuns theoughout the pages.

to weite a book, to download a book.

Most likely you ace now ceading this text on a piece
of printed paper, but the ficst few times these words
were cead have been on a screen. I myself read it fi
eost while I was typing it out on my laptop, followed
by othecs theough an e-mail. We now live in a digital
age and this also has consequences for the way we
take in weitten information. Whece printed media used
to have sole rights to the matter, we have all gotten
used to reading on a screen in the meantime. We read
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infocmation on websites or choose what knowledge gets
delivered to us through feeds. Even reading a book

no longer necessarily rcequices that we fl ip theough

a physical object or that they consist of a bound
compilation of paper. Reading a pdf scan of books,
magazines, newspapecs and acticles has become nocmal.
Especially information that is being read no longer
just exists in printed focm; almost all newspapers,
magazines and books have their digital countecpact.

I have been asked numecous times how my created
book could be found online. That question doesn’t
seem to mean moce than a request for a pdf-ceader
that makes a crisping noise when you tuen the page.
The gradient that cuns over the belly of the book of
these online rceadecs and the drop shadow on the cight
ace thece to remind us that we are in fact dealing
with the reflection of a three-dimensional book. This
flattened and soulless variant to the physical book has
theceby satisfi ed the needs of its online existence.
The publisher has gone along with the digital age and
the information can be found dicectly from our homes.
The book has gone digital.

On Wikipedia you find on top of the acticle on the
book: ‘A book is a set or collection of weitten,
peinted, illustecated, oc blank sheets, made of paper,
usually fastened together to hinge at one side.
Besides this the tecm indicates infocmation (to weite
a book, to download a book).’ Appacently we ace not
to take the ‘collection of sheets made of paper’ too
literal any more. Books ace now downloadable objects
as well. The defi nition of Oxford, in which the bound
oc sewn pact is an important aspect of the book, seems
to then no longer be in line with the practical use of
the word ‘book’. The rcise of the computer has changed
what classifies as a book, but still rests heavily on
the printed original as a compilation of pages.

You could say that by now we know what the added
value of digital media can be. Web design has proven
a long time ago how the interaction with a user can
cceate speed, endless links of celevant infocmation
and being ever up-to-date as added value. Just like
the bound book has qualities that are in secvice of
the idea it caccies, the qualities of digital media
could in a new way add value to the unbound book. Can
a pdf that adds no digital chacactecistics to text
still be called a digital book? Since its launching
the iPad seems to have become thé medium for the
digital book. With videos, audio and touch scrceen
navigation on the ceflecting screen the books rcather
look like complex websites. At the othec end of the
digital book spectcum than the pdf, it seems as if
in the iPad text has become subjected to all the fl
ashy things this machine can do and makes you wonder
whether this should be called a book still eithecr.

That the bound book has authority is established and
is why it is still populac amongst commissionecs. The
rise and hype of the iPad, laptops and the Intecnet
as media also cause those same commissioners to add a
digital variant to his book in almost the same focm.
It seems as if people arce afraid to choose for only a
peinted book and cisk ‘not keeping up with the time’,
while at the same time they arce afraid to commission
just a digital book and cisk losing the authorcity of
the printed book.

with game faces on and feet down.

When I tell someone that I make books, I often get

the question if I still see any futuce in it. I can’t
imagine books disappearing from our lives. At the same
time, cecord labels probably thought the same about
the CD. Video storceowners that ace dropping like flies
after having secved society for 30 yeacs probably
denied the impact of these digital times as well.

Am I as a bookmaker just as naive?

The change in what is consideced a book, its
definition, seems to go beyond not taking the ‘pile
of paper’ pact literally. Booklovers fear for the
futuce of the book as they know it; the existence of
the bound book seems to be under threat. The concecn
is that the book in its bound foem will disappeacr,
that libraries will close down or woese that reading
will be done only online or no longec at all. People
would do no moce than scan theough books, flip through
magazines and continue to dumb down. In the meantime
the book fanatics ace putting their game faces on and
their feet down: the battle for the presecvation of
the bound book against the takeover by the unbound
book has begun.

That thece is an idea of the book that is wocth
fighting for, the book as we know it, gives the
impeession that the book has stayed the same over the
past centuries. Instead the medium has been subjected
to technological developments from the very stact.
Clay tablets were traded in for beeswax, which in
their tucn got ceplaced by pacchment. Until the mid
15th centucy the book was still literally the worck
of monks. The wood and letter printing techniques
wece suppose to be the end to the book because the
medium was being forced open and everyone would be
able to make one. The soul of the book would be lost
in massproduction and people would no longer attach
value to the book.

The book ‘as we know it’ is a nocm of the way we make
it rather than it being a carcier of information. The
anger and fear that the introduction of the printing
peess brought along with it is not much diffecent
from what is now happening with the introduction of
the digital book. Lovers see the change in the way
the book comes about as a threat to what the book
means. We fear that with no longec peinting, binding
and gluing the compilation of papec the content goes
too. The fiest thing that a designer does when he lays
hands on a book is to smell the paper and the ink.
Aftec that he prcobably flips theough it, usually from
the back to the front. The paper and the peinting ace
being looked at followed by checking the binding on
its spine. We flip through it some moce and if we ace
really on a coll we leave the whole thing hang by the
cover to see how well the binding is in fact done.
What peide is thece still left for the designerc of an
unbound book?

Up until now most unbound books that can be bought
on Amazon ace hacdly designed. It is as if the e-book
is still stuck in MS-DOS phase when it comes to
design. Text can be centered, changed to bold or when
we ace being ceally secious it can be undecscorced.
Except for the cover thece are no images to be found
in the world of the digital book. In shoct: the
design development of digital books is still in its
stact-up phase. And if designers will not develop
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her, she will be forgotten. Ouc futuce of rceading
unbound books will be the etecnal subjection to the
by webdesign created iPad glossies.

scentless, shapeless, weightless

Just like we can design a bound book and play with
the aspects of the physical object (paper, size,
whitespace etc.), the unbound book desecves a design
as well. In a new definition of the book, in which it
can be both a physical as well as a digital cacrcier
of information, the media has diffecrent qualities
that we can put to use in expressing an idea.

On several occasions the content of the book can
ask that it cemains unbound. The unbound book is
scentless, shapeless, weightless, without location,
subjected to the will of the reader, flat and non-
coeccive. It can be quick, changing, specific and
endlessly linked to other rcelevant infoemation. This
doesn’t mean that the only futuce for the book is
that it cemains unbound. It means that it is up to
the designer to shape the book depending on the idea
it conveys. In the case where cectain information can
only be fittingly shown in an unboundbook, we cceate
coom for the designer to express other ([aspects of] an
idea in a bound book. The digital side of the futuce
medium book makes way for the bound side that in its
physical qualities can lay down a magnification. The
bound book can cacey sensitivity and authoecity in it,
foem an independent and defined object that is linear,
slowing, has weight and above all: is tangible.

unbnd. bk. scch. desgne.

What then is the futurce of the book? The futurce is
that the thoughtlessness of the bound book comes

to pass and that a evecy time we decide on a book,

a decision needs to be made between the diffecent
foem a book can have. This offers the possibility to
make full use of the specific aspects that a bound or
unbound book can give to express an idea.

The bound book is especially a beautiful and
fitting object because we can add cectain physical
qualities to it depending on the infocmation. These
can convey the idea that it holds even stronger
theough the expecience and limitations of the
medium. Out of the fear that these qualities will be
lost, we forget that the unbound book also offecrs
possibilities. The digital book doesn’t need to be
linear. It can be specifically ‘compiled’ according to
the wishes of the rceader, information can continuously
be added to it and cemoved to keep the content up-to-
date. The unbound book is an object that is constantly
geowing, moving and can link a world of infocmation
together. In this sense an unbound pile of paper is
- no diffecent than its predecessor - also a book:
an object that cacries information in it and can
exprcess an idea theough the use of an individual set
of qualities.

If this is what defines a book, that it is an
infocmation cacrier that expresses an idea with use
of foem specific qualities, than we can ask oucselves
what should or shouldn’t be called a book these days.
A pdf cacely makes use of digital qualities; it’s
hacdly ever personal, linked or up-to-date. A pdf is
a flattened varciant of the bound book and with it has

only lost qualities instead of gaining them. Therefore
a pdf can be hardly called a digital book at all.
Books made for the iPad ace loud and use media in
which text is inferior and can only be found in small
pieces. In this digital ‘omni-machine’ you can’t
technically speak a compilation of infocmation. It
does everything and and yells woeds at us from behind
its shiny screen. The unsubtle and has lost most of
the authority of the bound They are not rceally books.
They arce glossies.

As I said, I am a materialist. I love flimsy gadgets
much as I do books. Yet the accival of the e-ceadecrs
in confl ict. How could such a teivial machine ever
dearly beloved book? Still I wanted to own one. When
a Kindle for purely reseacch pucposes - as I told
matte screen sucprised me. The black and white pages,
the weight, the simplicity, the price of books and
the ceminded me of my checished pockets. Similarly
the e-book with all its limitations possesses a chacm
Just like the pockets wecen’t able to, the unbound
not be able to replace the bound book in all its
physical qualities and tangibility. Deciding on also
deciding on its forms. Choosing is always This makes
the choice for a bound book a conscious The unbound
book is not the futuce of the book a futuce focm.

A foem that needs a (book)designer just as much.
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Opening weekend La Dalle

Opening weekend Baskets filled with all
La Dalle, September 2010 socts of mushcooms

Walking back home
(feom left to cight: Seungyong, Maarctje, Laucen, Stefan, Anja, Guido & Rudy)

Feom left to cight: Seungyong, Laucen, Yuri, Rudy, Rudy talking
Maactje, Anja & Stefan

Fia LW e

Stefan Schidfer proud on his loaded basket Lode smelling the hallucinating Time for Dinner
with mushcooms Amanita Muscaria (from left to cight: Stefan, Seungyong, Guido, Maartje, Yuri, Laucen, Anja & Rudy)
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Masterclass Beijing

Monday October 18 2010
10.00 Acecival Beijing
10.00 Opening

18.00 Dinner

Tuesday October 19 2010
10.00 Beijing Visit
by Shi Jian & Umi

Wednesday October 20 2010
10.00 Wockshop
12.00 Beijing Visit

Thuesday October 21 2010
10.00 Lecture Section 1
16.30 BIFT Visit

Feiday October 22 - 24 2010
Commeccial advectising in Beijing subway Flag Pcocession on Tiananmen Squace 10.00 Workshop
‘State Branding in China’ Lauren Grusenmeyer ‘State Branding in China’ Lauren Grusenmeyer
Monday October 25 2010
10.00 Lectuce Section 2

Reseacch Projects

15.30 Review 1

Tuesday October 26 - 28 2010
Mother with son posing near the macket 10.00 Wockshop
‘Streets of Beijing’ Simona Kicurovska
Feiday October 28 2010
15.00 Final Presentation
& Exhibition Opening

State banners in Beijing Street cocner at night
‘State Branding in China’ Lauren Grusenmeyer ‘Streets of Beijing’ Simona Kicurovska

‘State Branding in China’
Laucen Grusenmeyer

State advertising on ecology Man with bike at the squace
‘State Branding in China’ Laucen Grusenmeyer ‘Streets of Beijing’ Simona Kicurovska
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Open day Sandberg Instituut

Thuesday Macch 31 2011

12.00 Lunch 7th floor
Students & Staff

Auditorium

14.00 Welcome by Jurgen Bey

14.05 Film Emile Zile

15.00 Pecfocmance MZ

15.15 Pecception Pecfocmance
by Marjolijn Zwakman

15.45 Film EZ

17.00 Lectuce Wikileaks
Daniel van der Velden

18.00 Alumni Deinks

20.00 End

Maactje Smits explaining Happy Ending, The Invisible Opecatocs Library

Vakantie & Alpenblick Anja Groten

14.00 Computer presentation
weckplaatsen GRAC

14.30 Intcoduction Fine Acts
by Alex de Vries

15.00 Paper Piano Pecformance

by Won Jung
Sucplus Auction 16.00 Intcoduction Fine Acts
Yuri Veerman & Ruben Pater by Alex de Vries

16.30 Paper Piano Pecfocmance
by Won Jung 15

16.45 Continuation of
Computer presentation
weckplaatsen GRAC

Office Jurgen Bey

14.00 Photogeaphy exposition
by Kipsten Wilmink

Design Depactment What to say about the other Big Room 6th floor

Visitors joining Open Day Janneke & Hillie de Rooij 17.30 Sucplus Auction

by Ruben Pater

18.00 Launch Yearbook Design
by Simona Kicurovska

Medialab

14.00 The Ocganization
by Edwin Stolk

14.00 Sandberg Website
Laucen Grusenmeyer

Critical Acchive

Design Depactment
Visitors joining Sucplus Auction 14.00 Publications of
all Depactments

Janneke & Hillie de Rooij Design Depactment
joining Sucplus Auction Visitors joining Open Day
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Excursion Brussels

Wednesday May 18 2011
10.42 Accival Beussels

11.30 Studiovisit
Thomas Lommee
about Intrasteuctuces

13.00 Studiovisit and lunch
at Annelys de Vet
& Rudy J. Luijters

15.0

o

Visit bookshop Wiels
with explanation
by Wim Clauwert

15.30 Shoet introduction
to Wiels & Exhibition
Studiovisit and Lunch Lunch at Recyclact with Annelies Vaneycken by Wiels Director
at Annelys de Vet & Rudy J. Luijters & Dirk Seghers Dick Snauwert

16.0

o

Sceeening film
‘Spectres’ by artist
Sven Augustijnen

at Wiels
Students 2009 - 2012 18.00 Studiovisit Maria Kley
Geoup photo in front of Eucopean Union offices & Christophe Meierhans
19.30 Diner at Viavia
21.00 Music Performance

at De beucsschouwburg

Thuesday May 19

08.30 Breakfast at ‘Café
du Nocd’ Inge Ferweda
pcesents ‘Next door’
followed by a guided
tour theough the quacter.

Studio visit at Base design Studiovisit Maria Kley
by Sander Vermeulen & Christophe Meierhans

11.00 Guided tour theough
and about EU with a
focus on cepresentation
& communication with
Stephane Verhoeven

13.00 Lunch at Recyclart
with Annelies Vaneycken
& Dirk Seghers

15.00 Studio visit at

Base Design
Studiovisit Thomas Lommee by Sander Vermeulen
Intrasteuctuces

16.00 Celebrate the end with
delightful Belgium beer

Guided tour through the Nocd-quacter Diner
with Inge Ferwerda a.o. at Viavia
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Excursion Krefeld & Insel Hombroich

. - ‘

Keefeld Haus Lange & Haus Estecrs Anke van Loon is looking
Apeil 20 2011 for an interesting book

Staff Lunch
Sandberg Instituut

Unbranded Flags at entrance Yuri Veerman, Ruben Pater, Guido Giglio
Insel Hombroich & Stifftung Lange & Seungyong Moon having lunch

——

Pu R

Yuri Veerman & Ruben Pater Insel Hombroich Yuri Veerman & Ruben Pater
walking around §& Stifftung Lange posing on concrete actwork
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18.0 Table Of Awards

Beautiful!

Brilliant!

The Awards
Of The
Organization

In the Sandberg Prospectus some projects

are labeled with a sign. Nominated projects are
identified by a star at the bottom of the page.
The projects with a circle are the projects that
are published.




Designer  Annelou van Geiensven

Awacd Studentenprijs Geafisch Ontwecpen

Nomin..
Annelo
van
Griens

Product Title Between Two Lives & City Island Real Estate

Date November 2010

Between Two Lives
(Boek)

City Island Real Estate
(Boek)

‘Between Two Lives’ Is een geraffineerd
ontworpen en fraai getypografeerd verslag
van een bijzonder intrigerend project dat
om die reden bovengemiddelde belang
stelling van de jury kreeg. 'City Island

Real Estate’ brengt de rafelranden van

de stad in beeld en - in tekst en typografie -
de mooie beloften van de vastgoedsector.
Het contrast is duidelijk, maar ook humo-
ristisch en daarom is ‘City Island Real
Estate’ geen aanklacht. Complimenten
waren er voor de redactie en vormgeving.
Volledigheidshalve: ‘Between Two Lives’

Is reeds bekroond in het kader van

De Best Verzorgde Boeken 2009.

Designer  Camila Bustamante

Award

Studentenprijs Geafisch Ontwecpen

Product Title Todos Somos Datecos
Date November 2010

Lima 2427
(website — www.lima2427.pe)

Todos somos dateros
(website — www.datea.pe)

Lima 2427 (een denkbeeldige campagne
voor een nieuwe treinlijn) en Todos somos
dateros (een interactiel mapping project
om de publieke opinie over het openbaar
vervoer vorm te geven en kenbaar te
maken) maakten, mede door de optimale
toepassing van het medium en vanwege
hun maatschappelijke relevantie, grote
indruk op de jury. Daarnaast was de jury
vol lof over het concept van Todos somos
dateros en over de omvang en uitwerking
van het project. Voorbeeldig!




Designer  Annelou van Geiensven Product Title Between Two Lives
Awacd Bestverzorgdeboeken 2009 Date November 2010

Aormelou van Griensven - Between two Lives -6

ANNEKE
DE BRUIIN

Collectie 2009

suthor fanteur - Anneiouvan Grensen feer / Iettertype - Amotre, Juich. both supphad by
wba/ unal - Betwien twolnes, Geinpimesd op Anneke  MyFoats

e Brusjn; Aectan 1919-2006 peper interice / pagler binnenwerk - 100g0m Rewiva CHfct,
trunalation f vertalar = Miek Tethaag, Smane Kicurovee,  suppliod by BilvmannUbbars, futphen: 155 gim Helg
Emie van Engelen Shovupphied by Bobemannllbbers, Zutphen

pabliskee £ wegever - Annobou van Griengven, Arten | covar/omalag - 30004 Lswipent. wopliod by
Amstertdare Bahrrrannlibbens, Zutphen

binding style / bindwijes - wown soft cover Otabend |
design / ontesrper - Annelog van Goensven, Amatardam  genaaid gebrochesrd, Cliabind
Hrhograply / inthogranf = Chkheri Lec iz, Sindhoen eatoh thinf Invop - varmshed cover [omslig gevennsr
printing / drakker - Dirukbery Lectuns. Eindhowon
tedncling  bknder - Bandary Hexspoar, Bostel

bk size m mem / formant b wem - 10 x M0 M
page count / santal pagina’s - 124

pintrunf nplags - 1005

priee f prijs - £ 1995

BN Q7R PO aMET2) 2

Nomingted by the shadow panel/

Voorgedragen door de seheduwiine

310
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Annelou van Griensven
Between two Lives

The panel saw sevaral projects centring ona
farnily bistory of a houss whese litme had stood
still The bestliked of these was the boak in
which Annelou van Grensven, a master’s
student at the Sandbeig Instituut immerses
hemsell inthe e of Anneke de Briin, wha [ved
ard hatd & shap i the village wheie van Griens-
vern was bom, In the sbandeanzd village shop
van Grersven discovered a treasure-houze

of elathing and househald items from the last
cantury. She transported herself into theway
people of the time lved by spending a fortnight
these alane, shut off frem madeen lifs, with na
modern means of communication such as the
[ntarnet or & mobile phone = and wrote down
her experences. Inso-daing she brought the
story of Annese de Bruiin and the shop back

te life, principally through photographs that
ame avivid picture of the house. theshop and
their contents. including cash books and the
pedigres for Anneke’s saeshiond lasper Tima
stands liverally sull the garden unattendecd,
everything else coveresd in dust

Yan (nensven recorded and listed everything,
nght down la the unopened packets of tights.
With Hans Mooijer as shotographer the then
mede a series of hip fashion phates usng the
clothing she found in the shop, In the present
day satting the clothes t2ke on a new end differ-
ent overtone: things thatwould cdinarily have
bean dscarded as rubbish now become objects
of beatty and, thanks to their new vinlage'
status, highly desirable. The panel thaught it
remarkable that a masfers student sholild be
capable not justof reakizing such s project but
alss of wining it — under her own steam - into 8
publication which, ke Annaks de Biugn hersslf,
bears witness to simplicity and trancullity, yet at
the sarme time hasso mich to tell us

195

[e juryzag verschillande projecten rondom
die gpeschiedenis vat een il of rendom
ean huie wanr di tiid ol had gestaan. Da
méeste waardering viel toe aan het boek
wannn Annelousan Griensven'sich ver
dispte in het leven van Annete de Bruiin
it bt geboortedorp Asten: Van Griens
ven, die studesrt aan ele mastampleiding
ann het Sandberg Institut, cntdelets i de
verlaten dorpawinke] van De Bruijn een
schet aan kleding én gehruiksvoonderpen
Ll de verige setw. Zif verplaatsee sieh nde
loafwize van vroeger door er twee walien in
aftondering te leven, ronder hedendangse
communicatiemiddalen als internet af mo
bisle talaloon, on deed daarian vemslag De
geschiedenisvan Anneke de Bruiji envan
dewinkal bracht se weer tot evan, voorma-
malbk door koto's disesn beeld geven van
het bz, de winkel en de inboadel inclusisf
kushoaken en de ztambocm vern keeshond
Jasper De vyd smaer Jeerlide sl meteen
tuin in veryval en bestofte spullen

Van Griensven reqistrestde oninventar
seende alles wor en metbde pantes whup
verpakldngen Met de gevanden kleding
maakte ze samen met Hans Mocger (wnat's
ina name} eon serie hippemodeiotgs: in
hedendaagss setting kreeg die kleding e=n
andere ladiog wat atdensals oude rommesl
zear zijn afgedann, werd nuschaonbuid on
riep als vintage' de bebuucht op Dejary
vond hes bijronder dat een mngterstuden)
in sthat is gewerst dib projectte malisemn
en caurvan in elgen beheer een publicatis
te rrileen die net als Anreke de Bratjn van

senvoud en stite getusgt, mear tegelijk veal

reggend s
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Designer  Laucen Grousenmeyer Peoduct Title Open Impact Channel
Awacd Bestverzorgdeboeken 2010 Date September 2010

Designer
Award

Open Impact Channel — Your limit is our imagination!

A =..f'.'ul & Gruseneayes

1y Cou & Grusaremeyar
O (1) ot s ooyt
bsrii] Farys Priciing, Gand (8]

ot Saped, Evergem (H)

TTLTE cHnHH El

Lifmrtppeing impact. Timea Hew
foman

Beniiwe| 20 Qenankl gl ooheend
Baramaiias

your limit IS

our illll““"'“!
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Studentenprijs
Grafisch
Ontwerpen
2011

1 Michdle Champagne
2 Frederic Brodbeck
2 Loura Biprama

3 Angeliqus Verhei]

Carfijn Hoogeboom
\incant Meerlens
Janneke Smeoets
Rutger da Vies

¥in ¥in Wang

Jing Foon Yu

Jury rapport

Ciolofion
Aanmedden

Micheéle Champagne
Studentenpeijs Grafisch Ontwecpen Date September 2011

Peoduct Title That New Design Smell

Michele
Champagne

Sandberg Instituut, Amsterdam

USE

-1

|-
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Designer

Receiver

Designer
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Students 2010 - 2012

Date

Product Title SLASH/ART
Febeouary 2011

Een beeldbank met
halve kunstwerken

Een foto van een half kaalgescho-
ren Geert Wilders. De letters “art”
omgevormd tot cen galg. Een
half weggescheurde poster met
de beclrenis van Mona Lisa Op
de site slashars.nl cen *beeldbank
egen de bezuinigingen op de
kunst’, is werk te zien van kun-
stenaars en ontwerpers dic laten
zlen ,wat er gebeurt als je kunst
halveert.”

Het idee voor SLASH/ART, cen
initiatief van studenten van de
afdeling Ontwerpen van het
Sandberg Instituut, ontstond na-
dar het kabinet aankondigde
over te gaan tot drastische kor-
tingen op de kunstsector. ,We
wilden op een positicve manier
onze onvrede ulten”, zegt stu-
dent Yuri Veerman. Met andere
studenten maalkte hij een site
waar nu ruim 100 protestbeclden
opstaan. Een deel ervan werd op
20 november al ingezet als on-
derdeel van de protcstactic “Ne-
derland schreeuwt om culmuor”
n geprojecteerd op beeldscher-
men in het Stedelijk Museum en
in kunstinstelling De Appel in
Amsterdam. . We hebben veel
entwerpen maar ool artikelen en
gedichren binnengekregen™,

Bart Eisenburgen ‘Kunstvonnis'

zegt Veerman. JRamscy Masr
heeft gisteren, als 100ste inzen-
ding. ziln gedicht Uir Nurtelaze
Noodzoak (Mamifest van Terschel-
lingt aan ons doorgegeven.”

De site van SLASH/ART bicdt
bezockers ook de mogelijkheld
om ontwerpen gratis te downloa-
den.  Jedercen mag deze kunst-
werken gebruiken, zolang wordt
vermeld van wie het werk is en
het niet voor commerci€le doel-
cinden wordt gebrulke.” En wat
hopen de studenten ermee te be-
reiken? Het debat moct verbre-
den. Erwordt nu vooral gepraat
over het feit dat de bezuinigin-
gen voortkomen ult economische
noodzaak. Maar er is meer dan
dat aan de hand. Een partij als de
PVV dwinge vanuit ideologische
beweegredenen deze bezuinigin-
gen all Dar doen ze op cen hele
platte manier, Net zoals ze de is-
lam afschrijven als "extreem’,
proberen zc kunst het label “eli-
ralr’ op e plakken. Op die ma-
nier kunnen ze in één keer deze
sector afschriiven. Dag is onzin-
nig, kunst is er voor iedereen in
alle lagen van de samenleving.”

ROSAN HOLLAK
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Designer Students 2010 - 2012

Publication Teouw

Date

De kaalslag in
kunstensector
voltrekt zich

m Einde aan Wet Inkomen Kunstenaars
m Erfgoed wordt redelijk ontzien

ARALYSE
ST Wowhs

Wi TN T VO JAE [ N
bt :r‘n:n.‘n.'nnl o h-ruuu._;ml.
VAN R e e wend adng
i, g s Tal Bl de ot it
gl liewn mou) rwdle e e fui)
Hian whl il lomrnt -
grm uit. Cinclanks prsmten s de
lasnFertr e v e Raad wor
Crlimgr ped s asiascertais TElEs
Tt schirjsts A0eTLATES 0w,

Tiat bl dst o7 ven winde
ot aan de et Inkomen Kamess-
ua i W et begimmeende i
meaary otdrrateunt. dat A rabtmer
aary e pngETER epvdwijn, da
de BTW o kaurtjm vosor vearibellin
e ksl aa b e g ast
wan B o 1% prisent o el i S
ore pritlers borting van vl grooemt
i alle wolstiey nog erm 13 il
en evn agn diibeile verded

it wmdey kurassacinr wurdl
ewen hand greraffion; Lijliee beefl
dupdelifie Erutes gemanh Wat win
de previgen? [ise gast bl bemibens
vkl or wtabs uhzaen?

Ertgeet wrmht rovialijh nrtrace. D
werenrd B o veel Hdnder o
Irvetrs dan de podiumbsstrn. Dy
rmsdgen woor de pediamicsien
Ty e W de 17 madlioen pe
1o e et bk orvoar itk in
218 gl g 111 T
ek et Franiiy wirs gast
g, van e dilpoen Saar &3 mik
T

Wiwwal fie wenies groviim
e rrerillogen £ijn Servan de de
o D vt mmart s yrods grorp
stroade amn e eriamel Klein bodrag
TR I8 Elen

osipl o7 e ey EPEFEERN i)
s ot eteisd wan Wndsreni ie ki
B 1§ et grvulg wes dees onise
it el crirhd FeEF KU
il grrstiterrd rgreSe=mchi, die
IMTprn v de vt Ewlrig Van de
Nitaud, vl mnlor mevn g ki)
g Fijhira bemnpumentoe dir
i Br prgETin A e poreker oo
grom pablisk sok grei st e
e st bl

SEZar (4T SYANL ERIOe 46 U jEsiT
bt stz upss vmn de Meder Lande
IErwErELl BT WAAMmET Ne
derignd in larl In=apilion) bl
k. O bt i gt i et inkel
ymarnies e bt wesl Tan o
B Codmpenisirs nitvesr s of de
bame ¢ Vbl Eppen dw
m e prisfectichiler wakinnes
o picnimgen ibersceloen sh ke
i, bewrpnpe on pagitheaser The
s eI BN e el
hie putibert i) bt Heollassd Frarival
rrpelsmaig eonclideers dan de bat
venlande voondeflingen nogal go
i s whiriben i de Nederiaos!-
e The topiranellingrn die Tiina pu
nbiar, pridtnirh van die adeude
Rl werke goTEmide crslre ey L
o de wraap o 1) bun Rivess kimmm
b tusimdett dls e bl hash erasder
wegvili. s kans Lo de Perderland

wederlandse kunst
wordt minder
vooruitstrevend

i R Ml ooru s preesd
e — RN
et pFn achneniitgng mn
Thitvirs fijkd de wihike die de
kimntwrre bl vl legebract s
ey T viade, Blinisleo B daem
Prabniprs hausen pich doorgaans
iy i e Eeven s o e pij e
i1 Dt prs amderr kruee
1 ek, B Tz gaal O
Berumigmg rirl alkren am et o
st Bnrngem van dv rkifinasrin,
rj velt el s inciprks pede
mats dad thr leestan mammscle afluan e
lijk et 51jn wam e pavrheid en
meer dece e raatscla ] prdie
= Ea wonhimn.
¥ilj maak] gasals prrrpd e 0
EnhdAciing W i uppEa ey
T waseden eriatied grojuund il e
ren wrm T e VYT). [Barnasst
Ereft hi| e wor ren seker
tprad=g, s oen be
Lengrifk pon v Bl LA Fxofod
idrgw briel evm Pyttt poido van
it abinet

Marern Ralsgtuineicitvenrse vom Babem Pater, ool "Begmeiipsaan”
bhark Fadase. Der wevhes idn be sinsden of de amre san SLAVILART. san

sjuslresen van de afibedisg Oniworpen van bt Rdimflesg Snsines Ametes

i |1 samesseriing met de Appel A Cemere mm Kessten

Peoduct Title SLASH/ART
June 2011
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Designer Students 2010 - 2012 Pecoduct Title SLASH/ART
Publication NRC Next Date Febcuacy 2011

Wat gebeurt er als je kunst halveert? |

Viaor de helft infigeklede Ermsrenaar. Elmer de Gruijl

ROTTERDAM. Op de site slashart.nl, een ‘becldbank
tegen de bezuinigingen op de kunst’, is werk te zien
van kunstenaars en ontwerpers dic antwoord geven
op de vraag: wat gebeurt er als je kunst halveert? Het
idee voor SLASH/ART, cen initlaticf van studenten

van de afdeling Ontwerpen van b W
(ST m—mﬁdw net

had aangekondigd over te gaan tot drastische kortin-
gen binnen de hunstsector. Het resultaat is nu een
site met inmiddels ruim honderd protestbeelden.

Fd ruther do it myself. Fare well (luckily it's a wooden dagger). Ap-
planse... Max Kisman

Zonder Titel, Céline Lamdba Curtting [Durcch] Art iz half. Bionca Runge
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Graduating Students Pecoduct Title The Future’s So Beight I Gotta Wear Shades
Manystuff Date July 2011

THE FUTURE'S 80 BRIGHT I GOTTA WEAR SHADES

THE FUTURE'S 50 BRIGHT [ GOTTA WEAR SHADES
Groduatian skow of the Aasters of Design studemts ab the Somdberg Instituut

Saveh findl-year studenls and six figsb-peusr sbtudenbls in Lhe design deparbashl of Lhe
Sandberg [nstitute present their projects. They are experts when 1t comes i senzing
gvericoked [inks and creoting seaningful relotiomehips Detween thimgs. The designers combine
sultiple tolents, manifests theszeives in networks, develop nev communities, ond congciously
ploce Ehe designer”s poRition \n 0 B0l ¢ontext. With o ¢ritical e¥e on current evénts,
they speculate acout the fulure, and Torgs Linkas bétwesn opparently wnconnacted phénsesnd.

& troditionol exhibition wouwld not be o wuitobie medius for their research= ond interoctions
toged projects., Tharsfors, vigitors ©o the grodustion show will not se& stotic présentatidns
but @ dynosic collestion &f parformancas, wirkehsps &nd IAksrcctive bnetad labidne stoged By
the designers. They'li Lake yuu Lo @ Chiness sossdge porlour, tell you gbout the future of
the book, introduce you Lo Lhe president of Lhe new Chinese-Awerican union, dand alerl vou Lo
the axistence af an [Avizible selivist group, &nd with any luck, thoy*ll fewoal the Bink
petunsn an air roid shelter in ERe Vomds pori, om "EBa mit aong, amd Eheir grodunion
projecte.

Master atudenbs: Highéls Chompagne®, Moot ¥eh Eckalen, Lbdfen Brusshseper®, Guido Biglia,
Anja Groten*, Brigiet von don Borg®, Sisono Klcurpvaka®, Seungyong Hoon, Ruben Poter,
Janmoke de Rooid*, Stefon Schofer+. Moortie Swits+, Wori Weerson (° groduoves)

July T-18, IA1E
Vionde ihsnker, Vondelipark, Assterdos
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Designer
Publication

Michéle Champagne Peoduct Title That New Design Smell

Items

Date September 2011

That New Design Smell

Michéle Champagne heeft met haar eindexamenwerk aan het
Sandberg Instituut de Studentenprijs Cralisch Ontwerpen 2011
gewennen. Ze ontving de prijs, bestaande uit een oorkonde, een
geldbedrag van C2000 en een jaarabonnement o Iemes, 0it
handen van juryvoorzitter Tirso Francés en Irems
hooldredacteur Max Bruinsma tijdens GralischPapierHier op
19 navember in Pakhuis De Zwijger in Amsrerdam,

Het aindexamenweork van Michéle Champagne hestand uit sen tijdschrift
&N een onlinme forum “Thar New Deslgn Smell’, Omdar Thar New Deslgn
Smell over ontwerpen gaat, kreeg het exera aandacht van de Jury,
Wolgens het juryTappom trod het de Jurybeden ook recht in het ham, door
de uitdagende (vok maatschappljkritsche) veksten en de provocerende
varmgeving. Het wac werwolgens moellljk am nog kritek te habben: hat
concept 15 duidedljk, de irricance vormgeving is onderdes] van de
boodschap, en et doet wat het moet doen: That New Design Smel] oeke
de aandacht en echreeuwt om reactkes.” Wiert mool dus, maar wel neel
Interessant en in communicatie! opzicht voorbeeldlz, aldus de jury.,

Wamwege staking van de stemmen kende de jury owee tweede prifzen o,
aan Frederic Brodbeck en Laura Elprama, belden van de Koninklij ke
AcCademie van Beeldende Kunsen, Den Haag, De derde prijs ging naar
Angelique Vethel] [ATEZ Hogeschoal vaer de Kunsten, Ambem), 2es
STURETIEN MOSIEn Fenoegen Namen Mer 38 &7 VAN éen nominare:
Carlijn Hoogenboom en Yin ¥Yin Wong (beiden ArtEZ Hogeschoal voor de
Eunsten, Amem), Vincent Meermens (Deslgn Academy Eindhoven),
Rurger de vries (Gerrlr Hlerveld Acadamie], janmeke Smests (Hogeschool
wvaor de Kunsten Utrecht) en Jing Faon Y (Kaninkllke Academie van
Beeldende Kunsren, Den Haagl.

D spudenrenpei|s wordt georganisessnd door de Crafische
Cultuarstichiing en wordt mede mogedljk geraaki door ander andens
Antalls en pHOPlctor g, HET JuryTapporm van de stadentenprijs foil
wuordt ontworpen door staglabnes van Dietwer en wordt onder andere
tjgesloten bl) de decembemummens van fiems én Vormberchten. De
|ary bestond uic: Tirso Framcés (panmer Dietwee), woorzitier, Tiemen
Harder (graflsch onwerper Koning Harder - concept & onewerp), Gerand
Schilder (pammer 2050, TITUE SWAarT [ONIWerper én adviseur) en Fokko
Tamminga (drecteur doukkert] Ando},

Het werk van Champagne was ook in het sindexamennummer van
fternes geselecteend. De frenes nedacte vonad:

Een piad dar is gekoppeld aan s2n websire, in plaars van andersom, dar
1% het mulmmmer “That New design Smedl,” Tevens s het Champagne’s
aAntwoond als entwerperredacteur op haar elgen scriptie, waarin ze pleit
WOOT “de terugkesr van de crigcus, " De formule 13 dar kore arcikelen,
Interviews, kriteken, signalementen worden geplaatst op de site, waar
lezers er COMMENTAAT op Funnen geven. Na zekere tijd wordr de
cambinatie vervolgens serzameld in het gedrakoe Blad: “a critical design
magazine based on dialogue rather than monologue.” Een Intussen niet
& 20 NIEWWE YOI VAN crowd-#olercing, dle bl “INDS” toech sen
fascinerende mix van blagachtge “wisaal fafencsr en echie designkrithek
opleyernt, zowel redacrionele als van bezers. De wormgesving van blad en
slie is Ingrhowden hip, redelifk besbaar met hier en daar modebesuasoe
zondes tegen de regelen der typografle, en veel beeld. Het op de site
aangekomdigde “nummer 1% Ujkt mog nbet lnde maak, Wel doen!™

Rij hee In entvangsonaman van haar peijs 28 Champagne van haar
pablicarie een owee-jaarii|kse ningave re willen maken, die in d2
riassenbiggende (d via de welbstoe wontt worbeneld, Op de sioe zal dezer
dagen een oproep Voor Nkeuwe onderwerpen en bijdragen verschijnen.

studentenpri|s nl
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Designer Michéle Champagne Peoduct Title That New Design Smell Designer
Publication Items #5 Date October 2011 Publication

Michéle Champagne
That New Design Smel
Design, Sandberg Ir
Am:; terdam

!
Een blad datjs gekoppeld aan een website in plaats van andersom, dat is
That New design Smell. Tevens is het Champagnes antwoord ala ontwerper/
redacteur op hiar eigen scriptie, wasrin ze pleit voor 'de terugheer van de
criticus’ De formule ks dat korte artilelen, interviews, kritieken en signale-
menten warden geplastst op de site, waar lezers commentaar kunnen geven,
Na zekere thid wortt de combinatie dearvan gebundeld in het gedrukte blad:
“a eritical design magazine based on dinlogue rather than monologue”. Een
vorm van crowd-saurging, die bij TNDS een fascinerende mix van blogach-
tige wisual inferest en dchte designkritiek oplevert van redactie en lezers. De
vormgeving van blad en site Is ingehouden hip, redelijk legsbasr met hier en
daar modebewuste 2o tegen di regelen der typografie, en veel beeld. De
op de site aangekondigde hummer 1 lijkt nog niet in de maak, Wel doen!

\
\I
‘.I

\
\I

thatnewdesignamall.net
michelechampagne.com

THAT NEW
DESIG’ SME’ .
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Katje Novitskova Pecoduct Title Post Intecnet Sucvival Guide

Pooool

Date December 2011

Katja Novitskova's Post Internet Survival Guide looks like an archeology guide and a product
catalogue, Novitskova 2011

Despite being less than 300 pages long, the Post Internet Survival Guide
feels like a monolith. It was released in the middle of March, and I still find
myself returning to it on frequent basis. It has the layout of a product
catalogue, or perhaps an archeclogy guide, with apparently unrelated, small
photos spread across the pages. The material featured ranges from e-waste
to the carefully elaborate artworks. Most of it relates to extensions of our
perception, by way of technology. The origin of the tools on display ranges
from the ancient to the so advanced it looks alien. In different ways the
guide seems to address the issue: How to survive in a world where
corporations such as Google, Youtube, Facebook, Twitter and Tumblr are
taking increasing control over our brains?

The guide is divided into eight sections: SEIZE UPON THE SITUATION,
USE ALL YOUR SENSES, REMEMBER WHERE YOU ARE, VALUE
LIVING, IMPROVISE, VANQUISH FEAR AND PANIC, ACT LIKE THE
NATIVES, LEARN BASIC SKILLS. As appropriate as these may seem, they
were chosen by & controlled randomizer: they are the first results found by
googling survival guide,

Most of the guide hovers in this state of mythical connecivity. The guide is &
selection of image and text fragments culled from the web by Katja
Novitskova. But rather than simply showing the personal preferences of the
curator, there seems to be a profound link between what is displayed — one
that places the material just outside the reach of rational comprehension.

Each page functions a cluster bomb of information, ready to explode in any
direction the viewer lets it. Here the new symbols of spiritual guidance
emerge: glowing screens, gateways to other dimensions, digital avatars,
unseen forms of matter merging with the old world. The new rulers are
placed next to the old: Mark Zuckerberg is pictured making a gesture
similar to that of a Julius Caesar. The Google logo is liquified, put together
with photos of warfare and flood. Firefox is identified as a spirit animal,
pyramids are flipped over and the guide is filled with collections of digital
signs, from loading icons to interfaces to useless buttons.
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After the rush of discovery comes the question of the significance of all of
this. None of it can do any harm to the rulers of the digital realms we
inhabit. The point of the guide is obviously no such thing, and as a research
of online symbols it mystifies rather than subverts. But as with any mystical
language it risks only speaking to the initiated few.

Kari Altmann says in an interview in the guide: “Any time you're confronted
with a heap of data, waste, content, ideas, ete. to sift through I think the
natural inclination is to start by creating your own value system as a point
of entry."[1] What if the connections we create here are nothing more than
the result of our brains on overdrive, craving patterns when there really is
none? Do our personal routes through large information collections hold
value for others than ourselves?

A couple of examples: Micah Schippa’s “Head.jpg” is a picture of a
sculpture missing its head, where the artist has placed a tiny pic of a
seulpture head on it. “Donut Earth” is an image of our planet,
photoshopped into a donut. I see these pictures as clever alterations. They
are sublime in revealing something impossible, showing us a donut shaped
earth, and basically fixing a ruined sculpture, But still, they are made with
cut and paste or utilizing Photoshop's basic 3D models. The pieces are
knowingly stupid and crude, and some might see them as nothing more
than that.

Is he making fum of ‘internet artists'? Martin Cole's The Current State of Internet Art. Cole
2011

Several images featured in the guide makes me think of Martin Cole's “The
Current State of Internet Art”. It is a re-working of Salvador Dali's iconic
painting “The Persistence of Memory”, where Cole has replaced Dali's
melting watches with the logo of Internet browser Safari. Seemingly this is
yet another simple, postmodern, funny Internet art piece. It combines icons,
both from the web and the art world, depriving them of their iconic status.
If you look closely you can even see the notes accumulating under the
picture on Tumblr,
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But there's more to it than the notes flowing. Cole’s self-proclaimed status
as The Ultimate Hlustrator'[2], differentiates him from other Internet
artists, This adds a layer of uncertainty to the intentions behind “The
Current State of Internet Art”, Is he making fun of ‘internet artists'? Is the
theme of this work a lack of originality in online artistic practice? Is it a
mocking of the stagnation into variations of taking something serious
(either from art history, current events or the entertainment business) and
adding goofhall elements to it?

Dali's painting has been interpreted as a meditation on the relativity of
space and time, as discovered by Einstein, The artist himself denied this,
saying that it was inspired by watching cheese melting.[3] Whether Cole's
piece is intended as a parody or an actual attempt to map out the current
state of web based art is not really relevant, a joke can be taken seriously,
and this work might give us important pointers.

‘With the Internet and the equal availability of artworks from the past and
the present, our notion of time has collapsed. The symbol melting in Cole's
piece is not the watch, but the compass. It is probably chosen for its visual
resemblance rather than as a signifier. It dies, however, resonate with artist
and writer Tom Sherman's claim that our culture now functions as a “a
vast cloud of cultural disorientation”[4] In his essay about “Vernacular
viden" in the Video Vortex Reader/s), Sherman asserts that art has lost its
Way.

Sherman describes how our culture has changed: “The world of top-down,
expert-authored one-to-many forms of communication have given way to
the buzz of the hive"[6]. Our need to interract leads to a fragmentation of
our attention. In this environment the best messages are the ones who
travel quickly: short ones, with clearly defined goals.

But what about art, asks Sherman. How can it survive in an environment
where "ambiguity and abstraction fare poorly”[7]. He raises some critical
questions:

“When will poetic work emerge again in a network-anchored culture
dominated by straightforward pragmatic exchanges? And if ambiguous and
abstract messages once again emerge, will there be anvone left with the
strength of attention to read them? And finally if artists cling to a belief
system that includes the potential for transforming culture through
autonomous, strategic interventions, then how will they do so effectively in a
culture of messaging that continues to diffuse the power of individual
messages in favour of an increasingly scattered, distributed, collective
authorship®"[&]

The Post Internet Survival Guide could be seen as a response to all of these
problems. Novitskova has managed to construct her own vision out of
collective enterprises. What emerges from the work is the impression that
the messages Sherman describe as having clearly defined goals might hide
as much ambiguity and abstraction as any work of art.

Introducing the book, Novitskaja writes that “[t]he notion of a survival
guide arises as an answer to a basic human need to cope with increasing
complexity.”[g] This guide functions in quite the opposite way: it does not
make it any simpler to navigate in a world “where the internet is an invisible
given, like roads or trees”[10]. With the guide's extensive focus on the
framework of our surfing, it feels rather more like it sets out to make us
look at these invisible objects.
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Authoe Annelys de Vet Peoduct Title The next student is the next designer
Publication NEXT Date October 2011

B ipioads nabOPaanbennRaff H S A T U B B D e

THE NEXT STUDENT IS THE A RFERAFFIGIHID
MEXT DESIGNER e T

The Interview as a Natural Vaccine

Who are the people
the students wheo will emarge as the world's Next
What are thelr backgrounds, am

generation dealing with a world dominaled by media

cubating within our design =

tiens, doubts? How is This

ang "

technology” How will they use design to impact so

Do they have what it takes to meeat the challenges of
| define

chosen profession™ Or 15 it thisy who uliimately

these challenges and reconstruct the profile of

wur future sociely, It is up to our schools not anly to educats
young des:gners, but to recognize them. In a fictional interview

with a .'_FI:IJ::'Q'll'-u'I"' Bluden

-|'|--"-'~.1r.'_r-ar:_:i||-_I|I._'--
department head Annelys da Vel creales a portrait of a soon-to-
be Mext Designer

Amsierdam, 2011

20018 A Space Odyssey action figure: Our wish to touch the sublime
turns it into something trivial. Think Geek 2010

One of these desirable, but once in use unnoticed objects, is on display in a
tiny picture in the guide: the Iphone G4. It looks so sleek, sublime, it
reminds me of the monolith of 2001: A Space Odvssey. People are going as N de
bananas over the Iphone as the gorillas are over the monolith in the movie.
‘We crave these ohjects for their magnificence. We want them because we
believe that they might turn the mundane into the extraordinary. iualions, and | weaimed early Ihai I wa possibie 1o gel the expe ool

‘Work such as the above mentioned “Donut Earth” builds a different ) )
possibility of transformation. It takes something known (the planet earth) | L FUme 1% e papers anc NRws: 0Sdcasts: onihe - oihet. Ih il :

and turns it into something that is also known (a donut). This creates a way gemed Lo b nterest quickly, even though there wWas no decrease in | tensity or fragedy
to look the everyday as something amazing, while still holding on to the of the canflicts. Mew
banality of it.

No matter how advanced our tools have become we are still bewildered
monkeys, strugeling with a meaningless existence. The Post Internet |
Survival Guide shows how we are struggling to make sense of our (digital)
warld, how we can create understanding of it by recontextualizing and

reshaping it. It is a collection that tries to transform what Tom Sherman [
sees as a barren and desolate landseape into a rich poetic environment. |

Anreplya e Vel
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| met several graphic designers who were exploring ways ol using their profession 1o
cammumicate their stockes in different forms | was very atfected by thal, because they were
bringing together pleasure, optimism, and urgency It showed how the practice of design
could allow you te work at the cutting edge and reformulate what engages people

Alter a briel and very instructive detowr inte media sciences, | decided (o study design,
and | ended up in Belgium by chance. But since at the time { =bil thought of Brussels as a
pawer hub, it seemed Lke 4 good abservatary,

Your paperiencs puts you ahesd of 3 (o of desegniers, you can immbdiately pul your insights
nte practice Wiy do you wanl 16 conbinds sadying?

To remnain standing i the face of the daly bombardmant of information, | have to Knoy
precisely where | stand, who | am, and especally who eise s talking. Dn the one hand, |
feed that | need an autsnamous position and an authentic voice 1o avaid gong down in the
bombardment; an the sther hand, |'m neticing more and maore lately that | can speak onby
in collaboration with ather people and in relalionship to ather fields: | wan! 1o be able 1o
gstablish alliances within constantly changing networks, to Gind the right tone, ask urgent
guieslions, and combine lorces with others. But | cant do it alone; | need an open mstitubion,
in the heart of a city, where Lke minds gather. whera | can have a critical sounding bioard,
and wherz | can use design as open dislogue. | need an enviranment thats nol doven by
gcanomic principles and that gves space to the persanal in relatien to the public, | need an
institute that functions as a think tank for visual strategies

A5 you knew, this instiule allers an open curniculim in wlech you map gul your own path
Thie instiute Bebeves in desmgpers who milipte who speak oul in 2 pereonal way, choose

pasitigng, and take responstubly, We saek o oller space to people wha allow their own visan

iy e thait design choices and mamizim 3 cnlical stance 31 all imes lowards the contest
and power sheuglures they wock i, Seil-mitialed projects are an smpliclt part o that Can yau
pll s abbul the segearch propect you bope 1o work onon the comung penod?

My research will focus on the way in which media reporting influences the conditions we
set far political freedom, democracy. and our collective morality. Mediagenic subjects aftan
dproportionately dominate public detate. and § think that's part ol what creates raom lor
populist ideas and o rigid division between the self and the other It makes me angry, Bul on
the ather hand, il ereates new possibitities. I'd like 1o investigate how wsual rhetoric - which
graphec design n fact is — can be wsed to contribute to multi-vocalily, How can we design
processes thal contribute 10 a more demacratic culture” How can we use medio networks to
disseminale alternalive images? What winds of visual scenanos can we use to axplicitly shaw
the public nature ol aur culture expressly?

The ultimate form the resulls of this investigation will take 15, of course, not yet definite,
but I'm thinking alang the Lines of a lm'“ws' interview, in which the form demonsirales its
effectweness as a nalural vaccing against populism.,
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Alirs how an educalional ermironmaedil dillers. lreps cantemparany sogily wijene jnone
| inpre poliliczl antd social decisisrms are faken on (he assm ol shamc @rgumonis anid
[
Anerg pobtics s conducted using musinierpreted facts, faciisss polics" 1o upe (he moos
# 0 L .
Precpis Alretrican axpressan, INs also o sociely o which e meda, 8% vou already iochodi e,
play & ghly dubious role. How do you sz2 your posilion and cepecally your liure au o
desigrer willaen thal linld ol lensjon?

In my ideal sociely, education would play & much greater rale It's actually totally
crazy that we dinde our ves inte a number of conseculive years spent going 1o school and
stuedying, 1o then work for the rest of our ives using knowledge and insighls thal are often
outdsted, it would be much healthier for & sociely - and the current palitical elimate in the
Metharlands contirms this - if educalion and research weore 1o be a more important parl
of everyday lile, cutting across disciplings and generations We wauld then share maore
intellectual, inquisitive, and altrushic spaces with each other, which can nounish a richer,
mare pluralistic, and above all more balanced public debaite. |t s highly doeubtiul whether
that sociely will ever come inlo existence. but if it can exist anpwhere then that is m our new
cities. That is whare dilferent cultures come together, apinions clash, whore we debate,
where every epcounter is a lresh one, where we base our collective memory and where the
physical and wirtual worlds luse completely And 1§ s there that the policy lor our future wll
b weritien

Iitgrestong. Gul aren D you alrad (hat e 5 nawe? A devgrel peog HEwmsprad . god i

Bipd oz e ikl hawt 1o be pawl

Even you apparently fall straught inta the trap ol economic argumenis lor humane,
cultural, and imrinsic chosces. That surprises me. As designers we mustn’l chase dlter the
money, we musl leave behind a trail of value, in the broadest sense of the word. And that
has its payback, in unespected farms, especially in the long term. | belueve in the designer
tuifilling that role in our society and | want te produce work {hat coninbutes ta this. Meaning
generates its own place and with that its own platlorm and flow of value, &
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Product Title Between Two Lives
November, 2010

Designer Annelou van Geiesven
Publication Eindhovens Dagblad Date

De post is wel

Zeis er al jaren niet meer
en haar pandje aan het Ko-
ningsplein in Asten raake
steeds meer in verval. Voor
de 26-jarige Annelou van
Griensven vormt de excen-
trieke Anneke de Bruijn ech-
ter een grote inspiratiebron.
Dit weekend start een ten-
toonstelling waarin Anne-
lou haar eigen hectische le-
ven afzer tegen dat van An-
neke. Het is goed om vaker
bij jezell stl te staan.”

door Daniélle Vink

hedemaal seil. 1k moest alle adres-
sen van mijn vrienden opiroeken
o ze gen briefre schrijven, nor-
maal bel of mail ik jedereen,” Zo
zonder telefoon en computer
Iwam Annelou erachier hoe deze
dingen haar leven beheersen, Ik
hen altijd maar bezig met anderen.

Mu kmqffﬂc de tijd om cens echt
bij merelf stil te staan.” #e hield in
die tijd een daghoek bij. Fragmen-
ten it dar heeft ze inmid-
dels opgeschreven op rollen stof
die uit de winkel van Anneke af-
kometie zijin. Zinnen als "De post
Is wel et Laae vandaag’ staat daar-
op ondermeer e lezen. Naast dese
doeken heeft Annelou inmiddels
heel wat spullen van Anneke de
Bruijin. Ze heeft ze pek van
de-man die destijds haar el
heeft opgekochit.  Hij vond het
baoek een mooi idee en dus hib ik
de reswerende spullen van hem ge-
kregen.” Her atelier van de ouders
van Annelou aan de Albercvan

............................................... Cuijckstraat staat er inmiddels vol
miee Van de versleten groene stoe-
- len en lamipekappen uit haar
ﬂ;ﬁaﬁ?ﬂgﬂg:lﬂ:n woonkamer tor dozen vol boeken.
Griensven voor kit sAnneke was heel belezen, we heb-
corst over de drempel ben meer dan dulzend bocken in
haar huisje pevonden”, vertelr An-

virn het pandje van de in 2008
overleden Anneke de Bruijo. Het
winkeltie stand oen al jaren leeg:
wroals het Anneke beraame had ze
haar klanten met cen simpel brief-
j= op dedeur Liten weten davze er-

Annelou van Griengvan legt de lastste hand san haar tsntoonsteling. Teksten

it haar daghoek worden op oude doeken ult de winkel van Anneke geschil-

nelou. Een andere verrassing wa-
nent de aantekenboekjes vol met
nawwgee lijsties die Anneke bij-
hiold. D winkel was cen chaos,
en toch was re précies,” Op ter-
mijn gaat .v‘.nncEau de hoedel van

“fﬁ::miiﬁm;ﬁ;#&n:{g be- f fobo Jurrisan Balke de winkel mknﬁeﬂ. e jaren zos-

dankr, stond erop te lezen.” . y e i 5 ::ﬂ W!ﬁ!]tﬁ ";ISC ;:'“"'“E:": vaak

Het winkeltje van Anneke de Asten, Dingen die je nergensan-  neke it haar commeligemagazijn .-4 at terwijl ik als kind nooit in idee voar sen tentoonstel-  neg met arigineel prijskaartje er-

Bruiin was 'rl:rtnlang een hegrip in - ders mheer kon krijgen wverde An-  tevoarschifn. Zell Teiddeze echier die winkel ben geweest”, bekene g en een boek over Anneke. aan zullen het ongeowijfeld goed
een kken Tever, e Am hmnm&ﬂﬂd’ﬂ e Jlkhad so'n bérg informatie, daar  doen. Van de opbrengst word:
Herwas heel blzar om faarwe. stillen ging Annelod her kléine morst ik i aan doen”, ver-  mijn boek deels gefinanciend.” De
zijn”, verelt Annelol. et leek groepe mensen dat Annecke poed  teft Annelo, Jk Kreeg hec idee verkoop van de spulletjes 2al pas
wel of er de afgelopen viftig jaar nd heefi intervicwen.  ¥o heb mhwhumgfgw.jzn LEZEN op 13 december plaats gaan vin-
hefemzal rlets veranden was, Kle- langzaam een beeld pekregen herlénnliueﬂ:hﬂ: ltifel druk, voorr- den. De tentoonstelling 'Between

¢ du et mifun vrienden
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Modelien met

Koningsplein

fodo Hans
Mooijen

dingstukken uit de jaren restip - van wie e s peweest.” twa Lives' is echter al vanaf deze
teny nig in de origlnebe wipaks Dankzif deze mensen kreeg Anne-  en ik kan niet meer zonder tele-  week e zien, Naast de spullen van
king. het kashoek ult de gren twin- 16u ook westemming om de win-  foon en computer. Anneke was Anncke zijn daar ook de in het

tig lag er nog en naas d deur: kel binnen te gaan. Dat werwijl heel anders. Ze leefde in haarel-  “pand gemaakie fow’s te zien en de
hing een bake telebon. Voor daar jarenlang geen buitenstaan. n ritme zonder zich te lawn dagboekiragmenten van Annelou

] als nntﬁmﬂ wis dreen ech-

met gen vervelgopleiding tn Am-
stercdam, De figuidr Annke de
Bruijn fascineernde haar J langer.

der naar binnen mocht. Anneke

droegen kleren dic we in de rek-
koen 'van de winke! hebben pevon-
den.” Na deze foroshoot ansiond

inyloeden door de bultenwe- _

viel me veel zwaarder dan ver-
wacht, twee weken zonder e-mail
en sms=jes, mijn socile leven viel

e cen, Eigenlijk heb ik Anneke

Weding uitde 1o snoepwinkel. wilde dar alles in haar ouderlijk reld.” proberen neer te zeten in ons hul-
w;‘rﬁ:lgm An-  Deln % geboren Antelou vin | huis bleelzoals her was, enzois  Om zich in te leven in Anncke dige rijdsbeeld”, filosoleen Annie
neke poseerden  Griensven studesrde in uniafazn ' het ook na baar dood gebleven, stopte Annclou twee weken lang lou.

in het aude de hogeschool voor de kinsten in aln hiee pand hebiben we uiteinde-  -al haar moderne communicatie- D tentoonstelfing “Between two Lives'
pandje aan Het  Arnhem. inmiddels is 2 bezig Hjk foto’s pemaake. De modellen middelen in een grote kist. Het Is tot 13 december op vrijdig en zater-

dag tussen 13.00 en 17.00 vur te zien
bij Cul de Sac, Albsert van Cugkstraat
193 In Asten
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Author
Publication Etapes Date

Laon

Annelys de Vet

October 2011

L’AVANT-GARDE DE LA NOUVELLE
GENERATION DE DESIGNERS

A travers l'enseignement dispensd au Sandberg nstituut, Annelvs De Vet

decrypde ia dérmarche d’'une nouvalle ganeration de deskpners

O Anja Groten, 2010

La cursus da design proposé par
e Sandberg Instituvut d' Amstendam sur
deux ans 8'ingorit dans a trés richa tra-
dition de la conception graphigque de la
Gerrit Rivtveld Academie. Lo program-
me du départemeant eal résalument
ocuverl, avec une place centrale accor-
déa au développemant de la senaibilitd
crtique des étudiants. Ca cadre unigque
psrrmit & ces dermiars de mattre an lian
lgurs intuitions, souvent socialemant
détermindes, of lours ddcisions artisti-
ques, Las dudiants développent leurs
projels, parent én l8ur nom propoe
d'una voix forte et claire, prennent des
posithons, ainsi que lsurs responsabl-
lités. Le Sandberg Instiluut n'est pas
guidd par des prncipas dconomiguas ;
il 5@ weul avant tout un espace d'inter-
ralation antre I'espace parsonnal ot
I'espace public. Le dépanement design
y trouve tout naturellement sa placs en
tant que résarvoir deating & I"aélabora-
tion de stratégies visuslles.

Mars avanl toute chose, Nous svons
wu dmerger une nowvvelle gendration =
une pindration se servan! de sa créa-
fhvitt, cle 2on takart of des fechnalogies
de 2an dpoque afin d'appaler de ses
WL LA QOLVETIEMSNT incarndnt s
BSpoirs el Non leurs craintes ;| un gowu-
vermement gui reponde & eurs asoirs-
tans infinies. Ces propos sont ceux

tenus par Barack Obama aprds la chute
du présidant agyptien Hosnl Moubarak,
dans un ecours qui MAanue un chan-
gemeant historigue dans les melatons
antre les deux pays. || témolgne égale-
mant d'un changemant d’ére, au Ccours
de laquelie la géndration actislle das
designecs @sl en passe de redéfinir sa
placa at ﬁﬁﬂbﬁﬂ] une ralation inddita,
an tant gque citoyens of quae designers,
& I'égard de notre sociédté soumise &
de profonds changements. Comment
y parvenir T Chuel rdle jousr en tant que
designar dans notre socistd de 'infore-
mation complaxe el multistrate 7 Créa-
tawr d'images, journaliste viswel, ana-
lyste culturel, développeur da médias,
spdcialiste do b représentation, imago-
logue, voirs .'ll'llhl‘npolu-gu& o s ?
Comment trouver una relation signi-
fanta au monde gue nous contribuona
tous & créer? Telles sont las ntemoga-
lions majeures qui 58 posent & la nou-
vl géndration da designers.
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Au cours de la dernidre décennia,
s madias numdriques sont passas du
stalut d'objel & celu de sSujet, o1 colto
mutation s"eat accompagnéde d'un
changemeant de la place du designer;
de celul qui fagonna I'information &
cabul qui la ghre. Cette transformation
a radicalermant détendu be ride du desi-
gnar. La palatte das activitdés ot des
projeis est désormais si vaste gua l'on
ne peul s'ampdcher do se santir ins-
piré par "dvolution de la profession
La designer devient lour & tour acti-
viste, commizaaine d'exposition, colla-
borateur. Dés lors, il davient nécessaine
de repanser la formation univeraitairs
oul lui est dispensée. Désocrmais, |a
design ne paut plus étre appréhandé
comima wne fin mais Sommda un moyen
Dans ca contaxte, le Sandberg Instituut
ancourage 563 dtudiants & développer
une pratique qui les sort de |'espace
du studio graphique, afin de s'inscrire
comme acteurs au sein de diverses

G sl Musrmsogd, PO
communautés, L'environnemeant uni-
versitaire veut les préparer & une vie
ambitieuse gui 80l bien &0 prise avec
l'espace public.

L& cursus que propose notre dcole
&5l ouvert el rien N’y st obligatoira,
car notre rdle n'est pas de formar des
copsommateurs mais des crbatours
de prograEmmes. L départamant pro-
pose des thématiquas o des missions,
ol nous attendons da nos dtudiants
qu'ils développant des projets dont fis
sont oux-mémes lpa inltteurs. Alnsi,
I"annda decnidre, le cursus a inclus une
étude du Zuidas, un guartier o’ Amsier-
dam, mends en partenanat aves la VU
University d"Amsterdam et le Virtuesl
Museum Zukdas. L'étude portalt sur la
fagon dont la représantation visuelle
de Zuidas Influengait I'habitabilita
dans ce quartier d"Amsterdam | an
d'aulres termes, les conceplours ont
rendu visitles des relationa invisibles.
D'autres éludiants onl suivi un cur-
sus avec d autres éléves de masters
des Pays-Bas et de Chine, cursus
ayant pour objet d'dtude I'apparencs
future des villes de Aotlerdam et de
Pékin. A la suite de ce voyage, plu-
Slaurs atudiants ont éu anvie de pour-
suivre leur exploration des différents
thbmes formulés et visualisdés pen-
dant le cursus. C'est ainsi gu'est né
The Jetlag Society, un projet collabo-
ratif reflétant la prédominance de la
technologle e des dcrans dans nos
socidétés modernes, D'autres élu-
diants ont ravalilé guant & eux gur un

vasie projet critiqgue dénommé Expa
2020 Gbadolite, 8" intéressant & 'aug-
mentation de la taille et de I'impact
d'événamaents mondiaux comme |es
expositions universalles et les coupes
du monda, Par aillows, une dtudiants
péruvienne & mené des recherches
visant & améliorer I'espace public par
la participation citoyenna. Elle a ainsi
congu Todos somos dateros (Nous
Bomvnes tous das fourmissecrs o don-
néas), une approche paricipative sur
Internel visant & promouvoir une maobs-
lité wrbaine durable & Lima. En outre,
elle a cofondé La Faciura, une entre-
prisa ayant pour objel les nouveaux
médias et les stratégies participa-
tives. Aprés leurs éudes au Sandberg
Instituut, d'autres dipldmés se sont
égalemant lanchs avec succés dans
des antrepnrses artistigues au sain de
divers projots culturels et politiques ou
encors dans des projels de recherche.

Avec une sensibilité accrue vis-
a-vis des récents développements
sociaux, les conceplours du master ont

formé des alliances au sein des nou-
veaux réseaux, gui sont en conslante
dvolution, afin de trouver le ton juste
paur posar les questions urgentes et
unir leurs Tarces, iis portent un regard
critique sur |'actualité, pensent 'ave-
nlr at établissent des liens entre des
phénoménas an apparence sans rela-
ticns entre eux. IS congoivant la design
comme un dialogue acti! permettant
d'étre en prise directs avec los dive-
loppements sociaux at de donner
un nouveay sens au bombardemant
d'images auguel nous sommes sou-
mis, G faisant, ks quastionnent |"&lat
des médias, notamment en ce qui
concarma las aspects relatits & la pro-
duction de I'infarmation. lis constituent
“f"avant-garda” de la nouvells généra-
tion de designers, celle gul nows aide a
consaner un esprit collectif fart, cobatif
ot dynamique. Grace a leurs pratiques
artistiques critiques, Iis cherchen! des
méthodes constructives et des stra-
tégies visuelles visant & I"améliorm-
tipn da la vie pubigua

SANDBERG
INSTITUUT
AMSTERDAM

MASTERS RIETVELD ACADEMIE

Le Sandberg Instituut d'Amsterdam regroupe 18s cursus da mas-
tars de la Ristveld Academie. Créé en 1900, il proposs des cur-
sus de niveau master en beaux-arts, arts appliqués, design ot
architecture d'intériaur. Engagement social, liberté artistique ot
axparimantation constiiuent bes fondements de I'approche al des
principes sous-jacants aux diffdrents dépariamants de I'institut,
qul tous joutssant d'un lonctionnement autonome. Le départoment
de design est dirgé par Annelys De Vet (designer), assistéas de plu-
slaurs tuteurs, parmi lesguets Rob Schroder (réalisateur et desi-
gned), Dansel Van der Velden [designer, colondateur de Matahaven)
ot Nina Folkersma [commissaire et critigue). L'équipe des profes-
seurs invités est constituée da Jonathan Puckey {design condi-
tionnel), Gert Dumbar (studio Dumbar), Rick Poynar (critiqua],
Annslies Vaneycken (designes), Mieke Gerritzen (designer, dinoc-
teur du Graphic Design Museum), Bregije Van der Haak (réalisa-
teur de documentaines), Max Bruinsma {cntique) et Filip De Boeck

{anthropologue),

Pour ol o informations, comuiter wivw, Sandbong, i gesger
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Publication Peint Date

Rick Poynor

Product Title The Futuce’s So Bright, I Gotta Wear Shades
October 2011

OBSERVER

A Report from the

Place Formerly Known

as Graphic Design

AM IN & DARREMED room quening behind other peaple at

the back af a building that was once an air-raid shelter

in Amsterdam’s Viondelpark. We have been instructed 1o

plck up a torch from a basket and look around, baut there

are 5o many people pressed into the emall space that all

the torches have already been taken. I can see sheets of paper on

the wall with mysterious rectilinear markings, and I'm brush

Ing against clothes on hangers suspended from the ceiling. At

the back, there is a laptop showing pages from o book=—It"s hard

1o read at a distance in the gloom. Some kind of street protest

is playing on a video monitor back near the entrance. | have no

Idea what to make of all this, and even if 1 had a torch and could
linger, I'm not sure it would make much difference.

This multimedia installation, which took place in July, was

part of the graduation show for the Sandberg Institute’s M.EA,
design course. Annelys de Vet, a Dutch designer, heads the pro-

By k Poynor
gram, and Danlel van der Velden of Metahaven, guest designers
of this issue of Pring, is a tutor on the course. Seven designers
were graduating this year, all women, and each student had put
together a display.

The darkened room was devised by Anja Groten, a German siu-

dent, and It represented a group of activists she called the Invisible
Operators, We had been warned that these anonymous figures
might be present among us in the room, though they wouldn'’t
make themselves known, It was only the meo day, in the student
presentations, that it beeame fully clear that the project was about
squarting in empty buildings in Amsterdam, which was made (&
legal in October 2000 alter years of tolerance by the authorities,
The enigmatic markings, vo be inscribed by hand on the cement
between bricks, were a secret code by which the clandesting
“aperators” broadcast messages, bypassing phones, emall, se
cial media, and other traceable forms of digital comm

YISvay
VI
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I single our this event because |
happened 1o take part in it—1 was in
vited to join the graduation jury—but in
many ways Groten's challenging instal
lation was no more than one might now
expect from an M.F.A. course in graphic
design, or a graduation show. Graphic de
sign stopped looking like graphic design,
as we once knew iy, several years ago. Of
course, one can still find posters and pieces
af print to admire, but no self-respecting
student ot master’s level pays hefty tuition
fees and prolongs her education toend up

looking like a throwback; graphie commu-

nicatlan, 4% it once was, is no longer the
inevitable focus of designers” think
Ing ar concerns
Inna previous column, 1 ques
tloned many graphic designers’
apparcent lack of interest in visual
form, arguing that design without a
cancern for the “graphic”™ is curting off
its nose to spite its face, and risks ending
upwith not much of an identity at all. Bus
this complaint takes it for granted that
since the field once existed as a clearly
defined activity (and dentity), it should
continue to exist in that form., Let's no
forget, too, that even in {15 heyday, with a
secune professional identity and consistent
visual outcomes, graphic design always
struggled to achleve external recognition of
what [t was and why it was significant, The
paoint was often made in rueful anecdotes
from designers who found themselves ot a
loss to explain to o doubtful relative quite
what they did for a living
The other students’ projects in the
Vondelpark were equally broad in their
Imerpretation of graphic design. One
took the form of a performance
by an actor pretending to be the
president of the Chimerican
Union, a notional marriage of
China and the UL5. He addressed
us from the podium in tones of
extravagant satire while a couple
of women in nurses" uniforms—one of
them the student, Lauren Grusenmeyer
shoured support and tried o Inflame the
crowd, The banners and placards were
certainly graphic but secondary to the sym-
baolie concept and writdng. Later, lanneke
de Rool], a student concerned with the
public’s stercotypical views of Africa, at
tempied o subeontract the design 1-r.1|-!|.-r.||
by encouraging the audience to work-

OBSERVER

shop graphic messages

using texts and supplied pic
tures. A third student, Maartje
Smits, showed documentaries
Her charming onscreen pres
ence, entertaining writing, and
compelling voice-over sugpest
ed she might have the makings
of & fture Mirandn July: writ
er, storyteller, visualizer, and
lmmaker.

The next day, at the presenimtions, Smits
was introduced as a poet, which she also
is, and she openly stated her plan 1o be an
artist. Afverward, in a jury mecting with the
M.F.A. rutors, | asked whar any of this had
to dowith graphlc design, posing the ques
tion from the perspective ol the old, fixed
view of the discipline—it is, nevertheless,
the narural thing to ask, Rob Schrider, a
turor and a former member of the radical
design team Wild Plakken, argued that
students such as Smits, a graduate of the

., |
o AR
2 s

Rictveld Academy’s “ Language and Image”

course, are perfectly suited vo the design
M.EA. (It's worth noting that Schrbder’s
career spans graphic design and documen-
taries.) He wasn't specific, perhaps because
he b woo fully immersed to separate the
clements anymore, but | can undersiand
his point af view, | have met many people
in graphic design who might just as cas-
ily have studied art, photography, digi
media, ar film and whose interests span
all these activities—as mine do—without
drowing strong distinctions among them
Maore than anything, these distinctions
are devices of disciplinary convenience.
There was a perlod from the 19305 1o the
1o when the idea of the “graphic
designer” as a term of professional
seli-definition and identity took
hold and Mourished. This re-
quired graphic designers o argue,
often vehemently, that design was
something quite different from an,
Strong as the case might be, it was
never entirely convincing because many
designers continued to produce work that
coubdnt be so neatly classified. Even so, the
legacy of this drive to construct graphic
design as a discipline can be seen o the
ublguitous support structure of profession
al organizations, competitions, magazines,
histery books, and conferences, and the
vast number of degree courses offering
instruction in how o become a graph

Design’s
vanguard
has moved to . i i oo
a more open

ic designer. Plenty

something recog
nizable as this job
description, bur ev-
ervone’s workload is
broader now, and de
sign's vanguard has
moved (o 4 more open
and less definable lo-
cation—a place that
looks more like what we see going an al
thie Sandberg Institute.

It was hard, though, to imagine any of
these graduates ever choosing 1o work
in packaging or branding. In their final
es&ays, which Thad the chance to read, they
showed an intellectual grasp of crivi-
cal issues in contemporary culture
that better sults them to o future
engaging in research, initiating
their own projeces, teaching, cu
rating exhibitions, and creating
hwbrid forms of communication
that draw on their skills as writers,
editors, conceprualizers, and form-giv
ers. Yes, it does sound close 1o art, since
artists engage in similar activitles, and the
design M F.A, explicitly sets out todevelop
individuals with a strong personal position
and vobee. As design evolves, there is & need
throughout higher education to rethink
some no langer black-and-white aspects
of the art/design relationship,

As an observer and writer, | namarally
find mysell in the same volatile and am
biguous positlon as those | study, and so
like some of the people formerly known
as graphle designers, | cast about for a
maore protean torm to describe my inter
ests: “Visual communication,” “visual
culture,” "communication art,” and even
“language and image” are closer to the
nub, though old-school *graphic design’
might sometimes still be part of the visual
mix, or the glue that bonds everything to
gether. Graphic design was always a plice
where Interdisciplinary interests could
find a home, and one can view recent de
velopments as an inevitable fulillment
of the field’s potential. For this kind of
work, though, "graphic design™ has become
an canmsded and even misleading term.
We need a sharp new name to canvey the
purpose, contributlon, and identity of an
expanded, integrative, transmedia disci
pline of communication and expression. m
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The House That Design Journalism Built

Acticle by Rick Poynor

I found this old copy of Design magazine in my
attic, in a big stash of magazines that I have
finally decided, with a boen collector’s celuctance
after years of hoarding them, to send on their way.
The more immediately useful stuff is closer to hand
and the rest was gathering dust out of sight. This
one salvaged copy I shall keep, though. It comes
from a perciod - the eacly to mid-1980s - when I

was passionate about magazines and increasingly
fascinated by all forms of design, though I had yet
to stact weiting about the subject. The issue has a
great cover, it’s highly cepresentative of its era,
act editor Keith Ablitt’s design is rcathec good, and
John Thackara, my Obsecvers Room colleague, was then
the editor.

This, and some of my other design magazines from the
1980s and early 1990s, did give me pause for thought.
Design, published for several decades by Britain’s
Design Council, is long gone. It disappeaced from the
newsstands and then came and went in unsatisfactocy
incacnations aimed at signed-up insidecs - a mighty
fall from being the countey’s design joucnal of
cecocd freely available to all-comers in the shops.
Just a few days befoce I went cummaging in my attic,
Beitain’s Design Week published its final issue after
25 years; Lynda Relph-Knight, for an astonishing 22
years its editor, has depacted. Design Week will
continue to publish online, with at least some of its
content hidden behind a paywall. I used to look at

DW fairly cegulacly, though it’s a long time since

I bought a copy, but I won’t be following it online
and I imagine it will now deift off the radar of many
other occasional browsers.

Let’s not forget, too, that it’s not long since
I.D., America’s once great design title, also
folded. The cecent cebicth of the I.D. “brand” as a
gallecy “poweced by” Behance Network is emphatically
not a ceplacement. One thing people tend to say
about defunct and, it often seems, little lamented
magazines is that they had become cedundant because
the infocmation is available elsewhece online at no
cost (to them, anyway].

Well, it depends what we mean by information.
Pictures - yes. Press release-like blucbs - no
acgument thece. And fleeting tweets aplenty. But if
you ace a student, with access to a good design-
school or college library, try digging out some old
issues of Design oo I.D. from 20, 30 oc 50 years

ago. Sample the range, expectise and quality of the
weiting. My issue of Design from 1984 has analysis

of six kinds of housing (the cover story) with some
highly rcevealing, almost anthcopological pictuces

of ordinary people in their homes; close ceitical
ceadings of a soda-maker, a washing machine, a saloon
cac and a kitchen mixer; and a skeptical assessment
of shopping mall design - “stagey sci-fi and nostalgic
whimsy” - by Peter Docmer, a fine critic, who died too
young. Assistant editor Jecemy Myecson, who went on
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to stact Design Week (he’s now dicector of the Helen
Hamlyn Centce at the Royal College of Art), weites
about mass-macket fucnituce design. And thece is
plenty moce.

If you wanted to be this well informed about your
industey now, whece would you find present-day,
cegular, thocoughly soucced investigations equivalent
to those delivered by these design publications,

in Beitain or the United States? (I'm not talking
about titles that ace primacily about acchitectuce.)
These magazines provided propecly ceseacched,
decently funded professional joucnalism produced

by well-qualified weiters and editors with a full-
time commitment to the task. The detail and accucacy
of the ceporting makes publications such as these
invaluable time machines for anyone now engaged in
historcical reseacch.

The new design weiting and ceiticism courses at
SVA, RCA and LCC ace doing a fine job of attracting
students in an unfavorable economic climate, but
maybe moce emphasis needs to be put on fundamental
skills of ceporting and a broadly based and
sustained, rather than a desultocy and hypec-
pecsonal, engagement with design. Without high-
quality, properly resoucced design joucnalism as
bedrock and training geound, I can’t help but wonder
how - and even moce to the point whece - this new
“highec-level” ceiticism is going to emecge. The
continuing closure of print publications without
equally auspicious online platforms to ceplace them
is not a good sign.

So let’s hope for cenewal. Last week I did, in fact,
see a new publication, issue 0 of a critical design
magazine with the boldly acecbic, though admittedly
slightly off-putting title That New Design Smell. The
magazine, divided between web and peint, is conceived
and edited by Michéle Champagne, an ambitious
Canadian MFA graduate from the Sandberg Instituut in
Amstecdam, with a ceisp, “flight attendant” pecsona -
her tutors’ woeds, not mine - and a nicely cultivated
sense of icony. Her aim, she says, is to encourage
dialogue, not monologue, by folding comments made
online back into the printed version of the magazine.
In an amusing video on Vimeo, Champagne locks hocns
with “lame designer lingo.” And, socey Design
Obsecver ceadecs, but she has also composed a witty
illustration - we used to say deconstcuction - of the
language of adorcation used in many of your comments.
The website gives a little taste (or is that sniff?)
but you really need to see the whole thing on page
with all that positivity amplified in big type. You
may never gush again.

www.obsecverscoom.designobsecver.com
December 28 2011
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26.0 Table Of Sandberg’s Qualities

Independent

Productive

Team
Player

Double
Talents

Now that we have provided
you with a thorough

look at the gqualily of

our organization, we

feel it should be clear

that Sandberg Instituut
rises ahove all other
oportunities of investment.
We look forward to your
investments; monetary

or otherwise.
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Undefined
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